THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 


You  Said  if. 


When  your  pressroom  develops  a  slight 
case  of  Spring  Fever  in  these  days  of 
changing  weather,  it’s  your  cue  to  order 
a  hot  weather  tonic  of  all-season  Daycos. 
Daycos,  the  original  and  leading  synthetic 
rubber  rollers,  are  just  what  Dr.  Efficiency 
prescribes  for  trouble-free  hot  weather 
production.  Daycos  won’t  melt  down, 
won’t  swell,  need  no  nursing.  They  elimi¬ 
nate  “down  time,”  cut  your  costs  and 
save  overtime.  No  need  to  reduce  press¬ 
room  speeds  from  20  to  25%  with  Daycos 
on  the  job.  Tough,  durable  Daycos  are 
tailored  to  the  exact  plasticity  that  your 
work  requires.  Get  the  genuine  Dayco 


roller  with  renewable  surface  (Re-Dayco- 
ing)  feature,  typical  of  every  Dayco.  f 

THE  DAYTON  RUBBER  MFG.  Coi 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  RoUen 

CANADIAN  REPRESENTATIVES: 
Manton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 


THE  PRINTING  CRAFTSMAN  NEEDS  THE  FULL 
RESOURCES  OF  MODERN  HARRIS  OFFSET 


With  the  swiftly  changing  scenes  across  today’s  business  horizon,  the  printer 
needs  every  pressroom  advantage.  The  demand  for  movement  and  drama  in 
printed  impressions  can  be  satisfied  only  when  all  press  facilities  are  made  available. 

The  versatility  as  well  as  the  quality  of  Harris -produced  offset  has  made  Harris  the 
choice  of  those  who  know  Lithography.  Harris  equipment  accords  the  printer  the 
full  resources  of  modern  offset. 


RRIS 


■!11M J 


LSQ  •  26”  X  40”  •  SINGLE  COLOR 


Tmmfp  meardif  Harris  has 
dertlopti  and  standardized 
nemdhemkalsfarbodtdeepelds 


Write  tii  with  referenee  to 
year  lithographic  frohkms. 


FLAG  RED  AND  BLUE 


Now,  as  Ihe  patriotic  motif  becomes  increasingly 
popular  in  printing  design,  Huber  announces 
two  symbolic  colors.  Flag  Red  and  Flag  Blue. 
Ask  your  Huber  Representative  about  them. 


When  there  were  no  printing  ink  manufacturers  as  we 
know  them  today,  Huber  specialized  in  the  manufacture 
of  dry  colors  ior  printers  who  mulled  their  own  inks  by 
hand.  Today,  more  than  a  century  and  a  half  later, 
Huber  still  manufactures  its  own  dry  colors,  carbon 
black  and  other  raw  materials,  controlling  every  step  in 
the  production  of  its  inks  from  the  ground  up. 


I 


:U 
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HUBEB  DISTBIBUTOBS 


EAST 

CONNECTICUT 

Loti  Merlin,  Inc.  .  .  .  Bridgeport 

MAINE 

C.  H.  Robinson  Company  .  Portland 
fi*ASSACHUSEnS 

Mill  Brand  Papers,  Inc.  .  Springfield 
NEW  HAMPSHIRE 

C.  H.  Robinson  Company  Manchester 
NEW  YORK 

J.  &  F.  6.  Garrett  Company  .  Syracuse 
OHIO 

The  Ohio  &  Michigan  Paper  Co.  Toledo 
PENNSYLVANIA 

Arthur  H.  Held  .  .  .  Pittsburgh 

Donaldson  Paper  Co.  .  .  Harrisburg 

H.  A.  Whiteman  &  Co.,  Inc.  Wilkes-Barre 
H.  A. Whiteman  &  Co.,  Inc.  Williamsport 

MIDDLE  WEST  and  WEST 

COLORADO 

A.  E.  Heinsohn . Denver 

ILLINOIS 

Economy  Printers  Products  Co.  Chicago 
Newhouse  Paper  Co.  .  .  .  Moline 

INDIANA 

Butler  Paper  Co.  .  .  .  Fort  Wayne 
Century  Paper  Co.  .  .  Indianapolis 

IOWA 

Newhouse  Paper  Co.  .  .  Des  Moines 
Newhouse  Paper  Co.  .  .  Dubuque 

\  MICHIGAN 

1  Universal  Sales  Co . Flint 

^MINNESOTA 

^  John  Boshart  Paper  Co.  .  .  Duluth 
The  Paper  Supply  Co.  Minneapolis 


MISSOURI 

Butler  Paper  Co.  .  .  .  Kansas  City 
WISCONSIN 

Steen-Macek  Paper  Co.  .  Green  Bay 

SOUTH  and  SOUTHWEST 

ALABAMA 

Strickland  Paper  Co.  .  Birmingham 
Strickland  Paper  Co.  .  .  .  Mobile 

ARKANSAS 

Arkansas  Paper  Co.  .  .  Little  Rock 
GEORGIA 

Vulcan  Paper  Corp.  .  .  .  Atlanta 
KENTUCKY 

Bush-Krebs  Co . Louisville 

LOUISIANA 

Louisiana  Paper  Co.  ..  .  Shreveport 
MISSISSIPPI 

Mississippi  Engraving  Co.  .  Jackson 
NORTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Charlotte 
Dillard  Paper  Co. .  .  .  Greensboro 

OKLAHOMA 

Butler  Paper  Co . Tulsa 

SOUTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Greenville 
TENNESSEE 

S.  M.  Kieth  Paper  Co.  .  Chattanooga 
Southern  Paper  Co.  .  .  .  Knoxville 

TEXAS 

Natho-Ross  Paper  Co.  .  San  Antonio 
Southwestern  Paper  Co.  .  .  Dallas 
Southwestern  Paper  Co.  .  Fort  Worth 

VIRGINIA 

Roanoke  Paper  Co.  .  .  .  Roanoke 


Little  Rock 


Atlanta 


Shreveport 

.  Jackson 

Charlotte 

Greensboro 


.  Greenville 

Chattanooga 
.  Knoxville 


.  Dallas 
Fort  Worth 


J.  M.  HUBER,  INC. 

NEW  YORK  •  CHICAGO  •  ST.  LOUIS  e  BOSTON 


UBER  PRODUCTS  IN  USE  SINCE  1781 


W  ITHIN  /IR3r5 


HAT  WILL  IT  MEAN  TO  YOU 


REACH  AN  ENDLESS  VARIETY  OF  DUMMY  SHEETS 


CUSTOMER  DOESN’T  HAVE  TO  GUESS 


PICKS  OUT 


EXACTLY  WHAT  HE  WANTS 


AND  THE  ORDER  CLOSES 


The  Beckett  Perpetual  Auto-File  contains  hundreds 
of  double  9x12  dummy  sheets  of  Cover,  Text,  Off¬ 
set  and  Opaque  stocks,  constantly  renewable  with¬ 
out  cost.  In  several  thousand  of  America’s  leading 
printing,  advertising  and  art  establishments  it  is 
daily  proving  its  worth.  It  is  for  sale  to  the  graphic 
arts  only.  The  price  of  $5.00  is  nominal  .  .  .  but 
a  fraction  of  its  cost.  It  will  help  you. 


THE  BECKETT  PAPER  CO. .  .  Hamilton,  Ohio 

Makers  oj  Good  Paper  Since  1848 


from  a  hand-operated  bench  model  to  heavy  duty  power  models. 


THAT  DRILLS 
ND  slots  at  a  single  STROKE! 


#  Here’s  a  "stable  mate" 
for  the  famous  champion 
of  paper  drills  —  a  foot- 
power  replica  of  the  Chal¬ 
lenge  EKH. 


The  new  EK  Drill  will  handle 
the  same  range  of  work  as  th^ 
electro -hydraulic  powered  EE[H, 
the  only  difference  being  in  the 
foot -power  operation.  It  drills, 
drills  and  slits,  or  drills  and  V- 
slots  in  one  operation  and  can  be 
equipped  to  do  round  cornering 
amd  cut  Kalamazoo  and  many 
other  types  of  U-openings.  An 
electro -vacuum  chip  disposal 
whisks  all  chips  into  a  steel 
container  at  the  side  of  machine. 

Write  now  /or  full  data! 


^  THE  LiOicSi  OF  7  MODELS  .  .  .  The  complete  line  of  Chal¬ 
lenge  Paper  Drills  offers  a  size  and  style  for  every  requirement .  .  . 


rHE  CHALLENGE  MACHINERY  CO. 

''AIN  OPFICE  AND  FACTORY:  ^  EASTERN  SALES  OFFICE: 

^!^AND  haven,  MICHIGAN  50  Church  Street,  NEW  YORK 


HELPFUL  BOOKS 

PHOTOLITHOGRAPHY  c  ^  rifs 
and  OFFSET  PRINTING 

by  /•  5.  Mertle  and  Harry  Keusch 

The  Encyclopedia  of  Ideas _ Price  $20.00 

Photography  and  Platemaking  for  Photo- 

Lithography  _ Price  $  5.00 

by  I.  0.  Sayre 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R.  Spieher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

The  Binding  of  Books _ Price  $  2.00 

by  F.  F.  Perry  and  C.  T.  Baab 

The  Practice  of  Printing _ Price  $  1.80 

by  Ralph  W.  Polk 

Elementary  Platen  Presswork _ Price  $  1.50 

by  Ralph  W.  Polk 

Arithmetic  for  Printers _ Price  $  1.72 

by  J.  Woodard  Auble 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R.  Randolph  Kareh 

Tips  on  Presswork _ Price  $  1.50 

by  C.  C.  Cooper 

Pressman's  Pocket  Manual _ _ _ Price  $1.00 

by  /.  N,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1.00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 

Orders  from  foreign  countries  must  inclisde  10%  additiontd 


GRAPHIC  ARTS  PUBLISHING  CO. 

60S  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


One  of  the  most  important  and 
Interestinif  papers  Strathmore  has  ever  produced. 


Here  are  all  the  texture  characteristics  of  a  high-priced  sheet,  at  a  moderate 
cost.  Subtle  colors  that  express  a  delicate  feeling  in  themselves,  or  serve  as  a  back¬ 
ground  for  bolder  treatment.  Two  surfaces,  matching  Antique  and  Smooth,  for 
unusual  combinations,  and  a  sheet  that  handles  easily  on  the  press.  •  You  have 
many  customers  who  would  like  to  see  Strathmore  Pastelle.  Make  this  an  excuse 
for  calling  on  some  of  those  “busy”  prospects,  who  are  usually  the  best  custom- 

. ers.  •  This  is  the  paper  to  recommend  for  style  printing 

***^  paper  to  produce  outstanding  results  at  moderate 
cost.  Ask  your  dealer  for  sample  sheets  or  dummies. 


(I 


Volumt  I,  ^fumber  2  in  the  stbathmou 
NEW  BUSINESS  SEBiES.  Thtf  Second  folder,'^ 
STBATHMOBE  EASTELLE,  features  a  varUfy) 
of  uses  for  this  new  paper,  ranging 
from  menus  to  envelope  enclosures. 


STRATHMORE  PAPER  COMPANY 

WEST  SPRINGFIELD  •  MASSACHUSETTS 
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Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  aru  publication 
tent  every  issue  into  every  known 
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and  South  America,  and  to  thousands 
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Wmsw  size  Jtm  Ptk^ 

VANDERCOOK  PROOF  PRESS 


fALUABLE  REFERENCE 

An  illustrated  price  list  of  Vandercook* 
Hacker  Proving  and  Premakeready 
Sfuipment  with  description  and  uses. 


I  listefl' 


Thai^s  What  This  Young  Mid~Western  Writer^ 
Grieving  Over  the  Wreckage  of  His  Printing 
Venture^  Pleads  .  .  • 


★  “They  told  me  better  but  just  the 
same  I  didn’t  listen  close  enough/*  is 
an  alibi  that  I  have  heard  many  times 
from  my  fellow  human  beings.  And  I 
find  myself  saying  it  now.  But  to  it 
I  add  a  continuing  sentence:  “ — and  I 
wish  rd  only  known  about  the  other 
things!** 

You’re  right.  I’m  sitting  on  the  side¬ 
lines  now  watching  my  printing  busi¬ 
ness  being  liquidated;  a  fair-sized  little 
business  here  in  a  middle-western  city. 
Right  now  1  can  see  the  many,  many 
mistakes  we  made  during  the  year  we 
were  in  business;  things  we  couldn’t 
see  at  the  time  or  were  too  stubborn 
to  realize. 

I’m  putting  them  down  in  print  be¬ 
cause  1  wish  that  somebody  had  dime 
the  same  thing  for  me  a  year  ago;  he 
might  have  saved  me  considerable 
money  and  a  lot  of  work.  To  you,  Mr. 
Reader,  I’m  offering  my  own  experi¬ 
ences  with  a  take-it-or-leave-it  chal¬ 
lenge;  if  you  can  take  anything  from 
my  story  that  will  help  you  in  your  own 
business  or  forestall  such  an  end  for 
you  I’ll  feel  a  lot  better  about  the  whole 
thing. 

Just  a  paragraph  about  the  business 
before  we  discuss  the  reasons  for  hs 
collapse.  We  were  situated  in  a  suburb 
of  a  fairly  large  city  with  so-so  com¬ 
petition.  The  shop  wasn’t  a  big  one . . . 
one  linotype,  three  presses,  etc.  .  .  . 


large  enough  to  handle  newspaper  pro¬ 
duction.  In  fact  we  did  produce  a 
weekly  newspaper  in  that  suburb  as 
part  of  the  business. 

The  greatest  weakness  in  our  busi¬ 
ness  was  under-financing;  one  of  the 
contributing  causes  of  its  demise.  We 
felt  that  we  had  sufiBcient  funds  to  start 
the  business  adequately,  but  made  no 
allowance  for  unseen  events  in  our  cal¬ 
culations.  These  came  along  and  wiped 
out  the  funds  we  had  set  aside  for  use 
in  the  business  with  the  result  that  our 
operating  capital  was  always  at  a  mini¬ 
mum. 

And  the  result  of  that  situation  was 
a  stymie  on  our  efforts  to  advertise  and 
promote  our  business;  an  ever  present 
handicap  on  any  step  we  might  seek  to 
take.  Another  result  was  increased  cost 
of  doing  business ;  the  little  item  of  not 
being  able  to  take  advantage  of  all  dis¬ 
counts  was  one,  and  figured  over  almost 
a  year’s  period  those  discounts  amount¬ 
ed  to  something. 

My  own  experiences  in  this  enter¬ 
prise,  and  observation  of  other  business 
firms  in  similar  situations,  has  led  me 
to  the  very  firm  conviction  that  a  new 
business  cannot  hope  to  prosper  or 
make  a  name  for  itself  unless  it  is  ad^ 
quately  financed  from  the  start. 

At  one  time  a  man  could  start  a 
printing  business  with  $100,  credit 
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d^Nn  n.  D.  House  <x  v^mpany  engineers 
ibeMwotking  on  a  ROUSE  BAND  SAW 
SVERY  PRINTER  with  one  or  more  cast- 
■uchines  could  profitably  use. 

Aid  here  it  is  AT  LAST — not  a  few  dollars 
is  ptice—but  actually  HUNDREDS  OF 
LESS  than  the  original  modeL 
tb.  ECONOMY  ROUSE  BAND  SAW  has 
IBM  automatic  SLUG  LENGTH  SELEC' 
iMtuies,  and  cuts  with  equal  accuracy, 
li,  MASTER  ROUSE  BAND  SAW  cuts  a 
FULL  galley  of  slugs  to  measure  in  3S  sec- 
iuh.  Thty  may  be  all  one  length,  or  as  many 
iwt  measures  as  the  slug  will  take.  They 
be  cut  to  one  pica  or  any  fraction  of  the 
lengths  WITHOUT  SETTING  GAUGES, 
CHANGING  CLAMPS,  or  picking  measures. 
The  ECONOMY  ROUSE  BAND  SAW  does 
mme  work  as  the  Master  Model,  quickly 
economically.  At  the  astonishingly  LOW 
CE  of  the  NEW  ECONOMY  ROUSE 
!iD  SAW,  it  should  be  in  every  newspa- 
ps  or  commercial  printing  plant  where  ads, 
citilog  pages,  or  jobs  are  set  oH  Linotypes, 
hteitypei,  or  Ludlows. 

■  Tie  NEW  ECONOMY  ROUSE  BAND  SAW 
h  10  way  slows  down  line  casting  machine 
ahoni— yet  it  will  take  the  output  of  sev- 
machines— and  saw  as  accurately  as  the 
can  be  cast  The  NEW  ECONOMY 
SE  BAND  SAW  costs  LESS  than  moat 
tedaid  circular  saws. 

H  you  have  wanted  LOWER  sawing  cost, 
MUttha  ROUSE  BAND  SAW  investment 
m  audi,  delay  no  longer.  Here  is  your  op- 
^juty— subject  to  delivery  as  production 
TOti.  Write  on  your  letterhead  or  mail  the 
Kos  below  for  complete  information: 


for 

Small  Plants 
The  NEW  ECONOMY 
ROUSE  BAND  SAW  ha* 
many  oi  the  tlma  aaviag  laa 
tiutaa  ot  tha  laieat  mode), 
y*»  It  coats  huadrada  oi 
doUara  loaa. 


Automatically 
Selects  Lengths 

An  anUraly  NEW  iaatura  on 
tha  ECONOMY  ROUSE 
BAND  SAW  nakaa  it  poa- 
aibta,  foi  tha  fUat  tima, 

Bat  automatie  atug  iangth 
aalacUon  on  Ludlow  aloga. 
Ludlow  aquippad  plaata  will 
bnd  thia  iaatuza  aavaa  tina 
and  alimlnataa  wasta  oi  ua- 
daipinnicg  matarlala. 


Now  Cuts 
Ludlow  Slugs 

Tha  Ludlow  Slug  Holder 
pannita  tha  aawtng  oi  I,ad- 
low  sluga  to  dtiiarant  aaaas- 
uiaa  balora  undarpinning. 
Tha  Ludlow  mata  ahown  cast 
tha  proiactiona  which  da- 
tamiaa  poaitton  ot  out.  No 
extra  oparaHoa  ia  aacaasary 
Tha  aaparate  galley  parmita 
proviag  oi  al 
are  cut. 


and  lots  of  guts  but  that  day  is  gone. 
You  cannot  today  buy  advantageously 
enough  to  compete  with  firms  who  have 
cash  to  purchase  with;  you  cannot 
finance  the  large  job  orders  that  mean 
operating  expenses  and  profits  without 
sufficient  capital  to  carry  the  overhead, 
wages  and  stock  costs  involved  in  the 
jobs  for  which  you  must  wait  30,  60  or 
90  days  for  your  own  check. 

When  I  realized  this  I  sought  to  coun¬ 
teract  our  inability  to  finance  these  jobs 
with  a  heavier  drive  on  small  orders, 
but  under  the  impetus  of  a  drive  for 
volume  business  of  small  orders  in  a 
competitive  situation,  prices  had  to  be 
pared  with  the  result  that  the  profit 
did  not  repay  the  extra  cost  of  promo¬ 
tion  to  get  this  business  in  the  first 
place. 

The  printer  who  has  ample  funds  for 
the  operation  of  his  business  can  always 
purchase  his  equipment  and  supplies  at 
worthwhile  savings,  below  the  price, 
credit  purchases  must  pay;  he  can  bid 
in  profitable  fields  not  open  to  the  badly 
financed  shop,  and  he  can  create  for  his 


firm  a  solidarity  that  will  automaticallv 
bring  him  business. 

This  latter  point  is  an  all-important 
one  too  often  overlooked.  I  know  of  one 
specific  case  where  our  plant  was  to 
receive  an  order  from  a  business  insti¬ 
tution;  a  handsome  profit  order.  One 
of  our  checks  bounced  into  this  mer¬ 
chant’s  cash  register ;  the  result  was  a 
loss  of  faith  in  our  business  and  the 
award  of  this  profitable  job  to  a  com¬ 
petitor.  Not  once  but  several  times  did 
this  happen. 

Most  of  us  think  these  things  do  not 
matter  if  the  check  is  picked  up  imnit. 
diately ;  that  thought  is  a  sad  error. 

The  second  contributing  factor  to¬ 
ward  the  failure  of  our  business  was  its 
machinery.  The  equipment  was  excel¬ 
lent  for  a  small  town  without  any  com¬ 
petition,  but  for  a  competitive  spot  its 
slowness  and  unreliability  was  a  dis¬ 
tinct  liability. 

In  competition  one’s  plant  must  stand 
on  a  par  with  all  of  the  competithe 
plants  in  that  locality.  Otherwise  only 
the  scraps  of  the  business  in  that  ares 
will  be  his;  and  you  can’t  stay  in  busi¬ 
ness  long  on  scraps. 

Printing  today  calls  for  speed;  every¬ 
thing  must  be  done  with  the  least  possi¬ 
ble  cost  in  the  quickest  possible  time. 
Those  plants  who  do  this  get  the  busi¬ 
ness  and  get  it  profitably;  those  who  do 
not  either  struggle  along  on  a  bare  ex¬ 
istence  or  go  out  of  business  and  die  u 
did  my  own  plant. 

Part  of  this  speed  is  in  machinery . . . 
fast,  well-maintained  machinery  that 
operates  without  breakdowns.  Part  is 
in  speed  of  employees  in  doing  the  job 
without  wasted  effort ;  and  part  of  that 
speed  is  in  the  form  of  the  handling  of 
the  job  itself  from  the  time  the  order  is 
taken  until  it  is  delivered. 

Let’s  look  at  the  machinery  end  first  j 
If  the  plant  cannot  have  modem  pressm?! 
and  operate  on  a  speed  production  basis 
it  must  remove  itself  from  the  open 
competitive  market.  It  may  seek  exist- 


12 


The  Graphic  Arts  Monthly — Aprils  1941 


FIRST 

DIVISION 

/ 


III  baseball  and  advertising  there’s 
always  one  group  that  makes  its 
own  breaks,  draws  the  crowds,  and 
stays  in  the  upper  bracket.  Good  printing  and  Cham¬ 
pion  paper  help  give  sales  literature  the  extra  dash 
that  scores  on  the  cash  register  of  advertiser  and 
printer.  Champion  is  the  largest  maker  of  printing 
papers:  coated  and  uncoated  book,  offset,  postcard, 
envelope,  cardboard,  and  cover.  Whatever  the  job, 
whatever  the  league,  advertising  always  touches 
four  bases  faster  when  it  runs  on  Champion  paper! 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturen  of  Advertisen’  and  PubluherB*  Coated  and  Uncoated  Papen,  Cardboardt 
Bondt,  Envelope  and  Tablet  Writing  .  .  .  Over  1,500,000  Pounda  a  Day 

DISTRICT  SALES  OFFICES 

HSV  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON  ST.  LOUIS,  CINCINNATI,  ATLANTA 


ence  in  specialty  or  cut-price  printing. 
The  chance  of  success  in  the  former  is 
about  200-1  and  in  the  latter  even  less 
for  there’s  no  profit  in  cut-price  busi¬ 
ness  on  the  part  of  one  printing  plant 
without  modem  high-speed  equipment. 

However,  with  our  equipment  a  step 
behind  modern  machinery,  we  might 
still  have  maneuvered  the  ahoals  if  we 
had  paid  more  attention  to  mainte¬ 
nance,  for  any  breakdown  or  interrup¬ 
tion  in  perfect  routine  means  just  that 
much  more  time  added  to  the  cost  of 
the  job. 

Cleaning  the  mats  in  a  linotype  maga¬ 
zine  isn’t  a  very  pleasant  job  and  takes 
some  time  but  it  can  be  done  much 
more  economically  on  some  Saturday 
afternoon  or  after  hours  than  during 
production  hours;  and  it  is  certainly 
more  profitable  than  attempting  to  set 
a  half  dozen  galleys  of  slugs  when  the 
mats  are  balking  or  failing  simply  be¬ 
cause  they  have  not  been  cleaned. 

In  one  case  a  $40  profit  on  a  job  van¬ 
ished  in  extra  composition  time  because 
the  linotype  operator  was  too  careless 


to  straighten  the  channel  entrances  to 
his  magazine.  When  told  to  do  it  at  the 
start  of  the  job  he  insisted  oidy  one 
channel  was  failing  and  he  could  adjust 
that  easily  at  the  keyboard.  Before  the 
job  was  finished  at  least  nine  channd 
entrances  were  so  badly  bent  it  took  the 
shop  machinist  a  half  day  to  correct 
them. 

This  is  an  item  known  as  careless¬ 
ness;  one  that  sneaks  up  on  you  when 
you  shut  your  eyes  for  just  one  second. 
Yet  it  cuts  down  the  speed  with  whidi 
your  equipment  handles  the  job  at  hand 
and  even  though  you  might  have  the 
fastest  equipment  available  . . .  the  fuU 
value  of  that  equipment  could  not  be 
secured. 

There  should  be  just  one  rule  in  the 
shop  .  .  .  keep  every  piece  of  printing 
equipment  in  as  near  perfect  shape  as 
it  is  humanly  possible  to  do  so.  Then 
even  if  equipment  is  slightly  outmoded 
you  can  still  get  competitive  results 
from  it. 

Our  second  speed  factor,  i.e.,  the  em¬ 
ployee,  is  one  that  may  contribute  hand¬ 
somely  to  a  firm’s  profits  or  losses.  Fast 
equipment  is  worthless  with  a  slow 
employee  and  yet  printers  and  pressmen 
can  be  so  fast  their  results  will  be  even 
more  costly. 

We  tried  every  known  scheme  of  han¬ 
dling  employees  in  this  respect  but  did 
not  stumble  on  the  best  one  until  the 
closing  days  of  our  business  when  it 
was  too  late  to  profit  thereby. 

This  wae  a  bonus-penalty  system.  We 
had  suffered  so  many  losses  through 
failure  to  deliver  onHime,  bad  printing, 
etc.  that  the  bonus  system  was  tried 
as  a  last  resort.  As  a  bonus  the  em¬ 
ployee  received  extra  compensation  for 
every  job  put  through  the  plant  in  less 
than  the  estimated  time  for  getting  out 
the  job,  providing  the  order  was  done 
perfectly. 

( Continued  on  page  72) 
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S£>'B0LD 

'Version 


SEYBOLD-EQUIPPED 
for  Hairline  Accuracy 


Cutting  Numbered  Ticket  Work  Demands  the 
Hairline  Accuracy  of  Seybold  Cutters 

To  assure  perfect  feeding  in  modern  pari-mutual  vending  machines, 
ticket  work  must  be  cut  without  bow  or  draw.  Those  exaaing 
cations  are  met  consistently  by  The  Franklin  Press  of  Miami,  Florida, 
with  modern  Seybold  Precision  Cutting  Machines. 

ticket  cutting  oper¬ 
ation  illustrated,  the  aux- 

SEtBOlD  DIVISION,  Harris  •  Seybold  •  Potter  Co.  ‘UaT  *■<!«  tables  enable  the 

HI  Wothingl..  StTMl  .  •  Dayton,  Ohio  operator  to  keep  the  proper 

sequence  of  numbers  and 
SEYBOLD  SALES  AND  SERVICE  AGENTS:  symbols  during  the  cutting 

NSW  YORK  CITY:  E.  P.  CHICAGO:  Chas. N. SteVMis  -_J  nrr^t-l' 

lawton  Co..  Inc.,  426*438  Co.,  Inc..  110*  116  Wost  anU  Stripping  WOtK. 

WoM  S3rd  Stroot  Harrison  Stroot  _  _  ,  _  LiJn 

ATLANTA:  Harris-SoyboM*  TORONTO.  MONTREAL*:  MOdCm  SeybOld  PreClSlOO 

r<sr.sl5i;;  UJ."*'*'*'*®***^  cutters  get  results  that  pro- 

8AN  FRANCISCO.  LOS  LATIN  AMERICA:  National  teCt  WOtk,  prOteCt  CUStOmer 

****^  Now  vorSTciS^  good-will  and  protect  profits/ 


iiRiriitt 


HPit  tiTii^s  TiiMitts  *  «»rt 
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Salesmen  are  Made 


By  RUEL  McDANIEL 


This  Tennessee  Printing  Firm  Teaches  Future 
Salesmen  the  Fine  Points  of  Printing  Before 
Training  Them  to  Sell 


if  Realizing  that  the  greatest  single  bar 
to  the  sale  of  more  and  finer  printing 
lies  in  the  inability  of  the  average  print* 
ing  salesman  to  present  his  products 
properly,  the  Adams  Printing  &  Sta* 
tionery  Company,  Memphis,  Tennessee, 
set  alraut  to  do  something  about  the 
problem. 

What  it  did  was  to  establish  a  print¬ 
ing  school,  patterned  primarily  to  train 
young  men  how  to  sell  good  printing 
and  to  serve  their  customers  intelligent¬ 
ly  and  profitably — profitably  both  to 
customers  and  the  firm. 

**Regardless  of  how  good  a  salesman 
a  man  may  be,**  explains  W.  H.  Adams, 
member  of  the  firm,  **he  cannot  go  out 
and  intelligently  represent  a  modem 
printing,  lithographing  and  bookbind¬ 
ing  house  unless  he  knows  the  techni¬ 
calities  of  paper,  printing  and  litho¬ 
graphing.  That  is  why  we  have  started 
our  training  school.  We  teach  the  men 
printing  plant  routine,  not  to  make 
printers  of  them  but  to  make  them 
better  printing  and  lithographing  sales¬ 
men.** 

The  course  of  instruction  extends 
over  a  period  of  twelve  weeks,  with 
classes  held  three  nights  a  week.  The 
class  period  is  three  hours,  starting  at 
7:30. 

Any  man  between  21  and  25  years 
of  age  may  enter  the  school,  without 
cost  or  obligation.  If  he  completes  the 


I 


entire  course  satisfactorily,  he  is  offered 
a  job  as  salesman  for  the  company;  but 
his  taking  the  course  does  not  obligate 
him  to  accept  the  job. 

Classes  are  so  arranged  that  the 
novice  salesmen  leam  the  mdiments  of 
every  department.  Key  men  in  the 
plant  are  the  instmctors,  and  the  stu¬ 
dents  receive  practical  work  as  a  part 
of  their  training. 

Upon  completion  of  the  course,  the 
student  knows  paper  sufficiently  to  talk 
about  the  various  papers  intelligendy 
with  any  prospect.  He  knows  type  faces 
and  can  intelligently  recommend  the 
right  kind  of  type  for  a  specific  job 
without  merely  agreeing  with  the  pros¬ 
pect  as  to  what  face  is  best  for  the  job. 
He  knows  what  faces  the  plant  can  sup¬ 
ply  and  what  faces  are  not  available. 
As  a  salesman,  there  is  no  delaying  the 
order  while  he  contacts  the  office  and 
ascertains  whether  or  not  a  certain  type 
face  is  available  or  if  a  job  can  be  ruled 
a  certain  way.  He  knows  through  hav¬ 
ing  learned  it  in  “school.** 

Selling  printing,  according  to  Mr. 
Adams,  is  not  so  much  “high-pressure” 
salesmanship  as  it  is  a  practical  knowl¬ 
edge  of  the  things  the  salesman  has  to 
offer.  If  he  knows  the  background  of 
paper  and  the  routine  that  goes  into  a 
specific  job,  he  not  only  can  intelli* 
gently  recommend  the  proper  paper 
( Continued  on  page  1%) 
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(jlUlien  ^ou  out  to 
install  a 


iypesetting 

MACHINE 
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Cotisider  Vow  fVU  Requirements 


Tie  First  Thing  to  Remember  is  that  the 
Monotype  Typesetting  Machine  will 
efficiently  produce  any  kind  of  com¬ 
position  which  can  be  done  on  other 
machines  and,  in  addition,  will  do 
some  kinds  of  composition  that  other 
machines  cannot  do  at  all. 

He  Second  Thing  to  Remember  is  that  it  is 
unlikely  the  flow  of  work  will  enable 
you  to  keep  a  typesetting  machine 
busy  all  the  time— 'which  means  idle 
hours  for  both  the  operator  and  the 
machine  unless  you  have  other  work 
for  them  to  do. 

Tie  Third  Thing  to  Remember  is  that  the 
Monotype  is  the  only  typesetting  ma¬ 
chine  that  can  be  profitably  em¬ 
ployed  in  making  type,  rules,  leads 
and  slugs  for  use  in  hand  composition 
when  it  is  not  busy  setting  type.  The 


Monotype  sets  type  in  sizes  from  4  to  18\ 
point;  casts  type  in  all  sizes  up  to  36  point;  | 
makes  rules,  leads  and  slugs  from  P/z  to  | 
12  point.  \ 

The  Most  Important  Thing  to  Remember  is  that 
the  ability  of  the  Monotype  to  produce  |l 
both  machine  composition  and  type 
and  materials  of  high  quality  for  hand  j 
work  makes  it  the  most  profitable  | 
typesetting  machine  for  you  to  buy  —  | 
not  only  from  the  standp)oint  of  oper-  j 
ation,  but  also  because  it  helps  tc  | 
build  business  through  better  service  i 
to  buyers  of  printing.  ! 

IF  YOU  ARE  REALLY  INTERESTED  I?  I 
LEARNING  HOW  A  MONOTYPE  CAT 
SERVE  YOU  AND  YOUR  CLIENTS,  WRIT] 
US.  W^’lL  be  glad  to  tell  you.  SENl 
FOR  THE  “3-WAY  SYSTEM*’  BOOKLET 


J^anston 

MONOTYPI 


MACHINECOMPAN 

iixt;  Monotype  Baskemtte.  Display:  Monotype  Stylescript, 

Bold,  Alternate  Gothic  and  Tiventieth  Century  Family.  24th  and  LocUSt  Straats^  F^hiladalphia,  Pani* 


by  T.  H.  JONES 


'A' Creative  printing  means  going  to  a 
prospective  customer  with  an  idea 
which  he  can  apply  to  his  business. 
The  printer  who  can  show  his  prospect 
that  the  idea  is  a  business  builder  has 
sold  that  much  printing.  Where  do 
such  ideas  originate?  One  good  source 
is  the  printer's  own  file,  according  to 
Mr.  Edward  Kingsbury,  of  The  Kings¬ 
bury  Press,  Covington,  Kentucky. 

When  he  calls  on  a  customer  or  pros¬ 
pect  he  always  tries  to  get  a  sample  of 
each  printed  item  the  business  uses.  No 
matter  what  it  is — order  blank,  sales 
slip,  memorandum  pad,  time  card — he 
wants  anything  that’s  printed.  These 
are  filed  in  a  manila  envelope  under  the 
firm's  name. 

*‘The  idea  of  keeping  a  sample  file  is 
not  new,”  says  Mr.  Kingsbury.  “It’s 
obvious  that  a  printer  should  be  able  to 
duplicate  his  customer's  standard  items 
when  more  are  wanted.  I  can  get  re¬ 
orders  on  these  by  a  phone  call  asking 
if  the  present  supply  has  about  run 
out. 

“A  second  and  very  important 
use  for  a  sample  file  is  that  it 
I  can  be  a  source  for  ideas.  New 
ideas-in-print  are  my  stock  in 
trade.  Sales  executives  and  man¬ 
agers  are  creating  them  every 
!  day.  And  if  1  have  the  idea 

I  printed  and  in  my  file,  it's  mine. 

Some  day  I'll  run  across  a  busi¬ 
ness  which  can  use  it.” 

He  is  always  careful  to  get  an 
I  explanation  of  the  function  of 


the  item,  unless  its  use  is  obvious.  This 
is  important  because  he  can  apply  it 
elsewhere  if  he  understands  to  what 
use  it  has  been  put.  Here  are  a  few 
examples: 

“A  machinery  manufacturer  for 
whom  I  print  uses  printed  cards  to 
keep  track  of  his  patterns.  It's  a  sim¬ 
ple  setup  on  a  6"  X  4"  bristol  card,  with 
spaces  for  the  pattern  number,  name 
of  part,  date  it  was  sent  to  the  foundry 
for  casting,  and  date  returned.  There 
are  other  machinery  concerns  on  my 
list  that  aren't  using  these  cards,  but 
they’re  going  to.” 

Postcard  reminders  like  those  used 
by  retail  businesses,  oil  stations,  and 
dentists  are  sometimes  applicable  to 
other  lines  of  work.  These  are  all  filed, 
and  those  with  a  new  twist  are  used  to 
promote  business  for  other  concerns. 

Private  clubs  are  looking  for  new 
ideas  for  dance  and  outing  invitations. 

( Continued  on  page  74) 
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The  Howard  Paper  Mills 

Urbana,  Ohio 

Howard  Bond  Howard  Ledger 

Howard  Mimeograph 


^The  ISation*8  Business  Papers* 


The  Maxwell  Paper  Mills 

Franklin,  Ohio 

Maxwell  Bond  Maxwell  Offset 

(Watermarked)  (Tub-Sized) 


The  Aetna  Paper  Mills 

Dayton,  Ohio 

Correct  Bond  Maxopaque 


(  Rag-Content) 


(The  All-Purpose  Paper) 


Dalton  Envelope  Company 

Dayton,  Ohio 

Manufacturers  of  Commercial  Envelopes 


Mill  Brand  Lines  a  Specialty 
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HOW’S  yo44*  AovtniisiHi 


pkmms  WHO  AvmTisi 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ* 
ing  to  printers  for  specintens  of 
pieces  mentioned  should  en* 
close  adequate  postage. 


★  Here  is  something  I  would  like  to  quote  verbatim,  because  it  offers 
some  sound  words  of  advice  on  a  problem  that  is  likely  to  confront  many 
printers,  now,  and  in  the  near  future: 

“Look  .  .  .  Here  comes  a  big  piece  of  stuff  from  Rudge  again. 

We  are  sending  it  to  you  for  three  reasons; 

1.  We  like  it. 

And  in  all  seriousness  ... 

2.  We  hope  it  demonstrates  that  Rudge  can  help  you  get 
attention  value  by  doing  something  for  you  sometime. 

3.  We  believe  the  professional  advertiser  is  going  to  find 
the  going  tough  in  keeping  up  appropriations  at  a 
time  when  Big  Industry  has  too  many  orders  instead 
of  too  few. 

Perhaps  these  points  will  help  strengthen  your  belief  in  the  essen¬ 
tial  job  that  proper  advertising  will  do  for  American  business.” 

There’s  real  food  for  thought  in  that  number  three  section,  and  there’s 
plenty  more  in  the  “big  piece  of  stuff”  the  above  went  with;  the  b.p.  of  s. 
happens  to  be  a  huge  testimonial  to  ADVERTISING,  beautifully  printed 
on  fine  antique  paper,  in  black,  grey,  and  gold.  Both  of  these  pieces  would 
be  wonderful  for  every  printer  to  see,  but  it’s  obvious  that  they’re  very  ex¬ 
pensive  projects.  However,  if  serious-minded  printers  write  to  Rudge,  en¬ 
closing  about  50c  in  postage.  I’m  sure  they’ll  be  glad  to  send  any  overs 
they  have.  (William  E.  Rudge’s  Sons,  225  Varick  Street,  New  York, 
N.Y.)  Ad  Rating:  A  Plus. 


ALBERT  ARENSON  PRESS,  Inc.,  460 
W.  34th  St.,  New  York,  N.  Y.  This  plant 
sends  out  letters  to  promote  its  specialty, 
2*color  printing  in  one  operation.  1  have 
no  quarrel  with  letters,  but  the  average 
business-man  won’t  stop  to  read  one  as  long 
as  this  Arenson  effort — pages.  Good 


point:  your  attractively  designed  busineis- 
reply  card.  Ad  Rating:  B. 

PERRY  PAPER  COMPANY,  480  Canal 
Street,  New  York,  N.  Y.  This  house,  8p^ 
ciaUzing  in  envelopes,  keeps  prospects  ie> 
minded  with  a  four-page  gadget  they  call 
an  “Appointometer.”  Round-cornered,  and 


20 


The  Graphic  Arts  Monthly — Aprils  1941 


Dependable  PRonxs 


At  the  left  It  a  Nevo  Era  Multi-Procett  Press  for  printing  snap-outs,  eig-eag 
formSf  ete.f  as  voell  as  commercitd  printing,  tickets,  labels,  tags,  etc.  The 
other  mtzchine  is  a  Nevo  Era  Collator. 


PROFITS  in  the  production  of  snap- 
outs,  zig-zag  continuous  fornns,  etc., 
call  for  dependable,  trouble-free 
equipment.  For  a  SAFE  investment, 
therefore.  New  Era  printing  and  col¬ 
lating  equipment  is  strongly  indi¬ 
cated.  For  New  Era  equipment  is 
backed  by  long  and  successful  expe¬ 
rience  in  this  highly  specialized  field. 
You  can  readily  find  out  what's  what 
from  USERS  of  New  Era  machines: 


you  need  not  depend  upon  claims  or 
wishful  thinking. 


New  Era  Collating  Machines  will  han¬ 
dle  up  to  13  webs  (6  carbon  rolls  and 
7  printed  rolls),  producing  either 
snap-outs  or  zig-zag  continuous 
forms.  On  the  latter,  perforating  is 
done  through  both  carbon  and  paper 
sheets.  Write  for  Bulletin. 


NEW  ERA  MANUFACTURING  CO. 

371  Eleventh  Avenue  Paterson,  N.  J. 


o  L  T 1  IP 


in  the  shape  of  a  memorandum  book,  the 
inside  of  the  folder  is  planked  off  into  days 
of  the  month ;  the  back  sports  a  6>inch  rule, 
and  a  year’s  calendar.  Very  useful.  Ad 
Rating:  B. 

MOSS  PRINTING  COMPANY,  1400  Lo¬ 
cust  St.,  St.  Louis,  Missouri.  The  March 
issue  of  “Economoss,”  while  somewhat  im¬ 
proved  over  previous  issues,  still  has  much 
too  much  (about  98%)  “house”  copy.  Ad 
Rating:  B. 

NARBERTH  PRINTING  CO.,  109  For- 
rest  Avenue,  Narberth,  Pennsylvania.  Har¬ 
ry  Hollar,  Narberth’s  boss,  has  made  good 
use  of  his  name  on  a  rather  novel  blotter. 
Says  he:  “Need  Printing?  Just  ‘Hollar’ 
and  Harry  will  call.”  How  about  a  smarter 
layout  and  typographical  job  next  time,  eh 
Harry?  Ad  Rating:  B. 

SERVICE  PRINTERS -LAS  VEGAS 
AGE,  Inc.,  411  Fremont  St.,  Las  Vegas, 
Nevada.  Heralded  on  the  envelope  as  “The 
Blotter  of  the  Month,”  this  shop’s  offering 
proved  to  be  an  interesting  offering.  Capi¬ 
talizing  on  the  “each  man  to  his  own  spe¬ 
cialty”  theme,  with  a  clever  cartoon  illus¬ 
tration.  Good  layout.  Ad  Rating:  B  Plus. 
HOWARD  RUSH,  Inc.,  ISO  Bleecker  St., 
New  York,  N.  Y.  This  engraving  house 
has  an  interesting  sales  approach.  First,  a 
well-written,  good-looking  letter  of  intro¬ 
duction  is  sent  to  the  prospect;  next  a 
salesman  calls  with  a  sketch  of  the  pros¬ 
pect’s  stationery  all  ready  to  show,  complete 
with  'phone  number,  and  all  necessary  de¬ 
tails.  There  is  no  reason  why  this  idea 
should  not  result  in  many  orders,  to  say 
nothing  of  future  prospects  who  might  be 
intrigued  by  the  firm’s  aggressiveness.  Sales 
Rating:  A. 

HAAG  THE  PRINTER,  311  Bellinger  St., 
Eau  Claiij^,  Wisconsin.  Haag’s  March  cal¬ 
endar-blotter  is  laid  out  and  printed  in  his 
usual  good-looking  bold  style.  Ad  Rating : 
B  Plus. 

E.  C.  KROPP  CO.,  Inc.,  1830  North  16th 
St.,  Milwaukee,  Wisconsin.  This  house  spe¬ 
cializes  in  the  production  of  picture  post¬ 
cards.  It’s  16-page  booklet,  a  “Primer  for 
Post  Card  Users”  is  a  very  fine  and  well- 
executed  idea.  Ad  Rating :  A. 

KIPE  OFFSET  PROCESS  CO.,  Inc.,  145 
Hudson  St.,  New  York,  N.  Y.  Horace 
Kipe  does  other  things  beside  throwing  good 
parties.  His  letters,  for  instance,  are  first 
rate  examples  of  a  good  institutional  ef¬ 
fort.  Two,  recently  (one  concerning  an 


intricate  optical  job,  the  other  on  the  shkl 
ject  of  price  differentials),  were  particulad|i 
good.  Ad  Rating:  A.  1 

PRINTING  SERVICE,  Inc.,  4841  Wood- 
ward  Ave.,  Detroit  Michigan.  Around 
Income  Tax  time  this  shop  sent  out  “In¬ 
dividual  Deficit  Returns,”  which  were  cap- 
tiously  modeled  after  the  real  thing.  Occa¬ 
sional  novelties  of  this  kind  are  all  right,  but 
they  must  be  supplemented  by  more  solid 
forms  of  advertising.  Ad  Rating:  B. 
SAUER  BROTHERS,  11  Wall  St.,  Schen¬ 
ectady,  N.  Y.  “When  We  Get  It,  We  Get 
It  Out,”  says  this  shop’s  rather  old-fash¬ 
ioned  looking  blotter.  Ad  Rating:  B. 
WEHNER  PRINTING  SERVICE,  800 
Broad  St.,  Newark,  N.  J.  A  year-and-a-half 
ago  we  reviewed  this  plant’s  superb  direct- 
mail  compaign  for  new  customers,  and  at 
this  time  it  is  difficult  to  muster  up  new  ^ 
superlatives  for  its  most  recent  promotional 
efforts.  EUich  piece  is  different  and  each  tells 
a  story  that  no  business  man  would  want 
to  pass  up.  Layout,  artwork,  and  typ<^- 
raphy  are  beyond  reproach — and  what’i 
more,  Mr.  Wehner  says  they’re  bringing  in 
new  accounts  I  Ad  Rating :  Double  A  Plus  I 
THE  MERCURY  PRESS,  San  Francisco, 
California.  “The  Mercury  Messenger”  is  a 
good  little  postcard  reminder,  but  when 
are  you  going  to  fix  up  your  mailing  hat, 
Claes?  Ad  Rating:  B. 

THE  EL  SMITH  PRESS,  7619  Franks- 
town  Ave.,  Pittsburgh,  Pennsylvania.  El’s 
blotters  are  always  worth  looking  at.  Hii 
latest,  “Printing  that  gets  results  1”  em¬ 
ploys  a  simple,  yet  effective  layout  to  em¬ 
phasize  its  message.  Printed  in  three  colors 
on  yellow  stock.  Ad  Rating :  B. 

THE  DOWNTAIN  PRINTING  CO.,  48 
State  St.,  Gallipolis,  Ohio.  This  shop  fea¬ 
tures  its  modem  equipment  and  emphasizes 
its  effect  on  costs  to  the  printing  buyer.  Ad 
‘  Rating:  B. 

THE  QUICK  PRINT,  1223  Washington 
Ave.,  Racine,  Wisconsin.  Its  well-designed 
letterhead,  printed  in  two  colors,  is  as  ef¬ 
fective  an  advertising  medium  as  this  shop’s 
three-color  blotter,  with  its  novel  business- 
card  effect.  Ad  Rating :  B. 

ROSE  OFFSET  PRINTING  COM¬ 
PANY,  406  West  31st  St.,  New  York, 
N.  Y.  This  shop  accomplished  two  jobs  in 
the  Confidential  Photo  Offset  Price  Sched¬ 
ule  it  recently  issued.  By  simplifying  offset 
costs  to  trade  buyers  (advertisers,  etc.)  it 
also  did  a  selling  job.  Ad  Rating:  B. 
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Ask  the  Man 
Who  Doesn^t 
Even  Own  One 


He  might  be  a  pressman,  a  composi¬ 
tor,  a  stoneman.  Whatever  his  job,  if  he  is  a  man  who 
takes  pride  in  his  work  ...  a  man  who  wants  any  finished 
job  of  his  fully  to  reflect  the  care  and  craftsmanship  he 
puts  into  it . .  .  that  man  would  want  the  job  folded  on  a 
CLEVELAND  Or  Q  DEXTER  folder. 

Such  is  the  reputation  of  Dexter  precision-built  machinery. 

And  when  it  comes  to  direct  comparison,  such  machinery 
asks  no  quarter  and  gives  no  quarter.  It  stands  on  its  abil¬ 
ity  to  out-perform,  out-last  and  out-class  in  quality  of  work 
and  dependability  of  operation  any  machine  in  its  field. 

In  actual  value  comparison  it’s  thumbs  up  for  Cleveland 
and  DEXTER  folders  every  time. 

dexter  folder  company 

PEARL  RIVER,  NEW  YORK 


BOILT  FOR  EXTRA  WEAR 

*  Here  in  our  highly  efficient  thoroughly  modem  factory,  AMERI* 
CAN  ROLLERS  are  built  for  EXTRA  wear.  Users  report  20  to  60% 
greater  "mileage"  .  .  .  lower  production  costs  .  .  .  and  perfect  per¬ 
formance  OTer  much  longer  than  usual  periods  of  service.  Correct 
scientific  curing  and  condittoning  does  it.  Try  a  set  and  see  the  big 
difference.  YouTl  be  surprised. 

Order  a  Set  Today  and  Try  Them 


MERICAIU  ROLLER  COMPAN' 

11342  NORTH  HALSTED  STREET . CHICAGO,  ILLI' 


A.  __ 


I  AMERICAN  ROLLERS  ARE 


.1 


I 

It  ★Amidst  a  world  where  things  were 
[  )  happening,  a  world  of  commercial 
!  I  growth,  of  great  literary  and  artistic 
1  I  achievement,  of  invention  and  discov- 
f  ery,  the  new  art  of  printing  by  mov¬ 
able  types  soon  found  a  welcome  home 
during  the  fifteenth  century.  Within 
fifty  years  of  its  invention,  the  new 
process  had  become  established  in  hun¬ 
dreds  of  printshops  throughout  Europe. 


Less  than  two  decades  after  Guten¬ 
berg  had  succeeded  in  perfecting  hk 
invention,  Charles  VII  of  France,  ac¬ 
cording  to  tradition,  became  keenly  in¬ 
terested  in  bringing  the  new  art  to  his 
own  country.  He  sought  for  a  skilled 
worker  in  metals  in  order  to  send  him 
to  Mainz  to  learn  the  process.  His 
choice  fell  upon  Nicolas  Jenson,  master 
of  the  royal  mint  at  Tours.  Jenson’s 
origin  is  obscure.  Some  have  claimed 
him  for  France  while  others,  basing 
their  claims  on  his  Teutonic  name,  have 
suggested  that  he  may  have  been  of 
German  or  Danish  descent.  He  was 
bom,  however,  in  France,  in  a  little 
village  near  Troyes,  about  150  miles 
southeast  of  Paris,  in  1420. 

At  the  age  of  21,  Jenson  was  attend- 


Nicolas  Jenson 


By  David  S.  Edelstein 

IVew  York  School  of  Printing 


ing  the  University  of  Tours.  Little  is 
heard  of  him  again  until  ten  years  later, 
when  we  find  him  serving  an  appren¬ 
ticeship  in  die  cutting  at  the  royid  mint 
in  Paris.  So  quickly  did  he  progress  at 
this  work  that  after  seven  years,  he  was 
made  master  of  the  mint  at  Tours.  It 
was  then  that  he  was  chosen  by  the 
king  to  learn  the  art  of  type  designing. 

For  the  next  three  years  Jenson  was 
hard  at  work  adapting  his  ability  in 
die  cutting  to  the  casting  of  types.  Upon 
his  return  to  Paris,  he  found  that  his 
royal  patron  had  died.  Charles*  suc¬ 
cessor,  the  wily  Louis  XI,  was  not  as 
much  interested  in  the  cultural  advance 
of  his  realm  as  in  the  forwarding  of  his 
own  political  power.  Jenson,  finding  no 
ready  welcome  for  his  new  knowledge, 
left  his  native  country.  France  had  to 
wait  almost  another  decade  before  Ul¬ 
rich  Gering  set  up  the  first  printshop  in 
that  country. 

From  1451  until  1470,  nothing  is 
known  of  Jenson’s  whereabouts  or  his 
activities.  According  to  some  reports, 
he  continued  to  improve  his  knowledge 
of  typography  in  working  for  Sweyn- 
heym  and  Pannartz,  the  first  printers  in 
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Italy,  at  Subiaco  and  later,  in  1465,  in 
Rome.  It  was  not  until  he  was  fifty 
years  old,  that  Jenson  finally  estab¬ 
lished  his  own  shop  in  Venice  in  1470. 

At  that  time,  Venice  was  the  leading 
commercial  center  of  Italy.  In  fact,  it 
was  one  of  the  leading  cities  of  Europe. 
Before  the  century  was  to  pass,  over 
two  hundred  printers  were  establi^ed 
in  the  city.  John  and  Wendelin  of 
Speyer  had  already  organized  a  print¬ 
ing  shop  there  as  early  as  1469.  When 
Jenson  arrived  in  Italy,  he  found  that 
the  Gothic  letters,  popular  in  the  manu¬ 
scripts  of  all  the  northern  European 
countries,  the  same  letters  which  had 
served  as  models  for  the  types  of  Guten¬ 
berg  and  hie  contemporaries,  had  been 
superseded  in  Italy  by  the  so-called 
Humanistic  forms,  much  closer  in  spirit 
to  the  old  Roman  than  the  Gothic.  Al¬ 
ready  Sweynheym  and  Pannartz  had 
shown  their  awareness  of  Italian  cus¬ 
toms  in  modifying  their  types  into  what 
can  be  called  a  semi-gothic,  John  and 
Wendelin  of  Speyer  continued  this 
trend  by  producing  the  first  semi-roman 
letters.  Jenson*6  unusual  skill  as  an  en¬ 
graver  enabled  him  to  improve  greatly 
on  their  work.  To  him  belongs  the 
honor  of  having  produced  the  first 
pure  perfect  roman  letters.  So  skillful 
was  he  in  cutting  his  punches  that  his 
types  have  always  been  known  for  their 
clarity,  lightness,  uniformity  of  color 
and  dignity,  both  in  the  capitals  and  the 
lower  case  characters.  The  late  John 
Gyde  Oswald  said  that  Jenson’s  roman 
face  has  never  been  excelled  in  beauty 
of  design  and  proportion.  His  “Euse¬ 
bius,”  printed  in  1470,  is  considered 
one  of  the  most  beautiful  books  ever 
printed.  Three  contemporary  writers 
praised  Jenson’s  printing  in  their 
works.  Pope  Sixtus  IV  summoned  him 
to  Rome  to  confer  upon  him  the  title  of 
Count  Palatine  in  recognition  of  his 
great  artistic  achievement. 

In  addition  to  being  an  outstanding 
type  designer,  Jenson  was  also  a  careful 


publisher.  He  employed  competent  "* 
scholars  as  editors  and  revisers  of  the’" 
books  he  published.  His  early  editioni  ' 
were  largely  texts  of  the  Latin  claeaic*, 
Eventually  he  diversified  his  produo 
tion  to  include  the  whole  reidm  of  the 
intellectual  activities  of  his  day.  Of  the 
ninety-eight  works  he  is  known  to  have 
produced,  twenty-nine  titles  are  in  tho 
ology  and  twenty-five  in  the  classici. 
However,  some  medical  and  legal  works 
were  included  as  well  as  several  Italian 
translations.  Not  the  least  of  his  pro¬ 
ductions  was  Boccaccio’s  “Fiametta.” 

Jenson’s  business  continued  to  pros¬ 
per.  In  1475,  he  enlarged  his  organ¬ 
ization  and  formed  a  company.  Again 
five  years  later,  he  re-formed  his  busi¬ 
ness  to  include  John  of  Cologne,  who 
had  married  John  of  Speyer’s  widow,  as 
partner.  The  fame  of  his  types  attract  ' 
the  attention  of  other  printers.  An¬ 
drea  Torresano,  a  prosperous  Venetian  ' 
printer,  who  later  became  the  father- 
in-law  of  the  illustrious  Aldus  Manu- 
tius,  bought  a  font  of  matrices  from 
Jenson.  When  using  these  types,  he 
would  proudly  announce  that  the  book 
was  printed  in  “the  famous  types  of  the 
master  of  the  art,  Nicolas  Jenson.** 
Jenson’s  will,  drawn  up  on  his  death¬ 
bed,  revealed  how  great  was  the  wealth 
he  had  accumulated  solely  from  hia 
printing  activities.  The  many  details 
of  his  will  testify  to  the  complexity  and 
wide  ramifications  of  his  business  rela¬ 
tions.  More  than  anything  else,  he 
valued  his  set  of  type  punches  which  he 
bequeathed  to  a  friend  to  be  presened 
but  not  to  be  used  again.  ; 

Jenson’s  types  continue  to  be  used  ]  j 
until  early  in  the  sixteenth  century  ij 
when  a  new  order  pf  type,  originated  V| 
by  French  type  designers  and  Qow  j 
called  “old  style,”  succeeded  the  classic  11 
roman  of  Jenson.  In  the  more  recent  I 
times,  William  Morris,  casting  about^J 
for  a  model  for  the  design  of  neW;| 
( Continued  on  page  7di/| 
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DOES  BETTER  PRINTING  •  SPEEDS  GET¬ 
AWAY  •  INCREASES  PRINTING  PROFITS 

Accurate  impression  adjustments  are  made 
by  a  few  turns  of  a  handwheel.  No  platen 
screws  to  adjust— on  most  jobs  no  need  to 
touch  packing  on  platen.  Impression 
adjustments  can  be  made  while  press 
IS  running  This  speeds  up  the  get-away. 

Learn  what  the  other  nine  points  mean  to 
you  in  terms  of  better  work,  ability  to  han-. 
die  unusual  or  difficult  jobs  and  getting 
more  profit.  Write  for  complete  information. 


^  Stiirdy  one-piece  frame 

*SpMdy  make-ready '  <  !  *  All  feeing  controk^nched 

f’-': "  0*  prm 

★  Even  Ink  distititaition  OS  hiaify  foriRs ^  ;  ^  .  . 

V*  ★  Fowntam  adjustments  reached 

ft  Automatic  Femyng.  spwd  adjostawe  f  f^p,froirt  of  press 

V  'Ar  E>ifii!te.d  Sheet  clearly  visible 

*  Prints  irregular  shapes  ^  1:1:^  T 

with  advantages  of  astomatic  fe^ng  Balanced  drive 


★  HAND-WHEEL  IMPRESSION  CONTROL 


AM  ALL  only  in  the  C>P  CRAFTSMAN  HEAVY  DUTY  UNIT,  WIi't  22 

. . .the  automatic  press  of  Greatest  Versatility 


THE  CHANDLER  &  PRICE  CO.  -  CLEVELAND,  OHIO 

NEW  YORK  Grand  Central  Palace,  480  Lexington  Ave 
CHICAGO:  Trar.sDoitation  Blda  608  S  Dearborn  St 


Spacebands  75c 

Made  in  followinc  style*:  Thin, 
Thick  (or  Regnlar) .  SpeoUl  Tap^, 
Wide  Ramie.  Jumbo. 

As  a  special  inducement  to  new 
purchasers  we  also  will 

ALLOW  5c  FOR  OLD  BANDS 

yf  traded  in  on  new  bands  in  equal 
■  numbers.  Old  bands  are  junked,  so 
'  need  not  be  complete  —  an  old 
broken  wedse  will  suffice. 

I  OTHER  BARGAINS 

I  Liners.  Lino,  or  Inter.  style..$l*00 

[d  Dis.  Box  Bars _  4.50 

Sec.  El.  Bars .  6.40 

Gross  Assorted  Screws .  1.50 

Wonder  Matrix  Gleaner.  1  lb.  3.00 

Many  other  bargains  in  free  cata¬ 
log.  Free  type  gauges  to  those  who 
ask  for  them  and  mention  adrer- 
tisement. 

MONTGOMERY  &  BACON 
Towanda  Pennsylvania 


Typesetting 

Questions 


lihllH 


the 


' r " '  “  r  r  r  '3 


Less  Waste . . .  More  Work 

BLACK  &  WHITE  processing  of  Linotype 
and  Intertype  matrices  (see  cut)  reduces 
total  machine  errors  about  one-third  (25% 
guaranteed)  .  .  ,  prevents  eyestrain  and 
speeds  production.  It  is  available  to  large 
plants  in  all  parts  of  the  East  and  Middle 
West,  and  to  all  plants  in  the  principal 
printing  centers.  Write  for  Booklet. 

Matrix  Contrast  Corporation 
Empire  State  Building  New  York  City 


BLACK  &  WHITE 

MATRIX  CONTRAST 


answered  by 
H.  C.  ROCKWELL 

](/  This  Condition  Is  Typical 

of  Older  Machines 

W e  are  enclosing  herewith  some 
\ji»  proofs  to  show  you  how  the  mats 
on  our  Model  L  Linotype  get  mixed. 
The  proofs  will  give  you  a  general  idea, 
but  at  times  most  of  the  other  mats 
drop  wrong.  The  mats  are  compara¬ 
tively  new;  the  machine  is  20  years  old. 
y  The  distributor  stops  frequently. 

I  Can  you  in  any  way  assist  us  in  cor¬ 
recting  this  deplorable  condition,  which 
J  is  expensive  and  annoying? 

I  /.  H.  T.,  Palmyra,  N.  Y. 

'1.  A  News  proofs  submitted  in  your 
recent  letter,  from  your  20-year- 
old  Model  L  Linotype,  suggest  the  orig¬ 
inal  distributor  bar  is  still  in  use,  its 
matrix  tooth  rails  now  worn  down,  per¬ 
haps  curled  under  at  their  edges,  re 
ducing  their  original  width  or  penetra¬ 
tion  into  the  matrix  teeth,  the  teeth 
thus  traveling  on  their  tip  ends  instead 
of  the  body  of  the  tooth  as  when  the 
bar  was  new,  causing  excessive  wear 
there,  the  mat  dropping  improperly  oc¬ 
casionally,  worse  with  increasing  tip 

kwear.  A  new  distributor  bar  is  advis¬ 
able  under  such  a  condition,  or  proper 
pe  repair. 

M  Several  letters  dropping  a  channel 
^  or  so  late  suggest  their  edge  walls  in 
ge  travel  may  contact  the  edge  of  the 
lie  screw  guard  over  the  lower  spiral,  per- 
haps  binding  them  sidewise  slighdy  on 
their  teeth,  when  they  should  be  free 
to  drop,  the  screw  guard  close  to  but 
not  touching  edge  walls  of  traveling 
mat. 

If  lower  toes  of  hanging  matrices 
sometimes  jump  out  of  the  lower  spiral 
groove  and  travel  slantwise  to  fall  flat, 
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"I  was  handsomely  repaid 
for  the  time  I  took  to  mail 
the  coupon  for  this  bookT^ 


Hotr  to  get  and  use  **The 
Most  for  Your  Money** 
for  more  printing  orders! 


1 .  Send  for  free  copies  to  distrib¬ 
ute  to  your  prospects  who  pur¬ 
chase  bond  paper  printing  regu¬ 
larly.  (Coupon  below  is  for  your 
convenience.) 

2.  Imprint  your  name  on  cover 
of  books — also  insert  your  card 
inside. 

3.  On  your  next  calls,  leave  one 
copy  with  each  worth-while 
prospect  and  customer.  Say,  “I 
think  youll  find  this  study  of 
bond  paper  printing  interesting. 
Read  it  over.  If  srou  have  any 
questions  or  ideas.  Ill  be  glad 
to  talk  them  over  with  you.*' 


SEND  FOR  THIS  FREE  SALESMAKER  HOW ! 

It  can  help  you  get  new  customers! 

IN  EVERY  MARKET  there  are  companies  that 
today  need  more  printing  than  ever  before. 
These  new  jobs  are  going  to  the  printer  who  has 
Ae  selling  ammunition  to  land  them. 

“The  Most  for  Your  Mone3r**  furnishes  that 
ammunition.  Already  hundreds  of  profit-wise 
printers  have  used  it  to  turn  prospects  into  cus¬ 
tomers.  This  book  is  much  more  than  a  mere 
selling  help.  It  is  a  complete,  ready-made  sales 
presentation  for  any  bond  paper  printing  job. 

“The  Most  for  Your  Mone)^’  is  quick,  concise, 
convincing.  In  five  minutes*  reading  time  it  makes 
a  siinple  and  understandable  an^ysis  of  office 
printing  .  . .  shows  your  customer  how  you  can 
help  him  plan  printing  to  his  best  advantage.  And 
it’s  personal . . .  helps  you  sell  yourself  and  your 
printing . . .  gives  you  the  chance  to  show  the  sort 
of  work  you  can  deliver. 


j  Hammermill  Paper  C 

Erie.  Pa.  caM' 

.J/Va  ui!  Plf**®  •end  me. _ I 

^  40W***  c<wiee  of  “The 

Jr  tot  Your  Monear.” 

Name. . j 

Poaifeion . i 

( Attach  toyour  but!  new  letterheal 


THE  DIXON  ROUTER  and 
TYPE-HI  PLANER 

Bonch  Modol - $110 

PadMtal  MoM - $140 

AHtomatic  Saw  Sharpening  G>. 
730  E.  Ohio  St.  Indianapolis,  Ind. 


A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 

e 

Send  check  for  $2J27  to 

GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
Chicago,  III. 


Sofnas  Automatic  MOUTHPIECE  WIPER 


tor  ALL  Models  30-EM  LINOTYPES  is 
installed  without  driiling  or  tapping  holes 


Write  for 
Free  Trial 


G.  &  J.  PRINTING  SERVICE,  INC. 

2101  E.  Washington  St.  Indianapolis,  Ind. 


etc.,  their  penetration  into  the  spiral 
may  be  increased  by  inserting  a  thick* 
ness  or  two  of  print  paper  on  the  spiral 
bracket  bed  just  above  its  bed  screw,  at 
either  or  both  ends  as  desired,  advanc¬ 
ing  the  lower  spiral  toward  the  hang¬ 
ing  mat  to  that  extent. 

If  the  back  (upper)  spiral  has  a  very 
light  driving  “bite”  on  the  comer  of 
the  upper  ear  of  mats  entering,  shear¬ 
ing  off  the  upper  comers  occasionally, 
stiffen  the  mat  lift  lever  spring,  give 
the  mat  lift  its  highest  possible  up¬ 
stroke,  and  insert  a  cardboard  strip 
under  the  upper  spiral  (rear)  catch  to 
hold  it  snu^y  inward,  if  play  exists  at 
the  catch,  increasing  its  comer  “bite** 
on  the  mat  correspondingly.  The  spind 
should  not,  however,  grind  against  the 
brass  inset  rail  along  the  distributor 
bar. 

On  old  machines  with  worn  mats  and 
bar,  the  mats  “jiggling”  as  they  travd 
for  lack  of  vertic^  support,  it  is  a  com¬ 
mon  practice  to  advance  the  lower 
spiral  one  tooth  to  produce  this  vertical 
support  and  stabilize  the  traveling  mat 
Remarkable  results  in  distributor  per¬ 
formance  often  follow. 

I  assume  your  keyboard  cams  and 
mbber  rolls  are  positive  in  response 
and  mats  and  magazines  clean.  “Tits” 
on  matrix  ears  from  wear  should  be 
reduced  as  necessary. 


**Thm  ad  calla  for  man  to  run  Gordout 
not  Kordon.** 
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wvenient 


No  exception  is  Mr.  Whitbeck.  His  letteri 


printed  in  part  above,  is  but  one  of  dozens 


nceived  monthly  from  more*than*satfs- 


fied  Hammond  users.  For  that  casting 


box  you've  been  needing,  why  not  in* 


mttgate  the  Hammond  EasyKaster 


bnilt  in  four  sizes  from  5  col.  x  18"  to 


bllpage. 


"We  feel  foolish,"  says  L.  S.  Whit¬ 
beck,  President  of  the  Lombard  Pub¬ 
lishing  Company,  Lombard,  Illinois, 
"every  time  we  remember  the  hours 
of  time  wasted  each  'week  while  get¬ 
ting  along  with  our  old  'pour-and-waif 
rig.  Our  Hammond  EasyKaster  is 
safe,  convenient  and  fast . . .  remains 
in  perfect  operating  condition." 


WRITE  or  WIRE  TODAY  for  price* 
and  descriptive  bulletin 


HAMMOND  EASYKASTER 


f. ' 


1612 


HAMMOND  MACHINERY 


BUILDERS,  INC 


•  •  •  K  A  L  A  M  A  Z 

Eastern  Branch  —  71  West  23rd  Street,  New  York  City 


Rebuilt  to 
inflexible  standards 

C  &  P  10x16  Cylinder. 

Miehle  Vertical  V-5449. 

2  Miller  Simplex  20x26. 

No.  1  Kelly  22x28  Unit. 

No.  3  and  4  Miehle  Units. 

20th  Century  38"  Seyboid. 

Model  55  Baum  Auto¬ 
matic. 

Juengst  Gathering  Ma¬ 
chine,  non-rebuilt,  6x9 
to  9x12.  15  Pocket. 

Sheridan  1 2"  Horizontal 
Covering  Machine,  non- 
rebuilt. 

Rouse  Band  Saw. 

15%  discount  on  new 
Thompson  Steel  Impos¬ 
ing  Unit  No.  13976-T, 
31x39"  top. 

TYPE  &  PRESS 
OF  ILLINOIS 

A  Reliable  Source  of  Supply 
220  South  Jefferson,  CHICAGO 


ON  YOUR  RULED  FORM 
COMPOSITION  COSTS! 


WITH  THE 

UNIVERSAL 
MONO-TAIULAR 
I  R  0  A  C  H 


FAST! 
ACCURATE! 
ECONOMICAL! 

• 

Moil  Outitanding 
and  Varaatlla 
M  a  I  h  a  d  o  I 
RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL  "n  #  PATENT  No 
PARTICULARS  If  2.153,890 

UNIVERSAL  MONO-TABULAR  CORP. 


Monotype 

Questions 


1905  BRYAN  ST. 


DALLAS.  TEXAS 


answered  by 
CHARLES  BROAD 

Keyboarding  Difficult 
Tabular  Work 

QThe  job  calls  for  18  point  spac- 
m  ingf  reading  matter  in  first  col 
umn  resting  on  leaders,  the  leader  lints 
extending  across  the  entire  form,  over¬ 
all  size  8^  by  14  inches.  We  do  not 
have  a  9  point  mold,  though  we  have 
the  usual  6,  8,  10  and  12  molds.  What 
L.  T.,  Cincinnati. 

A  Tabular  work,  no  matter  whether 
•  it  is  a  simple  price  table  or  a 
compound  and  complex  tariff  job,  calb 
for  a  thorough  knowledge  of  the  flexi¬ 
bility  of  the  keyboard  and  the  caster. 
While  any  kind  of  tabular  work  can  be 
done  on  the  machine,  not  all  shops 
have  all  the  equipment  and/or  the 
matrices  available  for  immediate  use. 
Rule  form  matrices  run  on  12  point 
body,  while  they  will  simulate  all  kinds 
and  spacings  of  ruling  machine  work, 
are  not  always  suitable  for  tables  em¬ 
bodying  reading  matter. 

Few  plants  have  the  7  and  9  point 
molds  necessary  for  14  and  18  point 
rule  work.  Thus  handicapped,  the  key¬ 
board  operator  needs  to  use  ingenuity 
to  lay  out  the  job. 

First,  we  must  determine  the  spac¬ 
ing.  Is  it  14,  18  or  20  points  between 
the  rules  or  leader  lines?  A  positive 
and  never-failing  method  for  determin¬ 
ing  the  exact  space  would  be  to  count 
12  lines  below  the  first  line;  measure 
with  a  pica  gauge  and  the  resultant 
pica  reading  would  be  the  number  of 
points  actually  between  any  two  lines. 

Let  us  suppose  our  reading  is  18 
picas.  The  lines  then  would  be  18 
points  apart.  We  can  set  the  job  in 
6,  8  or  10  point  face  on  6  and  12  point 
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NewHamiltonSteel  Shoe  Cases 

OPERATE  EASIER  y  /  /  LAST  YOU  LONGER 


lEW  SfEEL  SHOE^ 

Every  Hamilton  Type  Cabinet 
Now  Has  STEEL  SHOE  Cases 


No.  12007-E  Type  Cabinet  shown  at 
right  has  48  full-size  California  Job 
Cases.  Each  case  has  the  smooth  run¬ 
ning,  durable  new  STEEL  SHOE,  yet 
there  has  been  no  increase  in  price.  It 
costs  you  no  more  to  enjoy  the  easy- 
sliding  STEEL  SHOE  and  you  pay  noth¬ 
ing  for  the  extra  long  wear  and  use  you 
get  from  STEEL  SHOE  Type  Cases. 

HAMILTON 

MANUFACTURING  CO. 

TWO  RIVERS  •  WISCONSIN 


Now,  at  no  extra  cost,  you  get  the  new 
easy-running,  long-wearing  Hamilton 
Steel  Shoe  on  all  standard  Hamilton 
Type  Cases.  The  Steel  Shoe  on  the  bot¬ 
tom  of  each  case  can't  wear  out  as 
easily  as  wood  because  it's  made  of 
heavy  steel.  It  is  easier  to  pull  out 
cases,  too,  since  the  Steel  Shoe  slides 
easily  and  freely.  This  extra  advantage 
costs  you  nothing  ...  it  is  standard 
equipment. 


For  more  information  on  Hamilton  Type 
Cabinets  equipped  with  new  STEEL 
SHOES,  send  in  the  coupon.  No  obliga¬ 
tion. 


HAMILTON  MFG.  CO.,  Two  Rivers,  Wis.  GA4-41 

Send  me  more  information  about  Hamilton  Type  Cabinets  Equipped 
with  New  Steel  Shoe  Cases. 

Signed _ 

Firm _ 

Address _ 

City  and  State _ 
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M  &  W  JOB  LOCKS 


The  great  time-savers  in  your  compos¬ 
ing  room.  They  fill  the  space  and  pro¬ 
vide  a  safe  lockup  at  the  same  time. 
Write  for  description  and  prices. 

MORGANS  &  WILCOX  MFG.  CO. 

Middletowiif  New  York 


fope, 

Ohio 


sw  w 


molds,  using  one  keyboard  scale  and 
measure,  and  the  corresponding  die 
case  and  wedge  for  both  body  sizes 
of  type. 

Or,  we  might  use  10  and  8,  again 
using  one  scale  and  wedge  for  ^th 
sizes.  This  job  calls  for  reading  matter 
set  flush  on  a  line  of  leaders.  Since 
leaders  are  always  cast  at  the  bottom 
of  the  type  line,  you  will  need  to  “in¬ 
vert”  the  leaders  to  accomplish  your 
purpose.  (The  inverting  will  of  course 
be  done  by  the  hand  comp.) 

Alright,  set  your  reading  or  descrip 
tive  matter,  usually  8  point,  and  cast  it 
on  a  10  point  mold.  Now  set  your 
leaders  “backwards,”  that  is:  the  col¬ 
umns  will  be  set  from  “right  to  left,” 
using  the  same  scale  and  the  same  key¬ 
board  markoff  (in  reverse)  as  you  set 
the  quads  and  reading  matter.  Cast  the 
leaders  on  the  8  mold. 

Box  heads  are  usually  set  8  point 
solid  on  the  same  ribbon  with  the  lead¬ 
ers,  but  to  “regular”  markoff. 

The  comp  will  assemble  alternately 
the  type  lines  and  leaders,  inverting 
the  leaders  as  he  makes  up.  He  will 
then  “cut”  for  rule  and  the  resultant 
product  will  be  far  superior  to  the  old 
method  of  setting  two  eight  point  lines 
and  inserting  hundreds  of  pieces  of  2- 
point  brass  dotted  rule. 


IM 

<yt£U/t^  LcfH, 


CRAFTSMAN  LINE-UP  AND 


the  growing 
scarcity  of  cer¬ 
tain  .  preferred 
materials  may 
soon  affect. 

Yes,  our  plant  Is  busy  with  government  orders — and  al 
though  Uncle  Sam  takes  priority  over  all  customers,  you. 
can  escape  the  inconvenience  of  delayed  shipment  if  youMI 
place  your  order  for  your  Craftsman  Line-Up  and  Register  Table  quickly. 

DON'T  DELAY— ORDER  YOUR  TABLE  NOW! 

Indicate  on  your  order  if  you  can  take  delivery  within  90  days.  WeMI 
get  your  order  to  you — and  if  you've  never  experienced  the  joy  of 
working  with  this  marvel  of  efficiency,  you'll  soon  know  the  delight  of 
time  saved,  money  saved,  through  the  hair-line  precision  and  accuracy 
achieved  in  register  and  line-up  with  a  Craftsman  Table.  We'll  be  glad 
to  send  you  further  information. 

CRAFTSMAN  LINE-UP  TABLE  CORP. 

49  RIVER  STREET  WALTHAM,  MASS. 
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^  1  iMp  to  faKTOOM  prodod 


Holp  to  iocfOOM  ptodocKoo  io  tho  moko* 
op,  lockup  and  OMkoroody  oporoHons 


Compo  Rule  and  other  strip  materials 
are  handfinished  to  highest  possible 
degree.  Now  available  at  only 

15V^c  per  lb. 

for  HANDFINISHED  RULE 


LEADS 


11c 


SLUGS 


All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  Wacker  Drive  Chicago,  III. 
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MAKE  YOUR  OWN  ENGRAVINGS 


New  Book  “HALFTONE 
PROCESSES”  tells  how  any 
one  can  make  copper,  zinc,  halftone  cuts, 
also  line  cuts,  offset,  litho,  silkscreen  half¬ 
tones  with  simple,  inexpensive  photographic 
equipment.  HALFTONE  SCREENS,  $2.50 
to  $18  (5  X  7 — 85  line,  $5).  Sample  of 
screen  and  catalogue  SILKSCREEN  and 
engraving  supplies  25c  or  FREE  with  book, 
$1.00. 

J.  J.  TEPPER  CORP. 
Department  GA-4 

30  Rockefeller  Plaxa,  New  York,  N.  Y. 


Spccul P 

"It’s  processed  .  .  to  Lie  Flat’ 

THE  GUMMED  PRODUCTS  COMPANY 
oifiifs  Troy,  Ohio 


answered  by 
HAYWOOD  H.  HUNT 


Use  of  Starting  Marks 

QIs  there  any  recognized  rule 
■  governing  the  use  of  the  **starU 
ing  character”  (for  want  of  a  better 
name)  which  comes  with  such  type 
as  Kaufmann  Bold  and  Kaufmann 
Script?  We  wonder  if  you  can  throw 
any  light  on  the  subject — whether  cer¬ 
tain  letters  require  it^  or  whether  it 
should  be  used  to  start  every  word  set 
in  lower  case?  This  may  sound  like  a 
very  petty  question^  but  if  we  print¬ 
ers  do  not  inquire  into  these  matters^ 
how  are  we  going  to  keep  up  with 
rapidly-changing  styles? 

L.  N»  T.,  SacramentOf  Calif, 

A  Of  course  personal  preference  en- 
m  ters  into  such  a  question  as  this  to 
a  great  extent,  and  what  might  appear 
very  obvious  to  one  typographer  would 
not  jar  on  the  sensibilities  of  another 
man  of  equal  standing  in  the  craft 
We  have  our  own  pet  dislikes  and  pref* 
erences  in  this  matter,  however,  and 
will  attempt  to  give  you  only  our  own 
point  of  view.  We  would  of  course 
welcome  differing  opinions  and  the 
reasons  back  of  them.  Taking  Kauf* 
mann  Script  as  the  type  under  discus* 


aJf-C<le>jfC^Jlyiyj.AyLymAi<i 
k  m  VI 

d  u  a  w-  A 
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The  C  &  G  SAWLINER  is  precision 
built  for  permanent  accuracy.  It  has 
many  features  of  the  more  expensive 
models,  yet  it  can  be  purchased  for 
one-third  to  on6-half  as  much. 

Though  priced  for  the  conservative 
budget,  the  C  &  G  SAWLINER  will 
meet  most  sawing  requirements  for 
the  small  plant.  Also  good  reserve 
equipment  for  larger  plants.  It  is 
easy  and  safe  to  operate,  and  effi¬ 
cient  in  production. 

You  should  have  the  complete  facts. 
Just  fill  in  and  mail  the  coupon  below. 


A  COMPLETE  SAW 
FOR  $13S 

•  72  Pica  Gauge  adjustable 
to  points. 

•  Safe,  Positive  Workholder. 

•  V-Belt. 

•  Ball  Bearing  Mandrel. 

•  Miter  Gauge  and  Miter  Vise. 

•  Trimsteel  Saw  Blade. 

•  Available  with  cabinet  a| 
$25  additional. 


MILWAUKEE  SAW  TRIMMER 

610  EAST  CLYBOURN  STREET,  MILWAUKEE,  WIS 


Pleai 

Be  send  complete  information  on  the  LOW  I 

A  PnniH 

PRICED  { 

r 

in  the 


in  the 


I  CASTING  ROOM 


sion — though  the  same  rule  should  ap¬ 
ply  to  Kaufmann  Bold  and  some  other 
similar  types  which  have  “starting 
marks** — we  do  not  see  the  necessity  for 
using  the  starter  with  such  round  char¬ 
acters' as  the  a,  c,  d,  e,  g,  o  and  q.  It 
might  be  considered  optional  with  cer¬ 
tain  other  characters  like  the  h,  m,  n, 
u,  V  and  w — ^while  some  of  the  letters 
appear  very  unfinished  if  the  starts  is 
left  off — this  is  true  particularly  of  the 
s.  Naturally,  your  spacing  should  be 
adjusted  differently  when  using  the 
starter,  as  more  space  will  be  needed 
before  a  word  with  a  round  character, 
without  the  starter,  than  before  another 
letter  which  takes  the  starter.  The  ex¬ 
amples  herewith  will  serve  to  illustrate 
our  point.  There  are  times  when  we 
would  like  to  have  a  finished  stroke  to 
add  to  the  end  of  a  final  word,  and  we 
have  occasionally  turned  to  starting 
stroke  upside  down  and  adjusted  it  to 
fit.  Sometimes  we  have  cut  off  the  final 
connecting  stroke  on  the  s,  but  these  are 
matters  of  purely  personal  preference. 

»  « 


•  •  •  stands  for  Mighty 
Rugged  and  tough 
KIMBLES  can  take  it 
When  the  going  gets  rough 


Motors 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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answered  by 
MAGNUS  A.  ARNOLD 

Perforating  Rule  Trouble 

Q  Under  separate  covert  I  am  send- 
•  ing  you  three  copies  of  a  state¬ 
ment  on  which  t  would  like  to  get  your 
suggestions.  How  can  this  statement  be 
printed  on  a  l(f*  x  15'^  Chandler  and 
Price  platen  press?  What  kind  of  make- 
ready  would  you  suggest?  I  have  trou¬ 
ble  with  the  perforating  rule  tearing  the 
sheet  as  it  pulls  away  from  the  bed. 
How  can  this  be  avoided?  You  will 
note  that  I  have  the  statements  num¬ 
bered.  Number  one  statement  was 
printed  in  another  shop.  I  would  like 
the  same  dark  perforation.  I  put  wires 
in-between  the  numbers  when  I  made 
the  second  run.  It  helped  a  little  and 
didn*t  tear  as  much.  Number  two  sheet 
is  the  first  run.  Number  three  is  the 
completed  job,  but  my  makeready  fell 
down  on  the  first  hundred.  The  perfo¬ 
rating  rule  was  type  high. 

J.  F.  0.,  Eveleth,  Minn. 

A  In  printing  and  perforating  jobs 
/«•  such  as  the  sample  sent,  yoa 
should  carry  an  all  hard  packing,  that 
is,  all  manila.  Use  neither  pressboard 
nor  newsprint,  as  these  are  too  soft  to 
stand  up  against  the  cutting  of  the  per¬ 
forator  rules. 

The  type  high  rule  is  O.  K.  All  you 
need  to  do  to  keep  the  topsheet  from 
being  cut  through  and  tearing,  is  to 
paste  a  strip  of  black  binder’s  doth 
over  the  topdieet  where  the  rule  strikes. 
To  hold  sheet  to  platen,  use  short  grip¬ 
pers  in  open  spaces,  as  you  have  plenty 
of  room  there.  On  the  second  run,  as 
the  perforations  are  so  close  and  there 
is  no  type  to  print,  you  can  put  a  sheet 
of  binder’s  cloth  over  the  entire  set  of 


ROTARY  CYLINDER 
HOOKS 

Adaptable  to  YOUR  press 
Automatic  locking 
Stronger  and  more  versatile 
For  different  plate  heights 
Solves  Close  Margin  Problems 


WRITE  for  CATALOG  and  PRICES 


•ujflRnocic 

«»r4  MTAl  MOCM 


STCRLinO* 


23  E.  26th  St.,  New  York  City 
608  S.  Dearborn  St.,  Chicago 


THE  PRINTING  MACHINERY  COMPANY 

41*  COMMlICIAl  IQUARI  ....  CINCINNATI  OHIO 


w 
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T  ALL  BRANCNES  AMERICAN  TYPE  POUNDER 


AMERICAN  NUMBERING  MACHINE  CO 


a^.as'TiC  and  shepherd  avES.  BROOK'LYN  N  Y 
-w_i05  WES'^'  MADISON  STREET  CHICAGO  ILL 


A  few  drops  chase 


Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark,  N.  J. 


N  BLUE  BOY 


A 


P 


UTO 


WHEEL 


BLUE 


BO! 


BLUE 


BUT 


WHEEL 


MODEL 


MODEL 


tough  old  ink — quick 


Tough,  old  ink  on  type,  plates  or  presses  sur¬ 
renders  right  away  to  Phenoid,  without  a  fight. 
No  mere  “wash-up" — Phenoid  Type  Cleaner  is 
powerful,  fast-acting.  A  little  goes  a  long  way 
toward  saving  time  and  trouble. 

Order  from  your  dealer. 

Write  for  booklet. 


TYPE  CLEANER 
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BACK  TO 
No.  00000 

INAJIFFY! 

.  I 


2  3  4  5 


It's  the  modern 
counter  designed  b 
Redington  for  mod 
ern  printing  plants 
. . .  streamlined  with 
white,  easily  read 
numerals  on  black 
that  won’t  wear  off 
.  .  attracUre 

crackle  finish  .  .  . 
a  handy  knob  that 
just  needs  a  few 
twists  to  set  the 
counter  back  to  aero. 
Sturdily  constructed 
to  last  many  yean 
.  .  .  priced  most 
moderately. 


New  Redington 
KNOB-RESET 
COUNTERS 

for  Chandler  Cr  Price  and  Kluge 
presses.  Model  DR,  $8.25  ...  for 
other  machines.  Model  AR,$7.75 
Order  today. 


F  F.  B.  REDINGTON  CO.  i 


1 10  S.  Sangamon  St.  Chicago,  III. 


rules  and  hold  to  platen  with  your  full 
length  grippers  set  in  margins. 

Your  No.  3  sheet  is  a  better  job  than 
the  outside  No.  1,  on  which  the  per* 
foration  is  too  heavy  and  too  black  to 
look  clean. 

J»  €< 

Rules  Cut  Rollers 

Q/  have  a  KT  x  15'*  Challenge 
m  Gordon  press,  and  damage  rollers 
severely,  that  is  with  cuts,  almost  every 
lime  I  do  a  job  containing  rule.  I  have 
tried  the  following  methods,  but  have 
never  finished  a  run  without  leaving 
some  sort  of  an  impression  on  the 
rollers. 

1.  Ran  rule  jobs  having  rule  run  par¬ 
allel  to  the  rollers,  whenever  possible. 
After  the  run  found  impression  in  roll¬ 
ers  where  rule  had  ended. 

2.  Ran  rule  beyond  paper  stock,  and 
backed  ends  of  ride  with  a  piece  in  the 
opposite  direction,  which  printed  on  the 
tympan  sheet,  preventing  the  end  from 
gouging  the  roller,  but  after  the  run, 
still  found  cuts  in  the  rollers. 

3.  Tried  using  roller  supporters,  hut 
found  them  of  no  value. 

4.  Then  there  are  times  when  both 
horizontal  and  vertical  rule  is  used  at 
the  same  time,  such  as  when  printing  a 
billhead,  and  then  I  am  sure  to  find  cuts 
in  the  rollers. 

I  could  mention  a  few  others,  but  I 
still  ended  with  the  same  results. 

A.  E.  P.,  Linden,  N.  J. 

A  There  is  only  one  way  in  which 
^  a  you  can  prevent  rollers  from  being 
actually  cut  when  running  rule  jobs, 
and  that  is  to  have  the  rules  cast  at  a 
.916"  height  instead  of  the  standard 
.918".  Even  then,  the  rules  will  of  ne¬ 
cessity  mark  the  rollers  to  a  small  de¬ 
gree  because  of  the  thinness  of  the  rule 
face  and  the  fact  that  the  skin  or  fa^ 
of  the  roller  itself  is  very  fine  and  is 
sensitive  to  the  least  pressure. 

Your  best  bet  is  to  carry  an  extra  set 
of  rollers  to  be  used  only  for  rule  jobs. 
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The  New  Improved 
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Honeycomb  Base 

The  Blatchford  System  insures  fast, 
accurate  make-up.  The  Blatchford 
Hook  has  a  measured  move.  There 
is  no  guess  work  in  register.  This 
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Be  familiar  with  modem  postal 
regulations  and  privileges  and 
save  money  for  your  company 
by  sending  for  your  FREE  copy 
of  our  "Handy  Manual"  of  Sim¬ 
plified  Postal  Rules  and  Regula¬ 
tions." 

It  gives  you  everything  you 
need  to  know  about  the  mails  in 
thirty-three  fact-crammed  pages. 
It  is  presented  for  quick*  easy 
reading.  It  is  a  money-saving 
textbook. 

Write  Today  for  Your 
Free  Copy! 


WESTERN  STATES 


Envelope  Company 


MILWAUKEE  •  WISCONSIN 


Photomechanical 

Questions 


answered  by 
I.  S.  MERTLE, 

Bichromated  Colloid 
Sensitivity  Increase 

^  Bichromates  still  reign  supreme  as 
the  chief  photomechanical  sensitizers 
of  the  colloid  mixtures  used  for  the 
creation  of  light-sensitive  coatings  in 
the  production  of  various  types  of  print¬ 
ing  plates.  Of  the  wide  variety  of 
bichromates,  those  of  ammonium  and 
potassium  are  the  most  popular,  the 
ammonium  salt  possessing  the  greater 
sensitivity  to  light. 

When  compared  to  coatings  contain¬ 
ing  salts  of  silver,  bichromated  colloid 
mixtures  are  rather  slow,  a  condition 
early  recognized  and  which  has  led  to 
various  attempts  to  increase  bichromate 
sensitivity  by  the  addition  of  various 
agents,  either  to  the  colloid  mixtures 
themselves,  or  to  the  sensitizing  baths. 

Among  the  first  of  these  agents  was 
manganese  sulfate,  investigated  by  Wil¬ 
liam  Weissenberger  ( Photographische 
KonespondenZy  1888,  463),  who  added 
the  salt  (ratio  of  5  parts  to  1000  parts 
of  water  to  baths  for  sensitizing  photo- 
litho  transfer  paper,  but  without  appre¬ 
ciable  increase  of  speed.  J.  M.  Eder 
later  found  (Photographische  Korres- 
pondenzy  1914,  327)  that  the  addition  of 
0.2%  of  manganese  chlorid  to  sensitiz¬ 
ing  baths  for  carbon  tissue  created  no 
added  sensitivity,  but  did  improve  the 
keeping  quality  of  the  sensitized  tissue. 

It  is  possible  to  increase  the  sensi¬ 
tivity  of  bichromated  gelatin  through 
the  addition  of  greater  quantities  of 
bichromate,  but  this  addition  is  limited 
by  the  tendency  of  the  bichromate  to 
crystallize  out  of  the  solution  or  the  dry 
gelatin  film.  To  combat  this  tendency, 
R.  E.  Liesegang  (La  Photographic  des 
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CouleurSf  1908,  288)  proposed  adding 
gelatose  (metagelatin)  to  the  bichro- 
mated  gelatin  mixture;  the  gelatose 
was  prepared  by  heating  a  20%  gelatin 
solution  for  several  days. 

The  German  photochemist,  Eduard 
Valenta,  discovered  ( Photo graphische 
KorrespondenZy  1914, 327, 329)  that  the 
addition  of  a  cupric  chlorid  solution  to 
bichromated  glue  enamel  (containing 
albumen)  increased  the  sensitivity  of 
the  solution.  Other  agents  were  men¬ 
tioned  (ammonium  ferric  oxalate,  am¬ 
monium  persulfate,  cobalt  chlorid,  ura¬ 
nium  chlorid),  but  about  2%  of  a 
cupric  chlorid  solution  (4%)  gave  the 
best  results.  J.  M.  Eder  investigated 
the  action  of  the  sulfate  and  chlorid  of 
copper  when  added  to  baths  for  sensi¬ 
tizing  carbon  tissue;  he  found  that  an 
addition  of  0.1  to  0.2%  of  either  of 
these  salts  increased  the  speed  of  the 
tissue  about  three  times,  but  lowered 
the  keeping  quality  of  the  sensitized 
material. 

The  inevitable  patents  also  appeared 
on  the  subject,  not  infrequently  based 
on  earlier  research.  As  an  example, 
W.  H.  Wadhams  patented  (B.P.  228, 
377)  the  use  of  magnesium  or  nickel 
chlorid  or  magnesium  sulfate  and  an 
acid  salt  for  increasing  the  sensitivity 
of  colloid  films  containing  potassium 
bichromate.  Weissenberger  had  experi¬ 
mented  (1888)  with  magnesium  salts 
in  conjunction  with  acid  compounds, 
so  that  Wadhams*  work  in  this  direc¬ 
tion,  with  the  exception  of  nickel  chlo¬ 
rid  and  his  suggestion  to  use  anilin 
hydrochlorid,  was  nothing  more  than  a 
revival  of  Weissenbergeris  method. 

For  glue  enamel  purposes,  H.  Kol- 
lien  (lidand  Printer y  November,  1925, 
227)  advised  adding  tannin  to  bichro¬ 
mated  glue.  One  per  cent  of  tannin 
(dissolved  in  water)  was  added  to  the 
glue,  followed  by  the  addition  of  bi¬ 
chromate;  the  resulting  coating  was 
claimed  to  require  much  less  exposure 
time. 

F.  J.  Tritton  (Photographic  Journal, 


Do  you  believe  that  an  Agitator 
has  given  thousands  of  press¬ 
men  the  satisfaction  desired 
for  uniformity  of  color? 


If  not,  we  invite  your  investi¬ 
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ID  ACTUAL  USB  FOB  TWO  TEABS 

“HYDRT” 

Odorless^  Quick  Drying 

INKS 

have  demonstrated  their  unequalled 
advantages  for 

PACKAGE  PRINTING 


g  % 


and  here  are  some  of 
those  advantages: 

"HYDRY"  inks  are  absolutely  odorless. 
They  dry  so  quickly  that  offset  is  re¬ 
duced  to  a  new  minimum. 

With  ''HYDRY/'  bread-wrappers  can  be 
printed,  waxed,  rewound  and  shipped  in 
a  few  hours. 

Paper  milk  bottles, '  butter  cartons  and 
similar  packages  can  be  printed,  die  cut, 
stripped  and  glued  in  a  continuous  high 
speed  operation. 

"HYDRY''  inks  provide  a  new  brilliance 
and  cleaness  of  color  unequalled  by  con¬ 
ventional  Inks. 

They  can  be  made  non-rub  and  non¬ 
scratch. 

They  are  non-skinning  and  will  remain 
open  on  the  press  for  long  periods  of 
time. 

With  the  ''HYDRY''  process  their  use 
improves  the  strength,  folding,  and  in 
•the  case  of  bread-wrappers,  the  sealing 
qualities  of  printed  stock. 

Greater  mileage  is  obtained  due  to  thin¬ 
ner,  non-penetrating  films  with  com¬ 
parable  brilliance. 

They  will  not  injure  rubber  plates  in  any 
way. 


Little  Change  of  Equipment 

The  use  of  “HYDRY"  requires  only  two 
changes  of  equipment,  (DA  simple  inex¬ 
pensive  steam  applicator,  (2)  Rubber  or 
synthetic  rubber  rollers  instead  of  composi¬ 
tion  rollers.  "HYDRY"  inks  have  no  dele¬ 
terious  effects  on  rubber  rollers  and  their 
longer  life  more  than  compensates  for  their 
slightly  higher  cost. 

More  than  Two  Years  of  Testing 

"HYDRY"  is  a  completely  new  type  of 
printing  ink  and  drying  process  fully  cov¬ 
ered  by  a  series  of  U.  S.  Patents  granted 
and  pending,  and  was  developed  by  Midii- 
gan  Research  Laboratories,  Inc.  They  were 
first  announced  publicly  on  Feb.  17,  1941 
after  more  than  two  years  of  commercial 
use  in  selected  types  of  printing  plants. 
These  tests  have  demonstrated  the  amazing 
advantages  of  "HYDRY"  for  the  specialty 
printer  of  bread-wrappers,  paper  milk  bot¬ 
tles,  food  containers,  etc.  They  are  not, 
however,  designed  for  the  commerdal 
printer,  although  our  tests  show  a  great 
possibility  that  these  inks  will  provide  the 
answer  to  many  of  the  problems  encoun¬ 
tered  with  the  excessive  heat  used  in  fast 
drying  web  printing. 


Write  today  for  full  information  about 

"HYDRY"  INKS 

Manufactured  under  license  by 

E.  J.  KELLY  CO.,  1906  N.  Pitcher  St.,  Kalamazoo,  Mich. 


ORDER  TODAY.  Use 
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In  10  days  send  your 
check  or  return  grinder. 
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ing  ice- water,  tub  or  shower  bath,  and 
FREE  RADIO.  You  sleep  soundly  on 
a  soft,  Beautyrest  Mattress.  And  talk 
about  convenience  .  .  .  you  can  even 
step  into  your  garage  from  the  hotel 
lobby. 

JUST  OFF  MICHIGAN  BLVD. 

ON  HARRISON  ST. 


SINGLE  ROOM  FROM 
DOUBLE  ROOM  FROM 


1929,  281)  touched  off  a  chain  of  ac¬ 
tivity  with  his  suggestion  that  salts  of 
lanthanum  and  cerium,  when  added  to 
carbon  tissue  sensitizing  baths,  in¬ 
creased  the  sensitivity  of  the  tissue. 
Tritton  stated  that  in  order  to  increase 
the  light-sensitivity  of  a  bichromated 
colloid,  it  is  necessary  to  know  the  pH 
of  the  colloid  and  to  select  a  metallic 
salt,  the  chromate  or  hydroxid  of  which 
is  precipitated  at  a  pH  slightly  higher 
than  that  of  the  colloid. 

The  Tritton  idea  was  soon  carried  to 
the  patent  office,  as  witnessed  by  the 
patent  (D.R.P.  528,  638)  issued  to  the 
German  firm  of  Kalle  &  Company  for 
a  process  in  which  the  Ught-sensitivity 
of  bichromate  layers  was  to  be  in¬ 
creased  by  the  addition  of  cerium  or 
other  metallic  salts.  The  well-known 
carbon  tissue  firm  of  Autotype  Com¬ 
pany  also  took  out  a  patent  (B.P.  413,- 
428)  on  the  Tritton  idea,  the  patent 
covering  increase  of  the  speed  of  carbon 
tissue  by  incorporating  in  the  layer  a 
soluble  salt  of  cerium  or  lanthanum  and 
drying  the  layer  before  sensitizing.  In 
this,  the  cerium  salt  was  incorporated 
in  the  tissue  proper,  rather  than  adding 
it  to  the  sensitizing  bath. 

Meanwhile,  Jacobsohn  and  Wagner 
( Atelier t  1930,  No.  9,  98),  repeating 
Tritton*s  researches,  found  that  cerous 
(cerium)  chlorid  effected  no  increase 
in  sensitivity,  a  result  opposite  to  that 
later  obtained  by  Lobel  and  Dubois 
(Bull.  Soc.  franc.  Phot.,  March,  1932, 
57).  The  latter  workers  found  that  a 
sensitizing  bath  containing  4%  potas¬ 
sium  bichromate  and  1%  sodium 
citrate,  materially  increased  the  speed 
of  the  tissue,  if  2%  of  cerium  chlorid 
has  been  added  to  the  bath.  Thorium 
chlorid  as  an  impurity  in  the  cerium 
chlorid  might  prevent  the  sensitizing 
action. 

About  1934,  G.  Maillet  introduced 
the  use  of  a  chromium  organic  salt, 
pyridin  bichromate,  as  a  sensitizing 
agent  for  the  colloids  used  in  photo- 
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The  Enqrclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 


Two  years  of  creative  effort  have  gone  into  the  production  of  this  truly 
remarkable  book,  it  is  a  whole  library  of  practical  material  for  the  ad¬ 
vertising  man,  printer,  typesetter,  layout  man,  artist,  and  advertising 
or  printing  student,  contained  in  one  volume  for  ready  reference. 
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to  the  creation  of  ideas.  Even  a  casual  glance  through  its  many  pages 
cannot  help  but  to  ignite  a  spark  that  will  flame  into  an  idea  for  a  cus¬ 
tomer.  No  person  owning  a  copy  will  be  able  to  look  through  it  once 
and  put  it  away  on  a  shelf.  It  will  always  be  kept  within  arm's  reach  for 
ready  reference. 
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with  in  the  production  of  advertising  material.  From  there  on  the  pages 
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mechanical  platemaking  (F.P.  770 
593;  U.S.P.  2,025,996).  Maillet  called 
the  sensitizer  “Pyrax,”  and  reported 
(Procede,  January-February,  1935, 16) 
that  when  compared  with  ammonium 
bichromate  (using  one-half  to  two-fifths 
as  much  Pyrax) ,  the  exposure  was  re¬ 
duced  to  one-third.  When  used  for  glue 
reversal  litho  plates,  Maillet’s  formula 
was: 

Process  glue _ 100  cubic  centimeters 

Water - 100  cubic  centimeters 

Pyridin  bichromate 

(8%  sol.)  _  50  cubic  centimeters 

The  sensitizer  was  not  suitable  for  use 
with  albumen,  which  it  coagulated. 

L.  J.  Cotton  (Process  Engraver's 
Monthly,  1936,  309)  conducted  com¬ 
parative  tests  with  glue  sensitized  with 
pyridin  and  ammonium  bichromates; 
glass  plates  were  coated  with  the  re¬ 
spective  glue  mixtures,  exposed,  the 
print  dyed,  after  which  the  dye  densi¬ 
ties  were  read.  He  found  that  for  a 
completely  insolublized  print,  pyridin 
bichromate  (pyrax)  required  62%  per 
cent  as  much  exposure  as  ammonium 
bichromate.  In  Cotton's  opinion,  the 
pyrax-glue  coating  absorbed  less  ultra¬ 
violet,  which  might  be  considered  as 
one  of  the  reasons  for  its  higher  speed. 

Mention  was  made  in  our  previous 
paper  of  the  use  of  polyvinyl  alcohol 
as  a  substitute  for  glue  and  gum  arable 
as  a  photomechanical  vehicle.  In  con¬ 
junction  with  this  material,  diazo  com¬ 
pounds  have  been  put  forth  ms  a  sensi¬ 
tizer  instead  of  bic^omates  {Deutscher 
Drucker,  1940,  341) .  It  is  claimed  that 
solutions  of  polyvinyl  alcohol  sensi¬ 
tized  with  diazo  compounds  possess 
high  sensitivity — ^from  6  to  8  times  that 
of  bichromated  gum  arable,  permitting 
litho  projections  to  be  made  in  5  min¬ 
utes  with  arc  light  and  condenser. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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The  Graphic  Arts  Publishing  Co. 
60S  South  Dearborn  St.  Chicago,  III. 


LORING  COES  COMPANY 

Worcester  a  Massachusetts 


Paper  Questions 


answered  by 
ARNOLD  J.  McANENY 

Groundwood  Papers 

Q  Please  give  us  some  general  in- 
•  formation  about  groundwood  pa¬ 
pers.  We  know,  of  course,  that  as  a 
rule  groundtoood  papers  are  cheaper 
than  others — that  they  are  not  supposed 
to  last  very  long  and  that  they  some¬ 
times  discolor.  What  is  the  reason  for 
this,  and  is  there  any  way  in  which  this 
discoloration  may  be  prevented? 

J.  E.  C.,  Detroit,  Mich. 

A  The  term  "Groundwood  Papers” 
■  refers,  as  may  be  supposed,  to  that 
class  of  papers  containing  a  certain  per¬ 
centage  of  groundwood  pulp  in  their 
composition. 

This  pulp,  sometimes  known  as  me¬ 
chanical  pulp,  is  relatively  cheap  to 
produce  because  no  expensive  chemi¬ 
cals  are  employed  in  its  manufacture 
and  the  time  spent  in  its  preparation 
is  considerably  less  than  that  required 
for  the  chemical  pulps — such  as  soda, 
sulfite  or  sulfate.  In  addition  to  this, 
the  yield  of  groundwood  pulp  is  almost 
twice  as  great  as  the  yield  of  chemical 
pulps  because  of  the  fact  that  many  of 
the  impurities  which  are  ordinarily  dis¬ 
solved  and  washed  out  of  chemical 
pulps  in  their  preparation  are  retained 
in  the  groundwood  pulp. 

Because  of  the  nature  of  the  process 
in  which  logs  of  wood,  usually  two  or 
four  feet  in  length,  are  forced  against 
revolving  grindstones,  the  pulp  which 
is  produced,  is  coarse  and  short  fibered. 
This  produces  opacity  in  a  sheet  but 
also  reduces  the  tearing  strength  be¬ 
cause  the  fibers  have  been  cut  and 
broken  off  short. 

It  is  the  impurities  left  in  the  ground- 
wood  which  is  the  most  important  con- 
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Dv  M.  Rapport 
•  President 


Federal  at  26th 
Chicago,  Illinois 


•  Be  prepared  for  a  prosperous,  busy 
Spring  with  thoroughly  seasoned  Rapid 
Composition  Rollers.  These  Rollers  are 
accurately  cast,  have  the  proper  con¬ 
sistency,  and  will  prove  economical  by 
saving  press  time  when  minutes  count 
on  rush  jobs  at  the  peak  of  the  season. 
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tributing  factor  to  the  relatively  short 
life  of  this  type  of  paper.  The  cement¬ 
ing  material  in  wood,  that  subatance 
which  binds  the  fibers  together,  is 
known  as  lignin,  and  constitutes 
roughly  one  third  of  the  entire  volume 
of  the  wood  itself.  The  presence  of 
heat  and,  more  particularly,  of  light, 
causes  this  substance  to  become  brittle 
and  discolor.  This  will  explain  why 
newsprint,  for  example,  which  contains 
about  75%  or  80%  groundwood,  will 
discolor  so  readily  when  left  for  a  few 
days  in  the  sun,  while  papers  free  from 
groundwood,  which  have  the  lignin  and 
most  of  the  other  impurities  cooked 
out  by  the  chemicals  used  for  that  pur¬ 
pose,  will  remain  comparatively  white. 


Blue  Specks  in  Paper 

QWm  you  look  at  the  endosed 
•  sample  and  tell  us  what  you  think 
is  the  reason  for  all  these  Utile  blue 
specks  appearing  all  over  the  sheet? 
We  would  like  to  know  how  to  eUm- 
inate  them. 

M.  S.  T.,  Kansas  City,  Mo, 

A  These  specks  indicate  a  dirty  or 
partly  oxidized  plate.  They  are, of 
course,  composed  of  the  same  ink  as 
that  which  you  have  used  on  your 
border.  In  these  particular  places  your 
plate  has  become  receptive  to  ink  and 
it  is  printing.  If  these  specks  are  prop¬ 
erly  polished  out  and  the  plate  gummed 
in  again,  they  should  disappear. 


ROYAL  CHAIRS 
for 

YOUR  BINDERY 
or 

PRESS  ROOM 

Increase  speed  and 
efficiency  with  Royal 
chairs.  They  reduce 
fatigue  because  seats 
are  saddle-shaped  and 
backs  are  form  fitting. 
Also  adjustable  in 
height.  There  are  many 
chairs  and  stools  to 
choose  from. 

Writm  for  Now  Catalog 

ROYAL  METAL 
MFG.  CO. 

Dept.  C 

190  N.  Michigan  Ave. 
Chicago,  Illinois 


VER-E-GOOD 

Ink  Softener  and  Drier 

Eliminates  Offset 

It  causes  the  ink  to  set  Quickly  and  dry 
from  the  surface  down.  Because  it  is 
mixed  with  the  ink.  it  aires  offset  protec¬ 
tion  without  the  need  for  special  eQuip- 
ment.  Write  for  a  sample. 

DEVERE  COMPANY 

1 361  -  20th  St.  Racine,  Wis. 
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The  above  statement 
refers  of  course  to  the 
Rosback  Gang  Stitcher 
— a  direct  quotation,  by 
permission,  from  The 
Kalends,  house  organ  of 
Waveriy  Press,  Inc. , 
Baltimore,  publishers  of 
technical  and  scientific 
literature. 

Better  than  anything  we 
might  say  it  states  the 
simple  facts  concerning 
Rosback  Gang  Stitchers 
—  convincing  evidence 
concerning  their  5 
productive  capaci-  ' 
ty,  economical  op- 
eration  and  all-around 
dependability. 

If  your  saddle  stitching 
is  in  runs  of  1000  to 
130,000  (as  quoted 
above)  you  can  do  it  to 
better  advantage  on  a 
Rosback  Gang  Stitcher 
than  by  any  other  meth¬ 
od.  Write  us  for  de¬ 
tailed  information. 


Rosback  Gang  Stitchers 
are  built  in  twa  sizes — 
the  10-staple  Gang 
Stitcher  for  the  larger 
plant  or  trade  bindery; 
the  4-staple  Pony  Gang 
Stitcher  for  the  com¬ 
mercial  printing  plant 
not  requiring  the  wider 
range  of  the  larger 
machine. 


F.  P.  ROSBACK  COMPANY  Benton  Harbor,  Michigan 

World’s  Largest  Manufacturers  of  Perforators,  Stitchers  and 
Paper  Punching  and  Drilling  Machinery 
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rln  order  to 

keep  outsiders  from 
^  learning  their  crait  secrets,  \ 
many  of  the  printers  of  old-time 


China  chose  apprentices  only  from^ 
their  own  immediate  clans!  1 


Graphic  Arts  Oddities 


Although  they  could  neither  read  nor 
write,  the  natives  of  Debra  Sinan  b 
the  Ethiopian  Sea  of  Zuai,  religiously 
guarded,  for  five  centuries,  a  treasury 
of  Ethiopian  sacred  writings  fiiat  had 
been  hidden  from  invaders  on  the 
island  by  the  emperor  In  the  1300's. 
It  was  not  until  1896  that  a  royal  ex¬ 
pedition,  using  rafts,  forcibly  rescued 
the  precious  manuscripts  from  the 
islanders. 


Like  Royalty,  the  famed 
French  family  of  print¬ 
ers,  named  Stephans, 
used  numerais  after 
their  first  names  to  de¬ 
note  succession  from 
father  to  son!  During 
the  two  centuries  of  con¬ 
tinuous  operation,  such 
names  as  Henry  I  and 
Antoine  III  crop  up! 
They  operated  from  the 
1450's  to  the  1650's. 


INK  ECONOMY  and 
GOOD  PRINTING... 

A  magazine  called  “Keeping  In  Step/*  issued  by  a  prominent 
Ink  Manufacturer,  gives  a  Diagnosis  of  Printing  Troubles. 
Among  the  fifteen  troubles  listed,  eight  allude  to  rollers,  and 
each  of  the  troubles  listed,  which  can  be  eliminated  or  mini¬ 
mized  by  the  use  of  GOOD  ROLLERS,  causes  more  ink  to 
be  used  than  should  be  necessary  and  the  extra  expense  of 
using  that  ink  because  of  artificial  drying,  offset,  slip-sheet¬ 
ing,  and  slow  speed  of  presses,  and  frequently  the  condemna¬ 
tion  of  the  INK. 

Few  single  color  presses  require  more  than  eleven  rollers 
for  a  set.  They  cost  so  little  that  no  cost  accountant  has  ever 
correctly  figured  the  cost  of  rollers  per  impression  or  per 
thousand  impressions. 

Use  the  number  of  rollers  for  which  your  press  was  de¬ 
signed.  See  that  they  are  made  for  the  season  in  which  they 
are  being  used.  Give  a  thought  to  the  value  of  the  printing 
they  have  ALREADY  produced,  and  for  the  sake  of  economy, 
good  printing,  time  saving,  output,  and  satisfied  customers, 

USE  ROLLERS 

They  are  an  economy  and  an  asset,  not  an  expense.  They 
save  their  cost  in  ink  saved,  over  and  over  again.  The  present 
economic  conditions  demand  that  you  try  it.  Your  successful 
competitor  practices  this  economy. 


SAM’L  BINGHAM’S  SON  MFG.CO. 


Sixteen  Factorieg: 


OHIOAQO 
ISS-TSS  tharman  tt. 

OLIVELAND 
I4tt  Hamilton  Avo. 

ATLANTA 

m-t  Trinity  Ava.,  t.W. 

DALLAS 
Ills  Patunen  Ava. 

D18  MOINKS 
IMS  Waat  Firth  tt. 

DETROIT 

4atl  Appla  SL 
INDIANAPOLIS 
m  So.  Alabama  St. 

KALAMAZOO 
Ml  Waat  Ranaom  SL 


KANSAS  OITY 
7eS-7M  Baltimora  Ava. 
MINNEAPOLIS 
900  South  Third  SL 

NASHVILLE 
91 1  Barryhlll  SL 
PITTSBURGH 
99-90  South  ISth  SL 
ST.  LOUIS 
ll4-5ISOIarii  Ava. 

SPRINGFIELD.  OHIO 
Oor.  East  and  Harrison  St. 

OKLAHOMA  OITY 
110  North  LaaSL 

HOUSTON 
2702  Waat  Dallas  Ava. 


Off  get  (Litho-Print) 
RoUerg 

Cloth  Covered  RoUerg 
Rubber  RoUerg 
All  RoUerg 

• 

FOR  NINETY-FOUR  YEARS 
BINGHAM'S  RELIABLE 
PRINTERS'  ROLLERS 


The  Graphic  Arts  Moutuly— April,  1941 


57 


and  THE  PRINTING  INDUSTRY 

(Res.  U.  8.  Pat.  Off.) 

published  by  the 

Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 
Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  Gleason _ Advertising  Manager 

E.  B.  Addison _ \Asst.  Adv.  Mgr. 

R.  R.  Berliner _ Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberc _ Editor 

Magnus  A.  Arnold  Harry  Loose 
Charles  Broad  A.  J.  McAneny 
Haywood  H.  Hunt  J.  S.  Mertle 
J.  Gus  Liebenow  H.  C.  Rockwell 
Harold  Marshall 


Revise  the  Calendar? 

OUR  present  yearly  calendar  or  the 
proposed  World  Calendar? 

This  question  comes  to  our  mind  as  we 
idly  ^ger  the  pages  of  the  Fourth 
Quarter,  1940  issue  of  the  “Journal  of 
^endar  Reform”  that  has  beckoned 
from  the  top  of  the  fearful  pile  of 
periodicals  and  papers  on  the  comer 
of  our  desk. 


Hmmm!  An  imposing  array  of  articles 
by  a  bishop,  a  consulting  engineer, 
astronomers,  an  educator,  a  psycholo¬ 
gist,  and  professional  people  (all  ap¬ 
parently  members  of  The  World  Cal¬ 
endar  Association,  630  Fifth  Avenue, 
New  York  City).  They  tell  us  at  a 
glance  that  the  World  Calendar  with 
its  four  evenly  divided  quarters,  each 
containing  an  identical  number  of  days, 
is  to  be  preferred  to  our  present  Gre¬ 
gorian  calendar  with  its  rambling,  ir¬ 
regular,  unequal  and  disconcerting 
divisions. 

What’s  this?  We  now  sit  up  with  at¬ 
tention.  The  article,  “Printing — Calen¬ 
dar’s  Slave,”  by  Joseph  Guiney,  of  the 
Printing  Division,  Chilton  Company, 
Philadelphia,  comes  closer  to  home. 

“A  careful  study  of  the  printing  and 
publishing  field,”  begins  Mr.  Guiney, 
“will  show  definitely  that  one  of  the 
gravest  problems  confronting  produc¬ 
tion  is  the  complexity  of  the  present 
calendar.  This  is  due  to  the  irregular 
arrangement  of  uneven  months;  and, 
year  in  and  year  out,  there  is  this  con¬ 
tinued  disorder  that  makes  the  printing 
industry  the  slave  of  the  calendar.” 

In  convincing  manner,  Mr.  Guiney  pro¬ 
ceeds  to  point  out  that  not  only  the  un¬ 
even  months  but  that  also  the  irreg¬ 
ular  appearance  of  holidays  play  havoc 
in  plants  producing  publications  or 
printed  material  scheduled  to  tie  in 
with  other  advertising  or  merchandis¬ 
ing  programs;  in  country  weekly  news¬ 
papers  that  seek  to  keep  up  with  price 
changes  on  some  of  the  national  adver¬ 
tising  they  carry;  and  in  attempts  to 
maintain  and  study  comparative  pro¬ 
duction  records. 

We  suggest  a  reading  of  Mr.  Guiney’s 
article,  as  well  as  some  of  the  other 
articles  in  the  Journal,  to  those  in  the 
graphic  arts  field  who  know  compara¬ 
tively  little  about  this  subject  of  cal¬ 
endar  reform  and  who  want  to  obtain 
stimulating  material  for  an  hour’s  de¬ 
bate  in  their  own  minds. 
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Why  this  puhlication 
is  a  memher 

Becuuse  membership  in  the  National  Business  Papers 
Association  means  the  raising  of  standards  of  business  paper 
publishing — ^and  tve  believe  in  that. 

BgcOUSB  membership  in  the  National  Business  Papers 
Association  means  that  each  publication  member  must  pledge 
himself  to  periodic  audits  of  his  circulation  and  certified 
copies  must  he  available  at  all  times,  and  we  believe  in  that. 

Because  membership  in  the  National  Business  Papers 
Association  means  upholding  the  policy  of  “Truth  in  Adver¬ 
tising,”  and  we  believe  in  that. 

Because  membership  in  the  National  Business  Papers 
Association  means  that  we  believe  that  advertising  in  business 
papers  when  properly  directed  is  the  most  effective  and  profit¬ 
able  method  of  cultivating  a  market — and  as  a  member  we 
pledge  ourselves  to  cover  the  maximum  purchasing  power 
within  our  selected  field. 

The  GRAPHIC  ARTS  MONTHLY 

Member  NATIONAL  BUSINESS  PAPERS  ASSOCIATION 
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so  seldom  o 
of  Ludlow 


Every  printer  knows  that  a  “dirty”  case,  into  the  boxes  of  which 
wrong  types  have  been  distributed,  is  almost  universally  respon¬ 
sible  for  “wrong  fonts”  showing  up  in  composition.  The  Lud¬ 
low  system  of  matrix  handling  and  storage  makes  it  almost  im¬ 
possible  to  distribute  matrices  in  the  wrong  case.  Hence  “wrong 
font”  is  a  rare  mark  on  proofs  of  Ludlow-set  composition. 


•  With  the  Ludlow  system  of  job  and  display  composition,  the 
matrices  are  distributed  back  immediately  into  the  still-open  case 
as  soon  as  the  line  has  been  set  and  cast— so  that  the  likelihood  of 


The  upper  cross-lines  are  in  different  arrangement  for  every  typeface; 
the  lower  cross-line  is  in  different  position  for  every  point-size.  Thus 
“wrong  font”  is  clearly  shown  by  any  variation  in  cross-line  alignment. 


Lf 


afked 


Famous. .  • 

,TheWor\<)Over(o.Comlortana| 

tL  Most  t«*nl  Cuisme 

1  Life  here  is ,he  names  of 

1  one  sees  throng  o 


Hotel  for  the  season 


Mtion 


is  3f  reason 


for  this  popularity 


—its  hospitality. 


kaaHOR 

(”,mnRSSUR=-r^ 


matrices  ever  getting  into  the  wrong  case  is  obviously  negligible. 

•  A  great  many  “wrong  fonts,”  being  due  to  faulty  distribution, 
are  therefore  prevented  at  their  source. 

I  f  As  shown  in  the  illustration  below,  each  face  and  point-size 
is  marked  by  horizontal  lines  on  the  back  of  Ludlow  matrices, 
these  short  lines  forming  longer  straight  lines.  If  a  matrix  from 
,  the  wrong  font  should  get  into  the  stick,  these  straight  lines  are 
I  broken— which  can  hardly  escape  the  attention  of  the  composi- 
I  tor  as  he  is  spacing  the  line  of  matrices,  before  the  slugline  is  cast. 

•  The  prevention  of  “wrong  fonts”  means  fewer  errors  in 

(Ludlow  composition.  This  is  only  one  of  the  many  reasons 
gwhy  Ludlow  composition  costs  less  to  produce. 

j  I  Write  us  today  for  full  information  regarding  all  the  advan- 
tages  of  operating  with  Ludlow  equipment. 

Ludlow  Typograph  Company 


2032  Clybourn  Avenue 


:  •  •  •  Chicago,  Illinois 

Set  in  Ludlow  Garamond  Bold  and  Garamond  Bold  Italic 


A  RELIABLE  $j 
CASTING  BOX 
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lOx  14 
BENCH 
MODEL 

Complete 

with 

Electric 

Preheated 

Platens 


Gas  Heated 
Metal  Pot 


Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-in 
Electric  platen  preheating  units. 

Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 
Manufactured  by 

STEREOTYPE  EQUIPMENT  CO. 
2815-21  IRVING  PARK  ROAD,  CHICAGO 


SK 


SPJSEDS 

OpSHATlOljS 


S- 


so  say  outstanding 
Printers  and  Typog~ 
raphers  about 
STRIPFOUNDERS*  PRODUCTS 

•  Printers  and  typographers  can  save  money 
by  using  Stripfounders’  quality  rule  and 
spacing  materials.  Not  only  in  cost  but  plus 
the  added  savings  in  time  during  makeup, 
lockup  and  makeready  operations. 

It  will  pay  every  plant  operator  to  give 
Stripfounder*  Products  a  trial.  Send  now  for 
low  prices  and  descriptive  Wall  Chart  show¬ 
ing  the  complete  faces  in  stock. 

STRIPFOUNDERS 

512  Sherman  Street  Chicago,  Illinois 


Rubber  Plate 
Questions 


answered  by 
HARRY  LOOSE 
Mat  Storage 

QJTe  have  been  making  our  own 
■  rubber  plates  for  several  months 
and  our  matrices  are  beginning  to  stock 
up  in  disorderly  piles.  What  is  the  best 
method  for  storing  mats?  Is  there  any 
kind  of  cabinet  or  case  made  for  this 
purpose? 

F.  E.  S.,  Kansas  City,  Mo. 

A  There  has  been  much  talk  and 
#!•  consideration  on  the  part  of  some 
of  the  manufacturers  of  rubber  plate 
equipment  regarding  the  building  of  a 
matrix  storage  file  but  each  time  a  sur¬ 
vey  is  made  there  is  found  to  be  such  a 
wide  variation  in  types  of  work  and  pro¬ 
duction  methods  that  no  standard  can 
be  determined.  Perhaps  one  of  these 
days  an  enterprising  manufacturer  not 
filling  defense  orders  will  decide  upon 
a  standard  and  build  such  a  filing  cabi¬ 
net  and  let  the  rubber  plate  makers  ad¬ 
just  their  methods  to  it. 

At  present,  matrices  are  being  stored 
in  everything  from  bushel  baskets  to 
homemade  storage  files.  Some  users  are 
storing  the  mats  right  in  the  job  tickets 
when  size  permits.  Others  have  built 
tiers  of  bins  which  are  lettered  or  num¬ 
bered.  If  the  numbering  system  is  used, 
the  number  is  locked  right  into  the 
form  in  a  dead  area  which  may  be  later 
cut  from  the  rubber  plate.  This  number 
is  molded  right  into  the  mat  and  pro¬ 
vides  a  permanent  index.  If  more  than 
a  number  is  needed  for  record  or  index, 
place  a  piece  of  holland  cloth  on  the 
back  of  the  mat  before  molding,  if  the 
material  is  black.  After  molding,  the 
cloth  will  be  imbedded  into  the  back  of 
the  mat  flush  with  the  surface  providing 
a  white  surface  for  pencil  or  ink  record¬ 
ings.  If  a  light  colored  matrix  is  used, 
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the  markings  may  be  put  right  on  the 
back  of  the  mat  without  the  need  of 
the  white  inlay.  When  making  the 
white  holland  cloth  inlay  be  careful  to 
place  the  piece  on  the  back  of  a  por¬ 
tion  of  the  mat  that  is  going  to  be  com¬ 
pressed  by  some  printing  area  in  the 
form.  If  it  is  placed  behind  an  open 
area  there  will  not  be  sufficient  pres¬ 
sure  to  press  it  into  the  matrix  and  it 
may  come  loose. 

»  <€ 

Soft  Type 

We  have  been  using  foundry  type 
■  exclusively  for  molding  rubber 
plates  but  recently  put  in  machine  type 
equipment.  The  matrix  molding  never 
seemed  to  harm  the  foundry  type  but 
sometimes  a  single  molding  tuUl  hurt 
the  machine  type.  Apparently  the  ma¬ 
trix  material  is  not  getting  soft  enough. 
What  is  the  softest  matrix  material? 
Or,  have  you  any  suggestions? 

G.  S.t  Baltimore^  Md. 

A  Either  of  the  popular  matrix  ma- 
•  terials  when  used  according  to 
manufacturers*  instructions  become  suf¬ 
ficiently  soft  enough  not  to  harm  good 
machine  type.  Since  your  type  ma¬ 
chines  were  only  recently  installed  I 
would  guess  that  the  manufacturer  has 
provided  you  with  a  satisfactory  metal 
formula  particularly  if  it  was  known 
that  rubier  plates  were  to  be  molded 
from  the  type.  Also,  you  must  have 
been  provided  with  a  formula  for  keep¬ 
ing  the  metal  toned  up. 

We  would  look  first  to  procedure. 
There  is  a  possibility  that,  as  the  foun¬ 
dry  type  was  naturs^y  harder,  the  op¬ 
erator  became  careless  with  his  proce¬ 
dure  and  is  either  pushing  the  type  into 
the  mat  too  soon,  too  late,  or  too 
quickly.  In  short,  if  the  platens  of  the 
molding  machine  are  the  correct  heat, 
the  matrix  material  will  become  suffi¬ 
ciently  soft  in  the  prescribed  time  to  be 
harmless  to  reasonably  hard  type  if 
pressure  is  applied  gently. 


(  free  ) 

\  SPECIMEN  BOOK 


Get  complete  information  on 
M  Gr  L  Foundry  Type  and  the 
M  &  L  plan  of  supplying  a  sin¬ 
gle  line  of  type,  job,  or  weight 
fonts  — WHEN  NEEDED  — 
without  excessive  cost. 

Profit  by  using  long  wearing, 
press  tested  M  Gr  L  Foundry 
Type  on  all  your  jobs.  Join 
the  hundreds  of  satisfied 
users,  who  get  thousands 
more  direct  impressions  from 
equal  type  investment. 

The  handy  M  Gr  L  Specimen 
Book  conveniently  lists  and 
prices  hundreds  of  modem 
and  conventional  faces.  It 
will  be  sent  at  your  request. 
Use  the  convenient  coupon 
below. 

M&L 

TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONE  LAKEVIEW  8201  TO  8207 


Without  obligation,  please  send  latest 
Specinnen  Book,  and  proofs  of  NEW  faces. 

Name _ 

Address _ •' 
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Take  ESTIMATORS'  Jobs! 

Leam  HOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed.  Military  serrice  draft  causing 
Tacanciea.  Our  25  lesson  coarse  includes 
personal  coadiing  and  S  bound  books — 
actual  production  records  on  composition, 
press  work  and  bindery  operations.  National 
Defense  means  better  joba  PREPARE  1 
Write  today  for  details  about  easy  method 
of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Deoartinent  Q 

105  W.  Monroe  St.  Chicago,  III. 


SPiNNIT 

electric 

PAPCIJ  DPlL 

C 

iKcc.  One  T 

Hot.t,OW8lT  /  _ 

• 

EifTRA  Bits 
IN  13  irzES 
^*TOo  EaS-, 


ffl 

I J  or  p 

iLLj'L_  AT  A 


Full  Inch 

or  PAPER 
AT  A  STROKE 


table  12X18 

CHIP  DISPOSAL 

*  • 

A  0JUSTA8LE 

GAUGES  ^  STOPS 


UPRIGHTGRAIN  BASE 

A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Write  for  Information  and  Prices 

J.  W.  Piff,  Inc.,  Bath,  N.  Y. 


- - - - 

Covcrwcll 

PriniincS  Inki/’ 


MANUFACTURED  BY 
jiartin  'Driscoll  &  Co. 

CHICAGO 


Ijfioopieade^ 

If4^  ALBERT  H.  HIGHTON 


l 


G.  W.,  Hanover,  N.  H.,  puts  the 
question:  “Can  you  tell  me  anything 
about  an  author  named  Gracian?” 

Balthasar  Gracian  was  bom  in  Spain 
in  1601;  educated  on  the  Jesuit  sys¬ 
tem,  he  entered  the  Church;  became 
rector  of  a  college  at  Tarragona ;  died 
there  in  1658.  He  wrote  several  works, 
both  religious  and  secular  in  charac¬ 
ter,  his  best  known  being  Ordculo 
Manual^  described  as  remarkable  for 
originality  of  style  and  profusion  of 
maxims.  Examples  selected  at  random 
from  hundreds  of  his  maxims  are:  “In 
great  crises  there  is  no  better  com¬ 
panion  than  a  bold  heart.”  “The  secret 
of  long  life:  lead  a  good  life.”  “Think 
with  the  few  and  speak  with  the  many.” 


C.  H.,  Marshall,  Tex.,  writes:  “Please 
tell  me  what  are  the  plurals  of  Nemesis, 
gladiola,  apparatus,  libretto,  hobo,  para- 
phernalia.** 

Nemeses  (our  correspondent  proba¬ 
bly  means  gladiolus,  the  plural  of  which 
is  either  gladioluses  or  gladioli) ;  appa¬ 
ratus,  or  apparatuses;  librettos  or  li¬ 
bretti  (Italian)  ;  hobos  or  hoboes ;  para- 
phemalia  is  itself  plural.  (There  is  no 
singular  form.) 


L.  M.,  Oyster  Bay,  N.  Y.,  “Will  you 
please  tell  me  what  the  following  ab¬ 
breviations  stand  for?  K.  C.,  G.  P., 
F.  A.  G.  S.,  T.  A.  G.” 

King's  Counsel  (British) ;  Graduate 
in  Pharmacy;  Fellow  of  the  American 
Geographical  Society;  The  Adjutant 
General. 
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COMMUNICATIONS 


For  some  years  I  have  been  reading  The 
Graphic  Arts  Monthly,  getting  it  through 
our  shop  here  at  the  Williams  Hardware 
Co.  Needless  to  say.  It  has  been  a  very 
good  source  of  information  and  we  have 
bought  many  things  through  the  classified 
department  and  the  regular  advertise¬ 
ments.  With  proper  credit  to  you. 

An  interesting  incident  occurs  every 
month  or  so  which  will  illustrate  my  point. 
My  present  boss  will  mention  some  item 
that  he  wants  to  buy  for  the  shop,  or  some 
service.  Asks  me  where  he  can  buy  it.  My 
memory  starts  clicking  away  and  pret^ 
soon  the  vision  of  some  three  line  ad  in 
the  classified  pops  up  and  I  start  thumb¬ 
ing  through  old  issues,  invariably  coming 
up  with  the  information.  Possibly  it  is 
just  some  fortifying  paragraph  that  I 
have  quoted  out  of  the  book  to  clinch  an 
argument,  but  you  can  bet  your  boots 
that  it  will  be  there. 

We  NEVER  throw  them  away. 

William  R.  Lovelace 

Minneapolis,  Minn. 


I  hope  that  it  is  not  too  late  for  the 
Graphic  Arts  Monthly  mailing  list.  I  don't 
believe  that  I  could  get  along  without  it, 
as  it  has  a  wealth  of  information  in  be¬ 
tween  its  covers. 

A.  E.  Maurer 

Universal  Printing  Co. 

Fremont,  Ohio 


We  certainly  do  appreciate  your  little 
magazine — and  don't  you  dare  stop  it. 
Will  pay  for  it  if  necessary. 


Garrett  G.  Deidrick 
Kent,  Ohio 


At  this  time,  we  wish  to  express  our 
many  thanks  and  appreciation  for  sending 
Graphic  Arts  magazine  to  us  for  the  length 
of  time.  We  certainly  like  this  publication, 
as  we  get  plenty  information  from  it,  such 
as  all  printers  need. 

Speed-Flowers 
Chicago,  III. 

<c  a  * 

I  still  have  practically  every  issue  you  have 
published  from  the  first  and  have  got 
most  of  my  printing  education  from  them. 

L.  H.  Green 
Green  Printing  Co. 
Zanesville,  Ohio 

C  a 

Your  magazine  is  the  ONE  publication  we 
always  look  for  in  the  mail.  It  is  an  edu¬ 
cation  in  itself.  Every  issue  carries  some 
item  of  information  that  I  can  make  use 
of.  I  am  afraid  I  would  be  lost  without  it. 
Thanking  you  for  both  the  past  and  future 
copies,  I  remain 

I.  Jay  Vollmer 
Portland,  Oregon 
«  «  « 

We  appreciate  getting  your  monthly  mag¬ 
azine  and  get  many  helpful  hints  from  its 
pages. 

P.  F.  Brewster 
Brewster  Printing  Co. 
Joliet,  III. 

#  <E 

I  receive  The  Graphic  Arts  Monthly  regu¬ 
larly  and  surely  do  enjoy  it  and  wish  to 
thank  you  very  much  for  sending  it  to  me 
each  month.  I  am  connected  with  the 
Kansas  Bank  Note  Company,  Fredonia. 
Kansas.  We  specialize  in  the  printing  of 
Bank  checks,  drafts,  notes,  chattel  mort¬ 
gages,  tickets,  coupon  books,  and  Finance 
books. 

Harold  Chesterman 
Fredonia,  Kans. 
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Unconditionally  Gnarnnteod 

TRY  MODELS  27  and  28 


NOW  40%  DISCOUNT  Comet 

Until  Further  Notiee  Meehenleally 

DIreet Drive 

Model  27 — 5  Wheels,  $12.  €7  Tfl  llot 
40%  o«  is  $4.80— or-_ 

Modei  28— tf  Wheels,  $14.  CQ  dll  Mpt 
40%  off  is  $5.60-lor—  ■'■61 

Qoantity  diacoonts  Quoted  npon  request.  KmIumSm 
We  win  allow  IS  %  timdedn  for  one  old  saa*  inP 

ebine  against  each  new  machine  pmehased.  jLgjPQL  _  w# 

Tour  choice  of  — Forward  or  Backward. 

Boman  or  Gothie.  Solid  or  Removable  Mo. 

Immmdimf  delloery  eon  be  ntiMle  "wKr 

fr»m  aCeelu  liuUt  on  Meberta.  if 
year  iamttr  rfeea  not  carry  In 
•teeb,  order  direct  from  foetory, 

The  Roberts  Numbering  Machine  Co.,  694-7 1 0  Jamaica  Ave.,  Brooklyn,  N.Y. 


DO  IT  BETTER 

WITH  A 

BRACKETT 

TIPPING  MACHINE 


e  Gets  work  done  speedily,  uniformly,  profitably. 
In  ONE  OPERATION  It  assembles  and  pastes  alter¬ 
nate  carbon  and  printed  forms  In  duplicate,  tripli¬ 
cate  and  quadruplicate  sets.  Unequalled  for  order 
books,  invoice  pads,  shipping  and  bank  forms  and 
similar  multi-carbon  sets.  Lands  orders.  Builds 
business.  Makes  money.  Request  details. 


WE  ALSO  BUILD  Machines 
for  Manifold  Tipping — Jog¬ 
ging — Roll  Feed  Carbon  Tip¬ 
ping  for  Sales  Books — File 
Folder  Scoring-Gusseting — 
Sales  Book  Forming-Scoring 
--Envelope  Scoring-Pasting- 
Folding — ^Tape  End  Trimmer. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 
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Doughnuts  Into  Dollars 


by  JOHN  J.  FISHER 


'A’  One  penetrative,  practical  thought  di¬ 
rected  at  a  potential  customer  is  worth 
more  to  the  printer  than  the  distribu¬ 
tion  of  a  hundred  cigars,  for  its  benefits 
can  be  twofold.  The  idea  being  the 
thing,  it  awakens  interest  as  to  its  pos¬ 
sible  money-making  value  from  the 
customer  standpoint,  and  if  it  proves 
itself  commercially  worthwhile,  surely 
reacts  with  benefit  to  its  creator. 

The  proprietor  of  a  small  printing 
plant  in  the  north  end  of  Boston  one 
day  bought  a  dozen  doughnuts.  These 
were  exceptionally  palatable.  While 
consuming  the  third  doughnut  his  mind 
began  to  work  out  a  plan.  Taking  nine 
tags  from  his  stock  on  hand,  he  set  up 
the  name  and  address  of  the  baker 
from  whom  he  had  purchased  such  fine 
doughnuts,  and  printed  it  on  the  tags. 
As  the  initial  cost  of  this  experiment 
was  negligible,  Mr.  Printer  reasoned 
quite  correctly  that  if  the  idea  did  not 
bear  fruit,  his  loss  would  not  be  great. 
He  looped  and  tied  one  tag  to  each  re¬ 
maining  doughnut,  enclosing  every  one 
of  the  nine  in  a  separate  glassine  bag. 


He  distributed  personally  eight  of  these 
samplers  to  housewives  in  the  vicinity 
where  the  baker  did  business. 

Then  with  the  sole  remaining  evi¬ 
dence  of  his  idea,  he  called  on  the  pro¬ 
prietor  of  the  baking  establishment,  and 
told  him  that  the  doughnuts  were  good 
enough  to  be  big  sellers. 

The  purveyor  of  foods  was  deeply 
moved  that  someone  outside  his  own 
line  of  trade  should  have  become  so 
interested  in  the  development  of  his 
baking  business. 

However,  as  the  baker  continued  to 
examine  the  sampler  the  printer  had 
placed  before  him,  he  suggested  that 
the  name  be  printed  on  the  outside  of 
the  glassine  bag  as  well  as  on  the  tag. 

This  for  the  printer  was  the  begin¬ 
ning.  He  is  receiving  plenty  of  patron¬ 
age  from  the  source  of  his  first  contact 
— printing  more  tags  and  glassine  bags 
than  he  ever  dreamed  of  before.  And 
other  bakers,  learning  of  the  success  of 
this  competitor,  are  eager  to  form  the 
acquaintance  of  the  printer  who  had 
the  business-bringing  idea. 


rADS-lT 


Cold  Process 
PADDING 
CEMENT 


Non-explo$ive. 
Non-infiammable. 
Stay$  fiexible. 

Holdt  heavUat  atock 
includinu  cardboard. 

Made  in  red  and 
tranaparent  vohite. 


Super  binding  strength.  One  thin  coating  enough  for 
average  job.  Dries  quickly— ready  to  cut  in  IS  to  20  min¬ 
utes.  Bends  without  chipping  or  breaking.  Put  up  in 
handy,  wide  mouth  glass  quart  jars  and  5  gallon  steel  pails. 
Write  for  folder  and  prices,  or  ask  your  paper  jobber. 

The  COMMERCIAL  PASTE  Company 

524  Buttles  Ave.  Columbus,  Ohio 
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LEARN 

how  these  2  help 
you  build  sales! 
WRITE 


For  Extra  Profits . 

THE 

ESS 

for 

General  ENVELOPE  PRINTING 


zephyr 

AUTODEX 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  . . .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


r  BRISTOLS 
Plus  BOOKLETS 
Imprinting  i  TAGS 

of  FOLDERS 
I  LABELS 


B.  VERNER  &  COMPANY 

52  Duane  Street  New  York  City 


TRICKS 


0^  the 

"tfa4e 


Caring  for  Usable  Scraps 

^Cut  up  on  the  paper  cutter  an  old 
inner  tube  into  to  rubber  bands. 
Hang  them  on  a  spike  near  the  cutter. 
Snap  them  over  the  scraps  as  they  are 
cut  off.  Keeps  them  clean  and  orderly 
— the  bands  will  last  for  years. 

The  Carter  Printing  Co. 
Bellefontainef  Ohio 
x>  « 

Indirect  Lighting 

^  By  attaching  electric  lights  under  the 
lead  and  rule  racks  of  the  working-top 
of  your  type  cases  you  will  avoid  the 
glare  or  shadows  of  the  old  method 
which  cause  eye  strain. 

George  Veldman 
Grand  RapidSt  Mich. 

»  <€ 

Automatic  SlipsheeCing 

★  We  had  a  job  to  run  for  our  own  use 
for  which  the  stock  didn’t  matter,  but 
it  was  necessary  to  have  each  piece 
printed  perfectly,  two  sides.  In  using 
available  stock,  we  found  we  had  two 
kinds,  one  of  which  would  probably 
cause  offset.  To  overcome  this,  we  ar¬ 
ranged  two  piles  of  stock  on  the  feed 
board  of  the  job  press,  and  fed  alter¬ 
nately  from  the  piles — smooth  stock 


and  rougher  stock.  The  rough  stock 
acted  as  slipsheet  while  it  was  being 
used  itself  for  printing. 

Kenneth  L.  Wilson 
Pittsburgh,  Pa. 

»  « 

Clean  Linotype  Keys 

★  To  prevent  the  white  celluloid  letters 
from  coming  off  the  keys  on  the  Lino¬ 
type,  keep  them  coated  well  with  crys¬ 
tal  fingernail  polish.  Saves  expense  and 
annoyance  if  you  like  to  keep  your  ma¬ 
chines  looking  well.  Clear  duco  will  do 
the  job  just  as  well.  When  coating  be¬ 
gins  to  wear,  coat  them  again  in  a  very 
short  time. 

E.  A.  Emmert 
Dallas  Center,  Iowa 
»  €€ 

Prevent  Roller  Cutting 

'At  Occasionally  a  job  comes  along  which 
must  be  so  locked  up  that  sharp  rule 
ends  run  into  the  rollers.  A  bias  chase 
is  indicated,  but  seldom  available.  A 
10-em  piece  of  12-point  reglet,  dropped 
into  the  chase  hook  on  the  right  side  of 
the  bed  of  a  C.  &  P.  jobber,  will  tilt  the 
chase  sufficiently  to  prevent  roller-cut- 
ting.  It  has  proved  safe  at  any  reason¬ 
able  press  speed  and  also  can  be  used 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  LARGE  VOLUME,  REPEAT  ORDERS 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually  I  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  nundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  Cr  Paper  Co.,  Newport,  Ky. 
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Convenient . . .  Compact . . .  Clean . . .  one 
or  ten  aheett  inatantijr  available . . .  6tt 
the  desk  drawer,  your  larel  in  patented 
slot  is  there  at  re-order  time.  You  .can 
handle  small  orders  quickly  and  profitably 
and  deliver  in  the  smart  one-oiece  box. 


HERE’S  THE  AAA  VALUE  IN  WATERMARKED  BONDS 
Munlaing  Paper  0  Q  Q  Preciaioa  Mad* 

PACKAGED  FOR  PROFIT! 


Preciaioa  Mad* 


as  asked  for  by  9397  prioten 


Holds  10  Utility  Boats  ■ 
5000  phis*  sheets  of 
Caskm  Bond 


•  Another  Muniaing  FIRST! 
A  sturdy,  dust-proof  storage  and 
delivery  unit.  EASY  TO  INVEN¬ 
TORY...  NO  WASTE...  READY 
FOR  RUSH  JOBS... ACCURATE 
MILL  CUT  SAVES.TIME... FITS 
THE  STOCK  ROOM  SHELVES. 


IftBASY  SALBlag 
srtth  Packagad 
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PAK 


UP 


NOW! 


500  plus* mill  cut  S'ARII 
sheets  of  Caslon  Bond 
ready  to  print  a 


I0Boxtsli>th»‘‘Pa3’' 


SEE  YOUR  NEAREST  CASION  BOND  DISTRIBUTOR  NOW 


THE  MUNISING  PAPER  CO. 
ua  S.  LaSaUe  St.,  Chicago 


to  advantage  when  long  type  lines,  run¬ 
ning  across  the  rollers,  fail  to  ink  prop¬ 
erly. 

Howard  Recroft 
Nelighy  Nebraska 

»  « 

For  a  Numbering  Job 

★  To  save  the  work  of  turning  half  the 
sheets  from  a  run-and-tum  numbered 
job,  put  a  numbering  machine  in  each 
form  and  set  one  machine  on  the  start¬ 
ing  number  and  the  other  on  the  num¬ 
ber  half  way  between  the  starting  and 
stopping  number.  When  the  first  run 
is  completed,  and  you  are  ready  to  start 
the  turn  run,  the  numbering  will  be 
complete  but  backwards  in  the  pile.  So 
just  take  out  the  numbering  machines 
and  proceed  with  the  second  run.  This 
will  automatically  put  the  numbers  in 
the  correct  order. 

/.  Wayne  Brandon 
Rogers,  Arkansas 

»  «c 

To  Remove  Paper  from 
Rollers 

★  Instead  of  using  an  ink  spatula  to  re¬ 
move  bits  of  paper  from  the  ink  rollers 
of  your  presses,  fold  a  strip  of  sand¬ 
paper  over  the  end  of  a  small  wooden 
paddle  and  slip  a  rubber  band  around 
it  to  hold  it  in  place.  This  little  tool 
will  remove  the  smallest  bits  of  paper 
from  the  rollers  without  any  serious 
damage  to  the  composition,  and  may 
even  be  used  when  a  press  is  in  opera¬ 
tion. 

G.  E.  Hendrickson 
Argyle,  Wisconsin 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
GRAPHIC  ARTS  MONTHLY 


Why  DidnH  I  Listen? 

( Continued  from  page  14) 

On  the  other  hand  if  the  order  came 
out  imperfect  or  unacceptable  to  the 
customer  a  penalty  was  assessed  against 
all  bonuses  the  employee  might  earn. 
Payment  was  made  at  the  end  of  the 
month  for  this  account.  It  worked  mira¬ 
cles  in  cutting  down  wasted  time,  stock 
losses,  etc. 

Incidentally  the  same  rules  were  ap¬ 
plied  to  salesmen.  It  cut  down  mistakes 
in  copy  and  orders  and  since  the  sales¬ 
man  was  made  responsible  for  an 
okehed  proof  on  every  job  there  were 
never  “make-good”  on  orders  after  that. 
We  also  noticed  that  this  cut  down 
expenses  of  re-setting  lines  from  proof ; 
lines  the  customer  will  invariably  in¬ 
sist  on  changing  after  he  sees  the  first 
proof.  Whenever  this  occurred  and 
no  charge  could  be  made  for  the  extra 
service  the  salesman  lost  his  bonus  on 
the  job. 

This  also  helped  to  secure  faster 
service  in  securing  copy,  delivery  of 
orders,  etc.  as  we  found  this  to  be  an 
important  part  of  the  salesman’s  work. 

Another  contributing  factor  to  loss 
of  business  with  our  firm  was  mishan¬ 
dling  of  our  promotional  efforts.  Too 
much  stress  was  laid  upon  our  effort  to 
produce  “world-beating”  pieces  with 
the  result  that  they  appeared  so  infre¬ 
quently  that  returns  were  not  worth¬ 
while.  This  convinced  us  that  such  pro¬ 
motional  effort  must  be  consistent, 
week-in  and  week-out,  to  bring  results. 

There  were  other  factors  also  but 
those  I  have  mentioned  represented  the 
major  mistakes  made  in  our  business 
enterprise. 

They’re  certainly  things — “We  would 
not  do  again !  ” 


Salesmen  Are  Made 

( Continued  from  page  16) 

and  type  but  he  can  build  goodwill  for 
himself  and  the  company  through  im¬ 
pressing  the  prospect  with  his  practicd 
knowledge  of  his  business.  Knowing  • 
the  rudiments  of  one’s  business  is  a 
lot  more  important  in  selling  printing, 
this  firm  maintains,  than  knowing  the 
fine  points  of  salesmanship. 

One  of  the  weak  points  of  the  sales 
plan  of  the  average  printing  enterprise, 
owners  of  this  firm  believe,  lies  in  a 
balanced  ability  of  the  men  who  con-: 
tact  the  public.  If  the  outside  man  is  a 
long-experienced  printer,  he  over-talks  , 
the  prospect  with  technicalities  and  has  I 
not  the  knack  of  presenting  his  services 
directly  and  quickly.  He  bogs  down  in 
technicalities.  On  the  other  hand,  if  he 
is  merely  an  experienced  salesman,  with 
no  knowledge  of  the  printing  business 
beyond  the  ability  to  figure  simple  jobs, 
then  he  likewise  is  out  of  balance  and 
cannot  talk  enough  on  the  technicali¬ 
ties  of  the  printing  process  to  serve  his 
customer  intelligently  and  to  impress 
his  prospect  with  his  practical  knowl¬ 
edge  of  his  job. 

This  practical  training  school  gives 
a  young  man  sufficient  technical  back¬ 
ground  knowledge  to  talk  intelligently 
even  to  a  prospect  who  knows  printing,  / 
yet  it  does  not  fill  his  mind  so  full  of 
technicalities  that  he  over-talks  these 
points. 

With  even  slight  training  in  sales¬ 
manship,  he  goes  out  as  a  well-balanced  v 
printing  salesman,  equipped  mentally 
to  converse  with  the  most  technical-  ^ 
minded  customer  without  over-balan^  . 
ing  his  sales  talk  either  with  technicali*  i 
ties  or  direct  salesmanship. 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 
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Nicolas  Jenson 

( Continued  from  page  26) 

faces,  was  struck  by  the  beauty  of  Jen¬ 
son’s  type  faces.  In  describing  his  ex¬ 
periences  as  founder  of  the  Kelmscott 
Press  he  said  the  following : 

“By  instinct  rather  than  by  conscious 
thinldng  it  over,  I  began  by  getting 
myself  a  fount  of  Roman  type.  And 
here  what  I  wanted  was  a  letter  pure 
in  form;  severe,  without  needless  ex¬ 
crescences;  solid,  without  the  thicken¬ 
ing  and  thinning  of  the  line,  which  is 
the  essential  fault  of  the  ordinary  roman 
type,  and  which  makes  it  difficult  to 
read,  and  not  compressed  literally,  as 
all  later  type  has  grown  to  be  owing 
to  commercial  exigencies.  There  was 
only  one  source  from  which  to  take 
examples  of  this  perfected  roman  type, 
to  wit,  the  work  of  the  great  Venetian 
printers  of  the  fifteenth  century,  of 
whom  Nicolas  Jenson  produced  the 
completest  and  most  roman  characters 
from  1470  to  1476.” 

William  Morris*  adaptation,  the  fa¬ 
mous  “Golden”  types,  which  were  re¬ 
produced  in  America  as  “Jenson  Old- 
style,”  was  much  heavier  than  the 
original.  The  type  designers  of  our 
own  day  have  been  far  more  successful 
in  catching  the  spirit  of  Jenson’s 
roman.  Bruce  Rogers  based  his  beau¬ 


tiful  “Centaur”  types  on  the  Jenson 
model  and  Frederic  W.  Goudy’s  “Ken- 
nerley”  is  an  adaptation  of  the  same 
design.  In  1914  the  American  Type 
Founders  company  brought  out  the 
popular  “Cloister  Oldstyle,”  a  reinter¬ 
pretation  of  Jenson’s  types  by  Morris 
Benton.  In  this  manner  do  our  contem¬ 
poraries  pay  tribute  to  Nicolas  Jenson, 
master  printer  of  Venice! 

»  c< 

Gold  in  Files 

( Continued  from  page  18) 

Political  clubs  and  orphan’s  associa¬ 
tions  are  after  ideas  that  will  swell 
their  guest  list  at  picnics  and  other 
gatherings.  Mr.  Kingsbury  has  only  to 
check  through  his  file  for  something 
novel. 

“After  all,”  he  concluded,  “most  so- 
called  new  ideas  are  merely  new  appli¬ 
cations  of  old  ones.  What  is  old  to  one 
line  of  business  may  be  new  in  another 
because  it  hasn’t  been  applied.  Even 
in  similar  businesses,  it’s  surprising 
how  many  ideas  have  been  used  for 
years  in  one,  which  can  be  just  as  prof¬ 
itably  applied  to  another.  They  are 
simply  unthought  of.  That’s  part  of 
my  job.  When  I  think  of  a  new  appli¬ 
cation,  I  create  new  printing  business.” 


Complete  with 
Spring  Gauge 


The 


Jacques  Bookbinders'  Shear 


IRON  TABLE — 26  inches 
wide  with  nickel  plated 
rules  for  gauging. 

GAUGES  —  Rapidly  ad¬ 
justed  for  accurate  cutting. 


CLAMP — Foot  clamping 
with  oiir  sectional  clamp, 
which  raises  parallel  and 
is  self-adjusting  to  all 
widths  and  thicknesses  of 
stock. 


SPRING  GAUGE — for  SIZES — 33  inch:  40  inch; 
narrow  cutting  furnished  45  inch;  50  inch;  60  inch; 
unless  othexwise  ordered.  72  inch. 

Write  for  Catalog  and  Price* 

JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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Unusual  Printing  Effect 

by  FRED  E.  KUNKEL 

★  The  Commercial  Printing  Company 
in  Raleigh,  N.  C.,  was  running  a  black 
cover  menu  for  a  local  hotel,  and  it 
wanted  a  dark  brown  color.  But  when 
the  cover  was  run  with  reverse  cut 
(background  printing  in  white),  it 
turned  into  a  board  effect.  And  Geo.  A. 
Moore,  Jr.,  couldn’t  ascertain  what  was 
causing  it.  He  did  not  know  whether 
it  was  the  ink  or  not. 

He  sent  copies  to  various  printers  in 
North  Carolina  asking  them  for  an  ex¬ 
planation  and  took  it  up  with  all  the 
local  printers.  It  created  a  lot  of  curi¬ 
osity  but  no  one  had  a  solution. 

When  Moore  showed  the  menu  cover 
to  the  buyer  he  said  he  liked  it  better 
than  solid  brown,  so  they  went  ahead 
and  printed  25,000  of  these  menus  on 
100  lb.  enamel. 

What  happened  was  that  the  com¬ 
pany  had  just  installed  brand  new  roll¬ 
ers  which  had  never  been  used  before 
and  they  were  taking  up  moisture.  The 
same  effect  could  not  possibly  be  repro¬ 
duced  again  if  they  tried. 

»  «c 

Showings  of  Ludlow  Radiants 

*  New  Radiant  alphabet  showings  have 
recently  been  issued  by  the  Ludlow  Typo- 
graph  Company.  Four  folders,  each  printed 
with  a  different  two-color  front  page,  show 
complete  alphabets,  figures,  and  other  char¬ 
acters  available  in  each  size  of  Radiant 
Medium,  Radiant  Bold,  Radiant  Bold  Ex¬ 
tra  Condensed,  and  Radiant  Heavy. 

In  using  these  folders,  the  layout  man 
can  trace  directly  over  the  individual  let¬ 
ters,  and  thus  establish  exact  fitting  in  his 
layouts.  The  folders  are  printed  on  stock 
heavy  enough  to  withstand  extensive  use. 

Sets  of  these  folders  showing  the  Radiant 
alphabets  may  be  obtained  by  writing  on 
business  letterhead  to  the  Ludlow  Typo- 
graph  Company,  2032  Clyboum  Avenue, 
^cago,  Illinois. 


COST  ■ 
CUTTER 
.  SAWS  J 


Also  made  in 
Bench  Models 

30-DAY 

TRIAL 


Sold  on  a 
MONEY-BACK 
GUARANTEE 


Write  for 
Folder 
and  Prices 


C.  B.  NELSON  &  CO. 

720  S.  Dearborn  St.,  Chicago,  III. 
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Pressroom  Problems 
— rinkles 

by  A.  FRED  BOWDEN 
Instructor,  The  New  York  School  of  Printing 


'k  When  running  a  job  that  is  wrinkling 
or  when  starting  a  job  that  is  likely  to 
wrinkle,  the  following  conditions  and 
adjustments  should  be  obtained  or  as 
near  as  it  is  possible  to  do  so: 

1.  Use  a  hard  packing. 

2.  Check  setting  of  cylinder  to  find 
out  if  cylinder  is  properly  set  to  bed 
bearers. 

3.  If  the  plates  are  mounted  on  me¬ 
tal  base,  be  sure  to  level  up  the  im¬ 
pression  with  an  interlay. 

4.  Mark  out  interlays  and  overlays 
very  carefully  so  as  to  minimize  the 
amount  of  makeready. 

5.  When  wood  bases  are  used  be  sure 
the  base  is  level  on  the  bottom  and  that 
the  plate  is  level. 

6.  Have  guide  tongues  curved  to  cor¬ 
respond  with  the  curvature  of  the  cylin¬ 
der  and  set  so  as  to  just  clear  the  pack¬ 
ing  after  makeready  has  been  com¬ 
pleted. 

7.  Have  feed  board  just  high  enough 
to  clear  grippers  and  other  parts  of 
cylinder. 

8.  Be  sure  that  no  one  of  the  grippers 
is  set  harder  than  the  others.  The  end 
grippers  especially  will  cause  a  wrinkle 
if  they  are  set  with  more  tension  than 
the  rest. 

9.  Sink  the  shooflys  down  level  with 
the  packing  surface  if  necessary. 

10.  Avoid  unevenness  of  the  packing, 
especially  at  the  gripper  edge.  Lumps 
of  paste  at  the  gripper  edge  are  often 
the  direct  cause  of  a  wrinlde. 

11.  Interlay  brush  so  the  center  has 


slightly  more  contact  with  cylinder  than 
the  ends.  Set  cylinder  bands  the  same 
way. 

12.  Use  drop  register  fingers  with 
cutting  stick;  grooves  can  be  put  on 
under  side  of  cutting  stick  so  that  stick 
will  be  attached  more  firmly. 

13.  Use  a  sheet  of  manila  or  thin 
cardboard  between  the  bands  and  cyl¬ 
inder  to  help  eliminate  a  wrinkle.  TW 
sheet  it  attached  to  the  band  rod  with 
the  bottom  edge  resting  on  the  face  of 
the  brush. 

14.  Try  different  shapes  and  lengths 
of  cardboard  in  the  margins,  these  to 
be  pasted  on  the  packing  besides  the 
wrinkle,  “snake  fashion.” 

15.  Make  sure  that  no  draft  of  air 
strikes  the  sheet  to  disturb  it. 

16.  If  the  wave  runs  from  the  gripper 
edge  across  the  sheet  to  the  back  edge, 
this  can  often  be  taken  out  by  feeding 
over  a  ridge. 

17.  Be  sure  the  feeder  is  not  making 
the  wave  worse  by  jamming  sheet 
against  the  side  guide. 

18.  In  some  few  cases,  a  tape  around 
the  cylinder  in  the  margin  will  help  to 
eliminate  a  wrinkle. 

19.  Cutting  away  the  packing  in 
large  blank  areas  will  sometimes  help 
to  eliminate  wrinkles. 

20.  If  the  wrinkle  is  still  present, 
after  all  adjustments  are  made,  season 
the  stock  (trays  and  air) . 

21.  Glue  a  piece  of  six-ply  cardboard 
under  each  outside  gripper  and  reset 
gripper  with  same  tension  as  other  grip- 
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pers.  If  the  sheet  is  large  and  you  have 
two  grippers  on  the  outaide  of  each 
guide,  glue  one  card  under  first  grip¬ 
per  and  two  cards  under  second  gripper 
and  then  reset. 

22.  Wrinkles  on  Platen  Presses  are 
usurily  caused  by  one  or  more  of  the 
foUowing  conditions: 

(a)  Form  not  uniformly  type  high. 

(b)  Excessive  packing  caused  by  ex¬ 
cessive  makeready. 

(c)  Uneven  packing  caused  by  ex¬ 
cessive  makeready. 

(d)  Baggy  packing. 

(e)  Wavy  or  curled  stock. 

(f)  Wrinkles  on  Platen  Presses  are 
usually  eliminated  by  use  of  grippers, 
gripper  fingers,  strings  and  cork. 

j»  « 

Minard  Passes  On 
t  John  P.  Minard,  western  division  repre- 
sentatiTe  for  the  Ideal  Roller  8c  Manufac¬ 
turing  Company,  died  on  March  7th  as  the 
result  of  a  heart  attack,  while  on  a  sales  trip 
to  Muncie,  Indiana. 

Mr.  Minard  was  thirty-nine  years  old  and 
had  been  with  Ideal  since  1936.  He  was 
well  known  in  graphic  arts  circles. 

»  « 

L  N.  A.  Moves  Offices 
t  The  Lithographers  National  Association, 
Incorporated,  announces  that  on  or  before 
May  1,  1941,  its  offices  will  be  moved  from 
295  Madbon  Avenue,  New  York,  N.  Y.,  to 
the  Graybar  Building,  420  Lexington  Ave¬ 
nue,  New  York,  N.  Y. 


»  «' 


Protect  Your  Plant  with 

JUSTRITE 


SAFETY  PRODUCTS 


APPROVED  BY 

UNDERWRITERS'  LABORATORIES,  INC. 


JUSTRITE 
SAFETY  CANS 

The  safe  way  to  han¬ 
dle  benzine  and  other 
flammable  liquids. 
Sizes:  1  Pt.  to  1  Gal. 
(illustrated)  and  2,  3, 
5  Gal. 


SAFETY 

FILLING 

CANS 

NEW! 

For  pouring 
with^t  spill¬ 
ing  or  splash¬ 
ing.  Sizes:  5, 
10,  15  and 
20  Qt. 

• 


OILY  WASTE 
CANS 

Reduce  hazards  of 
waste  and  rags.  Keep 
plants  neater  and 
safer. 

Sizes:  6,  8,  10,  14 
and  25  Gal. 


Justrite  Products  are  sold  by  leading 
printers'  supply  firms.  Ask  your  supplier 
today  or  write  for  catalog. 

JUSTRITE  MFG.  CO. 

2054  Southport  Ave.,  Chicago,  III. 
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Gummed  Paper  Sample  Book 

*  One  of  the  most  brilliant  compilations  of 
the  Mid-States  Gummed  Paper  Company 
made  its  successful  debut  at  the  recent 
Paper  Trades  Convention  in  New  York 
City,  and  is  now  arousing  wide-spread  in¬ 
terest  and  comment  througrbout  the  trade. 
It  is  the  new  Mid-States  File-Folder  Sam¬ 
ple  Book  of  Really  Flat  Gummed  Papers. 

This  is  much  more  than  a  Sample  Book. 
Packed  into  this  File-Folder  is  an  entire 
ready-reference  library  of  gummed  paper 
printing  information,  plus  a  wealth  of  new, 
sales-winning  ideas  that  point  out  quickly, 
where  new  business  lies  and  what  to  do  to 
get  it. 

An  unusual  feature  of  this  remarkable 
sample  book  is  that  its  sturdy,  black  cover 
folds  together  to  form  a  regular  file  folder 


that  slips  easily  into  any  letter  file,  and  is, 
therefore,  easy  to  “put  your  hand  on’*  for 
instant  consultation. 

When  one  opens  this  File-Folder  Sample 
Book,  the  first  thing  which  streets  his  eyes 
is  an  attractive  display  of  “Free  Sales  Tools 
— that  Sell.’’  Notable  among  the  Sales 
Tools  offered  are : 

The  Mid-States  Labri  Design  See-Lec* 
Tor  wherein  the  six  most  popular  sizes  of 
bottles  and  jars  are  ingeniotisly  arranged  to 
fold  over  and  show,  through  a  die-cut,  twen* 
ty-four  different  label  designs  printed  in  two 


r  I  DEAL  PLATE  GUMSn 


Made  both  from  regular  rubber  and 
synthetic  compounds  to  meet  the  re¬ 
quirements  of  plates  forthehigh-speed 
printing  of  card  board,  cloth,  wood  and 
rough-textured  papers.  Special  for¬ 
mulas  for  aniline  and  linseed  base  inks. 


Ideal  gums  have  high  tensile  strength,^ 
mold  easily  and  are  abrasive-resistant. 
Save  on  ink  and  makeready  time. 
For  more  brilliant  colors  and  for  fiat 
tints  that  are  smooth  and  even,  use 
plates  made  from  Ideal  plate  gums. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 

CHICAGO,  ILLINOIS  Sales  and  Service  Offices  in  Principal  Cities  LONG  ISLAND  CITY,  N.  Y. 
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colors  on  twelve  different  samples  and  col¬ 
ors  of  Mid-States  Really  Flat-Gummed  Pa- 
pen.  In  all,  this  “See-Lec-Tor”  offers  24 
baffiV-  designs  and  288  possible  combinations. 

Another  Sales  Tool  opens  the  door  to 
extra  profits  through  the  Poster  Stamps 
market  (there  are  over  a  million  regular 
collectors  of  poster  stamps).  Thb  is  made 
op  of  3  completely  informative  booklets 
jffiling  with  (a)  The  Growth  and  Modern 
Application  of  the  Poster  Stamp ;  (b)  Glos¬ 
sary  of  Information  on  Poster  Stamps ;  and 
(c)  Case  Histories  of  Poster  Stamp  uses 
and  “What  Happened.” 

How  to  build  up  a  profitable  local  syndi¬ 
cate  business  on  gummed  stickers  is  out¬ 
lined  in  a  third  Sales  Tool,*  a  handsome  68- 
page  bound  booklet,  entitled,  “110  New 
Gummed  Paper  Suggestions.”  Some  200 
different  examples  of  Gummed  Labels  are 
shown,  covering  just  about  every  possible 
source  of  new  business  with  gummed  paper. 

“How  to  Print”  information  is  offered  in 
two  recent  treatises  entitled:  “How  to 
Print  High  Gloss  Inks  on  Cisco  Enamel 
Gummed  Paper”  and  “How  to  Print  Mid- 
States  Really-Flat  Gummed  Paper  on  Off¬ 
set  Presses.”  These  cover  two  situations 
commonly  met  in  Gummed  Paper  Printing. 

Included  also  is  a  most  complete  tabula¬ 
tion  of  “Sources  and  Markets  for  Extra 
Orders  and  Profits.”  Real  selling  aid  is 
supplied  in  a  generous  and  attractive  array 
of  typical  examples  of  gummed  paper  print¬ 
ing.  What  gummed  labels  are  used  for,  and 
how  they  are  used,  is  found  in  this  com¬ 
prehensive  compilation. 

Immediately  following  is :  Complete 
gummed  paper  information  and  roll  widths 
(or  quick  reference ;  the  Mid-States  Tel-E- 
Chart  for  verifying  which  grade  of  Gummed 
Paper  to  use  for  different  kinds  of  jobs ;  a 
Guide  to  Proper  Gummings ;  and  the  Mid- 
States  Descriptive  Guide  explaining  each 
type  of  Gummed  Paper  in  detail.  On  the 
^ing  page  are  generous  swatches  of  the 
entire  line  of  Mid-States  Really-Flat 
Gummed  Papers. 

This  “Gummed  Paper  Sample  Book  of 
Tomorrow”  may  be  obtained  by  writing 
the  Mid-States  Gummed  Paper  Company, 
2515  South  Damen  Avenue,  Chicago,  Ill. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


ThrowAwaythatGlue  Brush 


Save  the  wasted  glue,  keep  the  package 
clean,  speed  up  the  job,  either  for  casual  or 
production  schedules  by  using 

"LABELIT" 

In  the  printing  field  there  scores  of 
jobs  where  hand  application  of  labels,  seals, 
book  binding  strips  etc.  are  necessary. 

"LABELIT” 

handles  every  job  equally  well,  because  it 
places  just  the  right  amount  of  adhesive 
(any  kind)  on  paper,  cloth,  or  cellophane, 
so  that  the  job  is  not  marred  with  excess 
glue,  production  is  speeded  up,  and  you 
save  money  in  spoiled  labeb  and  wasted 
glue.  Handles  the  very  smallest  up  to  labds 
8  inches  wide. 

Let  us  prove  these  claims.  Send  the  coupon 
for  qur  10  day  free  trial  offer. 


[  PASTE  THIS  Oil  A  POSTCARD  AND  SKIID 

I  ALSOP  ENOINEERINQ  CORP.  O 

I  60  Wright  St..  Milldsle,  Conn. 

■  Send  me  your  10-dsy  free  trial  offer  on 
I  “Labellt.” 

•  Name . . . .... _ 

j  Firm - 

I  Address _ _ _ _ _ _ 

I  City_ State. 
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Franklin  Gothic  Extra  Condensed 
it  Franklin  Gothic  Extra  Condensed  is  an¬ 
nounced  by  the  Ludlow  Typograph  Com¬ 
pany  as  being  available  in  matrix  form  for 
Ludlow  hand-set,  slug-cast  composition  in 
sizes  from  18  to  72  point,  the  30-pt.  size 
being  here  shown. 

ADVERTISERS 
Like  This  Face 

According  to  the  announcement  **this 
ever  valuable  typeface  finds  wide  use  in  all 
lands  of  commercial  printing  and  adver¬ 
tising  composition.  It  is  a  bread  and  butter 
face  that  few  composing  rooms  can  do 
without.  The  advent  of  the  face  in  Ludlow 
matrices  for  all-slug  composition  will  be 
welcome  news  to  many  Ludlow  users.” 

Specimen  sheets  showing  the  full  size 
range  of  Ludlow  Franklin  Gothic  Extra 


Condensed  may  be  obtained  on  request  from 
the  Ludlow  Typograph  Company,  2032  CI7- 
boum  Avenue,  Chicago,  Illinois. 

»  a 

New  IPI  Representative 
it  Robert  Sulzer  is  a  new  representative  for 
International  Printing  Ink  in  Baltimore 
and  Washington.  He  will  act  as  assistant 
to  M.  A.  Flynn,  manager  of  IPI’s  Balti¬ 
more  branch. 

Mr.  Sulzer  was  formerly  with  IPI  in 
Cincinnati,  traveling  in  Ohio  and  Ken¬ 
tucky.  Prior  to  that  he  worked  for  two 
years  in  IPI’s  Brooklyn  Factory. 

'  »  « 

Western  Manager  of  L.N.A. 

it  George  W.  Benton  has  been  appt^ted 
manager  of  the  Western  office  of  the  Lithog¬ 
raphers  National  Association,  Inc.,  with 
headquarters  at  29  South  LaSalle  Street, 
Chicago.  A  native  of  Milwaukee,  Mr.  Ben¬ 
ton  is  a  graduate  of  the  University  of  Chi¬ 
cago  and  has  been  active  in  trade  association 
work  in  Chicago  for  the  past  fifteen  yean. 


CPiftoUc 


PRODUCES  'TLUS"  PROFITS 

*  Bound  to  win  added  sales  and  profits  for  your  customers 
and  plant.  Show  prospects  the  advantages  of  PLASTIC 
BINDING  on  their  printed  pieces.  Prove  its  attention-com¬ 
pelling  and  selling  value.  Narrow^back  style  turns  back 
to  back.  Standard  full-back  permits  backbone  title  stamp¬ 
ing — an  exclusive  feature.  PLASTIC  BINDING  gives  last¬ 
ing  sales-appeal  ...  in  fourteen  sparkling  colors  ...  to 
booklets,  catalogs,  portfolios,  etc. 

DUMMY  SERVICE 

PLASTIC  BINDING  helps  sell  more  print¬ 
ing.  Send  your  dummies  lor  binding.  No 
cost  or  obligation  lor  this  service. 

A»k  for  PLASTIC  BINDING  by  Namo 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  e  Chicago,  Illinids 

UCENSEES  EVERYWHERE 


FREE! 
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21>point  Stymie 

•k  "In  an  effort  to  broaden  the  effective  use 
of  Monotype  Stymie  Bold,  No.  790,”  states 
an  announcement  from  Lanston  Monotype 
Machine  Company,  “we  have  recently  cut 
two  new  sizes,  16  point  and  21  point,  the 
latter  of  which  is  not  available  through  any 
other  source.” 

New  21  Point 
Stymie  Bold 

These  sizes  are  to  be  had  in  standard  dis¬ 
play  matrices;  and  may  be  used  on  the 
Monotype  Type-&-Rule  Caster,  the  Mono- 
type-Thompson  Typecaster,  and  the  Mono¬ 
type  Giant  Caster. 

»  « 

Will  Discuss  Industry  Problems 

*  Lithographers  attending  the  36th  Annual 
Convention  of  the  Lithographers  National 
Association,  Inc.,  scheduled  for  May  27-30, 
The  Greenbrier,  White  Sulphur  Springs, 
W.  Va.,  will  get  down  to  brass-tacks  dis¬ 
cussion  of  intimate  industry  problems  in¬ 
cluding  the  effects  of  the  war  emergency  on 
lithographic  labor  supply,  materials  and 
services ;  a  clinic  discussion  of  outstanding 
technological  changes  and  what  they  mean 
to  the  industry  in  lowered  costs  and  im¬ 
proved  quality ;  and  an  appraisal  of  current 
promotional  and  marketing  problems  of  the 
industry. 

»  «c 

Lights  for  Typesetting  Machines 

★  The  Inland  Supply  Co.,  225  West  8th, 
Kansas  City,  Missouri,  announces  that  it  is 
manufacturing  a  bracket  to  hang  a  fluores¬ 
cent  light  to  typesetting  machines. 

The  light  has  a  15-watt  bulb  replacing 
the  old  incandescent  60-watt  globe ;  and  is 
adjustable  to  any  position  desired  by  the 
operator.  It  swings  out  of  the  way  when 
changing  magazines  and  is  adaptable  to 
any  model  machine. 


STEREOTYPE 

CASTERS 

for  tost,  omy,  and 
acrurato  tasting 

NOLAN  Builds  the 
Most  Complete  Line. 

Priced  os  low  os 
$35.00.  Get  details. 


ROUTER 

AND 

TYPE  NlOH 
PLAHER 


R-P-2  PLANING 
ROUTER 

with  I6"x20"  woHc  ta¬ 
ble  complete  as  shown 
(with  straight  line  attach¬ 
ment  . $89.50 

Other  Models  from  $49.50 


PROOF  PRESS 

Win  scnre  Hs  tost  in  a 
fow  weeks— Will  pro¬ 
duce  proofs  suitable  for 
reproduction. 

No.  I— I3"x2I'/2" 
Form  Size  .  $50.00 
No.  2-l5"x26" 

Form  Size  .  $75.00 

Cobinet  Extra 


NOLAN  MACHINERY  CORP. 

ROME,  NEW  YORK 
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I.  K,  BLACKARROW- 


O.  K.  BLACKARROW  KNIVES  give  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
,  knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BI^CKARROW  KNIVES  now! 
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WORLD’S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


OHIO  KNIFE 


CINCINNATI 
OHIO  -U.S.A. 


New  Era  Collating  Machine 

The  following  information  has  opportune¬ 
ly  come  to  the  editorial  offices  of  GAM,  at 
a  time  when  many  letters  from  readers  seek 
information  on  machines  for  collating  zig- 
sag  folded  and  snap-out  sets.  IVe  give  the 
data  in  its  entirety  as  sent  to  us. 

*‘The  New  Era  Collating  Machine  oper* 
ates  from  rolls  and  is  capable  of  collating 
13  paper  rolls  or  7  paper  webs  and  6  carbon 
webs.  It  will  take  any  size  forms  in  multi¬ 
ples  of  1/16*  up  to  11*  and  any  width  up 
to  11%*. 

“This  machine  is  used  by  a  g^reat  number 
of  registered  form  printers  and  continuous 
and  snap-out  form  printers.  This  machine 
has  been  operating  since  1929,  and  as  differ¬ 
ent  style  forms  have  been  desigrned,  the  ma¬ 
chine  has  been  changed  accordingly. 

“The  forms  are  collated  by  the  printed 
rolls  being  hung  on  the  side  of  the  stock 
roll  rack  and  the  carbon  rolls  directly  in 
back  of  this  rack.  Each  web  of  paper  is 
then  fed  over  an  angle  bar  into  the  rolls 
that  pull  the  web  of  paper  from  the  stock 
roll  down  into  the  web  loops.  There  is  an 
individual  web  pulling  roll  for  each  web  of 
paper  and  each  web  of  carbon.  The  web 
pulling  rollers  are  driven  by  a  Reeves  vari¬ 
able  speed  drive,  so  that  the  operator  can 
time  the  web  feed  to  equal  the  length  of  the 
forms  that  are  being  cut  off  and  folded  at 
the  delivery  end  of  the  machine.  Therefore, 
the  webs  are  in  constant  motion  at  this  point 
on  the  machine. 

Web  Gathering  and  Registeving 

“It  is  necessary  to  have  in  the  stub  or 
margin  of  the  web  usually  four  punched 
holes — ^punched  in  accurate  relation  to  the 
printed  form.  A  series  of  pins  come  up  and 
meet  the  holes  through  all  the  webs  and 


then  pull  the  webs  forward  a  predetermmed 
distance,  which  is  adjusted  by  the  operator. 
At  the  end  of  that  feed  the  pins  recede  out 
of  the  holes  and  go  back  to  come  up  again 
in  the  next  set  of  holes  for  the  next  feed. 

Gumming  Attachment 

“Before  the  webs  meet  the  collating  and 
feed  pins  the  paper  webs  pass  over  a  set  of 
gumming  tubes. 

“A  small  gummed  roller  applies  a  con¬ 
tinuous  narrow  strip  of  g^um  on  the  back 
of  the  printed  web,  and  the  operator  can 
set  his  gum  roll  to  the  proper  amount  of 
grum  to  be  applied  and  to  the  paper  location 
on  the  web.  Then,  as  the  web  is  gummed 
together,  the  web  and  carbon  webs  meet  at 
the  collating  pins  and  the  back  of  the  car¬ 
bon  webs  will  take  up  half  of  the  strip  of 
gfum  and  the  face  of  the  next  sheet  will  take 
up  the  other  half  of  the  gum  strip.  There¬ 
fore,  with  one  strip  of  gum  you  gum  a  car¬ 
bon  atHl  two  sheets  together  and  that  is 
the  procedure  up  to  seven  webs  and  six 
carbons. 


Combination 

Pnnch  and  Perforating  Unit 
"Located  just  before  the  web  reaches  the 
jtitfbing  unit  is  a  combination  punch  and 
perforating  unit.  This  unit  can  be  used  for 
dtber  punching  holes  through  all  copies  or, 
with  perforator,  blade  perforating  across, 
through  all  the  webs.  This  is  used  when* 
ever  the  collated  web  is  to  be  zig*zag  folded 
into  a  flat  pack.  When  this  is  done  the  op* 
erator  removes  the  belt  delivery  and  silences 
the  cut-off  knife  and  an  automatic  zig-zag 
folder  is  attached — or  someone  can  stand  at 
the  delivery  end  to  break  the  forms  into 
zig-zag  folds  on  the  perforated  line  as  the 
machine  feeds  the  web  forward  intermit¬ 
tently.  Anyone  can  easily  keep  up  with  the 
speed  of  the  machine. 

Stitching  Unit 

"The  stitching  unit  carries  three  Boston 
flat  wire  stitchers.  This  unit  can  be  oper¬ 
ated  so  that  the  collated  forms  can  be 
stitched  along  the  side  of  the  web  or  the  ] 
unit  can  be  turned  at  a  right  angle  so  that 
the  stitching  can  be  made  across  the  web. 
When  producing  zig-zag  folded  continuous 
forms,  a  stitch  can  be  made  into  the  forms 
on  the  perforated  line,  which  is  often  de¬ 
sirable. 

Slitting  Unit 

"Just  before  the  web  enters  the  cut-off 
knife  it  enters  the  slitting  mechanism  with 
one  pair  of  slitters,  which  is  used  to  trim 
the  collated  holes  from  the  stub  when  this 
it  desired. 

Cnt-off  and  Belt  Delivery 
“Immediately  following  the  slitters  is  the 
cnt-off  knife,  which  is  used  when  making 
individual  snap-out  sets  and  which  cuts  and 
delivers  the  sets  on  to  the  delivery  board. 

"Attached  to  this  out-off  knife  is  a  coun¬ 
ter  and  connected  to  the  counter  is  a  mech¬ 
anism  that  will  move  the  delivery  belt  for¬ 
ward  a  longer  stroke  after  a  predetermined 
number  of  sets  have  been  cut  off,  so  that  the 
operator  can  take  from  the  delivery  board 
table  a  group  of  counted  sets. 

“If  the  webs  have  been  carefully  produced 
on  the  press  and  are  all  in  good  order,  the 
machine  can  be  operated  at  2000  to  6000 
complete  sets  per  hour.  The  average  pro¬ 
duction  that  will  be  c^tained  is,  of  course, 
governed  by  the  skill  of  the  operator,  the 
condition  of  the  stock,  and  the  length  of  the 
run.” 


pronounced  vertical  feeling.  Slender  as  a 
church  steeple,  elegant  in  design  and  bril¬ 
liant  in  color,  Spire  wins  instant  approval. 
Note  Baltotype’s  always-reasonable  prices. 


24  Pt.— 8A  $1.80  48  Pt-4A,  $2.75 

30  Pt.— 6A.  $2.25  60  Pt.— 3A,  $3.60 

36  Pt.— 5A,  $2.70  72  Pt.— 3A,  $5.50 


Add  sorts,  just  as  you  need  them,  through  the  fam¬ 
ous  Baltotype  Sorts  Service— always  prompt  and 
low  in  cost.  At  your  Baltotype  dealer  or  direct  from 


15-17  S.  Frederick  St.  Baltimore,  Maryland 
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Hydry  Inks 

Hydry  Inks,  developed  for  the  purpose 
of  preventing  offset  immediately  after  print* 
ing,  and  embodying  an  entirely  new  princi¬ 
ple  of  ink  manufacture,  are  being  an¬ 
nounced  by  E.  J.  Kelly  Company,  Kala¬ 
mazoo,  Michigan. 

These  inks  are  composed  of  pigments  and 
a  special  vehicle  or  varnish,*  this  varnish 
being  made  up  of  a  synthetic  resin  and  an 
odorless  organic  solvent  having  a  very  low 
vapor  pressure  and  an  unusually  high  boil¬ 
ing  point.  The  synthetic  resin  is  soluble 
both  in  the  solvent  and  in  a  mixture  of  the 
solvent  and  a  limited  amount  of  water. 
However,  it  is  not  soluble  in  a  mixture  of 
the  solvent  and  an  unlimited  quantity  of 
water.  Therefore,  when  the  varnish,  formed 
from  the  resin  and  solvent,  is  subjected  to 
an  unlimited  quantity  of  water,  a  thin  hard 
film  is  formed  providing  a  protective  coat¬ 
ing  over  the  underlying  portion. 

Hydry  Inks  are  distributed  in  the  usual 
manner,  but  immediately  after  being  ap¬ 
plied,  the  sheet  is  subjected  to  the  applica¬ 
tion  of  steam.  This  increases  the  water 
content  of  the  surface  of  the  ink  and  a  thin 
hard  film  is  instantly  formed  over  the 
printed  portion  preventing  the  ink  from  off¬ 
setting  on  subsequent  rolling  or  stacking. 

Due  to  the  fact  that  no  oxidation  takes 
place,  Hydry  Inks  are  odorless.  This,  plus 
their  no-offset  qualities,  is  said  to  make 
diem  pcu^cularly  valuable  for  printing  such 
things  as  paper  milk  cartons,  bread  wrap¬ 
pers,  and  other  food  packages  where  the 
elimination  of  odor  is  imperative.  In  the 


case  of  bread  wrappers,  the  inks  can  be 
used  on  standard  presses  equipped  with 
rubber  rollers  and,  according  to  the  manu¬ 
facturers,  it  is  possible  to  print,  wax,  re¬ 
wind  and  ship  the  finished  product  in  a  few 
hours.  It  is  also  said  that  in  the  manu¬ 
facture  of  printed  milk  cartons,  Hydry  Inlet 
make  it  possible  to  print,  dry,  die-cut,  strip 
and  glue  in  a  continuous  operation  at  high 
speeds. 

Hydry  Inks  are,  in  general,  more  prac¬ 
tical  for  larger  plants  where  high  speed, 
volume  production  is  the  rule.  In  plants  of 
that  type  it  is  claimed  that  these  inks  wiD 
effect  a  considerable  saving  both  in  time 
and  money. 

Two  items  of  equipment  are  necessary  in 
order  to  use  Hydry  inks — a  steam  appli¬ 
cator,  which,  it  is  said,  is  not  expensive, 
and  rubber  press  rollers.  It  is  claimed  that 
Hydry  Inks  have  no  deleterious  effects  on 
the  rubber  rollers  or  on  the  rubber  plates, 
and  actual  practice  has  proved  that  the  life 
of  rubber  rollers,  using  Hydry  Inks,  is 
considerably  greater  than  that  of  ordinary 
composition  rollers.  It  would  seem,  thei^ 
fore,  that  despite  the  higher  initial  cost,  the 
additional  life  of  the  rubber  rollers  would 
make  them  more  economical  in  the  final 
analysis. 

At  present,  Hydry  Inks  are  being  manu¬ 
factured  axKl  distributed  solely  by  the  K  J. 
Kelly  Company  under  license  from  the 
Michigan  Research  Laboratories,  Inc.  How¬ 
ever,  it  is  stated  that  non-exclusive  licenses 
for  the  manufacture  of  these  inks  are  avail¬ 
able  to  others. 


IT  MINDS  YOUR  BUSINESS 

Using  the  frankun  printing  catalog  for 

one  month  will  make  you  wish  you  had  been  using 
it  for  years.  It  saves  your  time,  safeguards  your 
business  and  inspires  confidence  in  your  methods. 

A  NEW  TRADE  PLANT  CATALOG  for  trade  work 
now  available. 

Write  today  for  full  information 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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Elects  Dively 

At  a  directors’  meeting  the  Harris-Sey- 
bold'Potter  Company  elected  George  S. 
Dively,  formerly  assistant  treasurer,  as  Sec* 
retary-Treasurer. 


Mr.  Dively  has  been  associated  with 
Harris  since  1937  and  was  placed  in  charge 
of  its  financial  department  in  1940. 


Carle  Appoints  Representatives 

■k  Curie  Manufacturing  Company  of  San 
Francisco  announces  the  appointment  of 
Type  and  Press  of  Illinois,  220  South  Jef* 
ferson  Street,  Chicago,  and  Margach  Mfg. 
Co.,  Inc.,  82  Beekman  Street,  New  York 
Qty,  as  representatives.  Both  organizations 
maintain  a  staff  of  factory  trained  machin¬ 
ists  to  service  and  install  the  Curie  Slug 
Corrector  in  their  territories. 


irill  want  a  Copy 
of  Goes  1941 

Baseball  Calendar 
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•  •  because  it's 
so  chock- full  of 

•  Interesting 

•  Informative 
an J  •  •  • 

•  Unusual 

facts  and 
figures. 

•  Eleven  new 
features. 

YOU  can  create 
business  by  sell¬ 
ing  tbis  intensely 
intriguing  BASE¬ 
BALL  Calendar. 
Write  today  for 
sample. 


Goes  Lithographing  Company 

61  W.  6l8t.  St.,  Chicago  e  53B  Park  PI.,  New  York 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST.' 
CHICAGO.  ILL. 


ELECTROTYPERS 
N  ICKELT YPERS 
STEREOTYPERS 
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Visit  your  ATF  Branch  TODAY! 

Everything 

for  Printers  •  Letterpress  or  Offset 

AMERICAN  TYPE  FOUNDERS 


New  Vandercook  Proof  Press 

it  The  addition  of  the  No.  0  Vandercook 
Proof  Press  to  their  re8:ular  line  is  an¬ 
nounced  by  Vandercook  &  Sons,  900  North 
Kilpatrick  Avenue,  Chicago,  Illinois. 

This  is  said  to  be  the  lowest  priced  proof 
press  to  come  from  the  Vandercook  fac¬ 
tory.  It  is  streamlined  for  modem  appear¬ 
ance,  and  is  designed  for  easy  and  fast 
operation.  It  has  a  bed  13"  x  28"  and  will 
take  a  form  1254"  x  21". 


The  No.  0  Vandercook  is  announced  as 
an  ideal  press  for  the  smaller  plants,  and  b 
larger  plants  as  an  economical  proof  press 


Sterling  Begister  Nats 

Valuable  Narrow  Mar- 

gin  Quoins — rSize  No.  1  m 

— 18  points  when  closed.  ^ 

Can  also  register  wood 
mounted 
plates.  13.50 
per  dosen  with 
wrench.  Cireu- 
lar  available. 

Order  today. 

The  Printing  Machinery  Co. 

436  Commercial  Sq.  Cincinnati,  O. 


BALDWIN  OFFSET 
PRODUCTS 

now  include  a  Slitter  and  Perfo¬ 
rator  in  addition  to  the  already 
known  Press  Washer,  Vibrator  and 
Ink  Fountain  Agitator. 

WM.  GEGENHEIMER 

78-80  Roebling  Street,  Brooklyn,  N.  Y. 


MID-STATES  GUMMED  PAPEB  CO. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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EXTRA! 


SPEED  Cx  QUALITY 
in  RELIEF  PRINTING 


Wood,  Nathan  Cr  Virkui  Co. 

Incorporated 

112  Charlton  Str«#t  Ntw  York'City 


IPI  Announces  Vaposet 

a  New  inks  which  set  instantly  with  plain 
tap  water  are  beingr  announced  by  the  In¬ 
ternational  Printing:  Ink  Division  of  In* 
terchemical  Corporation.  In  this  develop¬ 
ment,  which  is  expected  to  have  important 
applications,  the  water  is  applied  as  a  va¬ 
por,  either  in  a  spray  or  as  steam. 

The  inks  are  being  sold  by  IPI  under  the 
name  “Vaposet.”  Vaposet  printing  has 
been  used  in  experimental  runs  at  several 
plants  for  the  production  of  butter  cartons, 
cement  bags,  breadwrappers,  and  other  con¬ 
tainers. 

Many  advantages  are  claimed  for  these 
water-set  inks.  The  necessity  for  elaborate 
heat-drying  units  or  pre-melting  systems  is 
eliminated,  yet  drying  is  practically  in¬ 
stantaneous.  This  makes  possible  consid¬ 
erably  faster  press  speeds.  Because  of  this 
mstant-drying,  there  is  no  offsetting  or 
smudging.  It  is  reported  that  much  cleaner 
printing  is  possible  with  Vaposet  inks. 
Ebccess  penetration  is  also  reduced  mate¬ 
rially. 

The  new  Vaposet  inks  are  expected  to  be 
particularly  well-suited  for  printing  contain¬ 
ers,  cartons,  breadwrappers,  drinking  cups, 
paper  bags,  and  labels.  In  the  field  of  food 
wrapper  and  food  carton  printing,  Vaposet 
inks  provide  an  additional  advantage,  it  is 
claimed,  in  that  they  are  virtually  without 
odor. 

The  inks  may  be  used  on  flatbed  presses 
as  well  as  on  web  fed  equipment.  In  most 
cases,  only  the  use  of  ordinary  spraying 
apparatus  and  water  is  required,  although 
rubber  rollers  are  usually  necessary. 

Arrangements  are  being  worked  out  for 
licensing  users  of  moisture-set  inks,  under 
the  pertinent  patents. 

Development  work  in  the  Interchemical 
Research  Laboratories  on  printing  with  this 
type  of  ink  extends  back  several  years,  and 
has  resulted  in  the  issuance  of  a  number  of 
patents.  These  include  U.  S.  patents  num¬ 
ber  2,081,949,  issued  June,  1937 ;  and  num¬ 
bers  2,157,385,  2,157,387,  and  2,157,388, 
all  issued  May  9,  1939. 

Where  the  use  of  heat  is  not  involved, 
these  patents  cover,  broadly  speaking,  the 
method  of  printing  with  an  ink  of  the 
Vaposet  type  and  then  applying  a  material 
such  as  water  to  dilute  the  solvent  in  the 
printed  impression  sufficiently  to  set  the 


Domore 

Automatic 

PROCESSING  MACHINE 


Progressive  printers 
over  the  country  are 
spreading  the  news! 
DOMORE  Automatic 
produces  real  profits! 
Why?  Because  DO¬ 
MORE  Automatic  pro¬ 
duces  highest  quality 
Plastic  Relief  Printing 
at  Full  Press  Speeds. 


WATCH  FOR  BIG 
COMPOUND  NEWS 


Write  for  Information 
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Simonds  Passes  On 
Gifford  K.  Simonds,  president  of  Simonds 
Saw  and  Steel  Co.,  Fitchburg,  Mass.,  died 
March  20  in  Brookline,  Mass.  He  was 
sixty  years  old  and  had  been  actively  asso¬ 
ciated  with  the  Simonds  Company  for 
forty-one  years,  during  which  he  served  for 
various  periods  as  treasurer,  director,  gen¬ 
eral  manager  and  president.  He  was  ac¬ 
tively  interested  in  other  companies,  also 
in  banks  in  both  Fitchburg  and  Boston  and 
was  a  member  of  many  clubs  from  Miami 
Beach,  Florida,  to  Marblehead,  Mass. 


A  noteworthy  accomplishment  of  Mr. 
Simonds  was  the  origination  of  the  idea  and 
the  construction  and  operation  of  the  great 
Controlled  Conditions  Windowless  Plant 
at  Fitchburg,  Mass. 

»  « 

8th  District  Conference 
★  The  Inter-Club  Conference  of  the  Eighth 
District  of  the  International  Association  of 
Printing  House  Craftsmen,  to  be  held  Fri¬ 
day  and  Saturday,  May  9  and  10,  at  the 
Muehlebach  Hotel  in  Kansas  City,  Mo., 
promises  to  be  an  instructive  as  well  as  an 
entertaining  affair. 

A  record  turnout  is  anticipated  for  the 
conference,  with  reservations  coming  in 


almost  daily  to  the  committee  in  charge. 
Delegates  and  visitors  who  have  not  yet 
done  so,  are  urged,  for  expediency’s  sake, 
to  send  in  reservations  as  soon  as  possible 
to  either  Oliver  Wroughton,  GrapWc  Arts 
Building,  Kansas  City,  or  to  the  Hotel 
Muehlebach. 

»  « 

International  Edition  of  ‘‘Time’’ 

★  A  new  departure  in  magazine  publish¬ 
ing  is  announced  by  Time,  Inc.,  in  connec¬ 
tion  with  its  projected  international  edition 
which  will  be  distributed  throughout  Latin 
America.  In  the  past,  it  has  taken  three 
weeks  to  deliver  copies  of  “Time”  to  Latin 
America.  To  overcome  this  delay  was  es¬ 
sential  to  the  success  of  the  proposed  inter¬ 
national  edition. 

Under  the  plan  now  adopted,  the  proce¬ 
dure  will  be  as  follows:  “Time”  will  be 
made  up  in  New  York  and  teletyped  to  the 
Cuneo  Press,  Philadelphia,  where  the  reg¬ 
ular  eastern  edition  is  printed.  The  Cuneo 
Press  will  set  the  paper,  pull  page  proofs 
and  make  paste-ups  which  will  be  deliv¬ 
ered  by  motorcycle  to  the  Jersey  City 
Printing  Company  where  the  international 
edition  will  be  lithographed.  The  proofs 
will  arrive  in  Jersey  City  by  8:00  P.M. 
every  Tuesday.  There  they  will  be  photo¬ 
graphed,  lithographic  plates  made  and  the 
edition  run  off  on  an  ATF-Webendorfer 
web-fed  offset  press.  The  entire  edition, 
which  will  at  first  be  between  20  and  30,000 
copies,  will  be  lithographed,  bound,  bun¬ 
dle  and  addressed  by  10:00  A.M.  on 
Wednesday  morning.  The  edition  will  then 
be  flown  to  Jacksonville,  Fla.,  arriving  by 
2 :30  A.M.  Thursday.  Eastern  Air  Lines 
will  thereupon  make  final  delivery  by  clip¬ 
per  plane  to  points  south,  this  delivery 
being  completed  not  later  than  6:30  P.M. 
on  Thursday.  Thus  copies  of  “Time”  will 
be  available  for  local  distribution  in  Latin 
America  actually  in  advance  of  publication 
date. 

The  international  edition  will  be  con¬ 
fined  for  the  present  to  black-and-white 
only  and  the  covers  of  the  magazine,  pre¬ 
pared  in  advance,  will  continue  to  be  done 
by  letterpress,  'i^e  first  issue  of  the  new 
international  edition  is  scheduled  for  May 
5,  although  practise  runs  have  already  been 
made  to  test  the  practicability  of  the 
schedule. 
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Ludlow  Announces  Lining  Lithos 

*  Lioing  Litho  Light  and  Lining  Litho 
Bold  are  announced  by  the  Ludlow  Typo- 
graph  Company  as  available  in  matrix  form 
for  Ludlow  hand-set,  slug-cast  composition. 
In  each  of  these  weights,  there  are  ten  point 
•izes,  ranging  from  the  smallest  6  point 
(6-pt.  No.  1)  to  the  largest  18  point  (18-pt. 
No.  2)  and  comprising  four  sizes  of  6  point 
and  of  12  point,  and  two  sizes  of  18  point, 
assorted  sizes  being  shown  here  in  both 
weights. 

LINING  Litho 

Light  and  Bold 

In  common  with  other  Ludlow  lining  faces, 
these  Ludlow  Lining  Lithos  of  different 
sizes  all  align  at  the  bottom  of  the  letters, 
and  can  be  used  together  easily  in  any  com¬ 
bination.  They  are  said  to  be  especially 
useful  for  commercial  form  work,  checks, 
business  cards  and  professional  stationery, 
and  for  specialty  printing. 

Specimen  sheets  showing  the  complete 
size  range  of  the  Lining  Lithos  in  both 
weights  may  be  obtained  on  request  ad¬ 
dressed  to  the  Ludlow  Typograph  Com¬ 
pany,  2032  Clyboum  Avenue,  Chicago, 
Illinois. 

»  « 

Tri-State  Printers*  Association 

★  The  Tri-State  Printers’  Association,  com¬ 
prising  the  printers  in  the  states  of  Ne¬ 
braska,  Kansas  and  Oklahoma  will  hold 
its  annual  meeting  in  Omaha,  Nebraska, 
Saturday,  May  24.  The  sessions  will  start 
at  9 :30  in  the  morning  and  continue 
through  the  whole  day  with  a  dinner  in 


the  evening.  Hotel  Fontenelle  will  be  head¬ 
quarters. 

This  is  a  unique  organization,  in  that 
there  are  no  dues  to  be  paid  and  no  paid 
employees.  The  only  expense  is  the  regis¬ 
tration  fee  which  is  paid  at  each  meeting 
and  which  includes  the  luncheon  and  the 
dinner  in  the  evening.  Ladies  are  welcome. 

The  present  officers  are  Bert  Beals,  Okla¬ 
homa  City,  Chairman  of  the  Board ;  Charles 
Armstrong,  Wichita,  president;  Marshall 
Crawford,  Topeka,  M.  G.  Cook,  Lincoln 
and  Sid  Rice,  Tulsa,  vice-presidents;  N.  C. 
Leary,  Omaha,  secretary. 

Guests  from  other  states  are  also  wel¬ 
come.  The  day  is  spent  in  an  interesting 
discussion  of  vital  subjects  in  the  printing 
industry. 

»  « 

Best  Printed  Essajs 

•k  A  silver  cup,  awarded  for  the  best 
printed  essays  submitted  in  the  recent  I  PI 
Essay  Contest,  will  go  to  the  Ottmar  Mer- 
genthaler  School  of  Printing,  Baltimore. 

The  prize  is  entirely  separate  from  the 
awards  based  on  the  contents  of  the  essays, 
which  this  year  were  written  on  the  sub¬ 
ject,  “Printing,  The  Safeg^rd  of  Democ¬ 
racy.’’  Criterions  used  by  the  judges  in 
making  this  printing  award  were  excellence 
of  typography,  of  layout  and  design,  and 
of  the  printed  result. 

»  « 

The  Sixty  Textbooks  of  1941 
•k  The  Third  Annual  Exhibition  of  Text¬ 
books  under  the  sponsorship  of  the  Text¬ 
book  Clkiic  of  The  American  Institute  of 
Graphic  Arts  will  be  opened  to  the  public 
on  May  16  at  the  Public  Library,  New 
York  City,  and  will  continue  until  May  25. 


HIGH-SPEED  JOB  BLACK  INK 

No.  2141S  (BK10306AD)  * 

The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

MmufaeturtirB  of  Fino  Litho  mnd  Printing  lnk»  for  All  Pnrpotoa 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 


No. 4.  It  is  about  10%bulkier 
than  any  other  Black  ink. 

..No.  5.  And  possibly  not  the 
least  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pourKl  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 
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Strathmore  Pastelle 

★  Strathmore  “Pastelle,”  just  released  to 
the  printing  trade  by  the  Strathmore  Paper 
Company,  is  being  announced  as  something 
new  and  special.  Deriving  its  name  from 
the  seven  delicate  pastel  shades  in  the  line, 
this  new  paper  is  being  sold  as  a  part  of 
Strathmore’s  “New  Business”  Series. 

“Pastelle”  is  announced  as  having  a  rich, 
distinctive  antique  surface  easy  to  print, 
and  a  new,  unusual  smooth  finish  that  has 
no  glare  and  will  print  fine  line  cuts  and 
many  kinds  of  halftones. 

Sheeted  in  size  26x40,  both  antique  and 
smooth  finishes  will  be  available  in  Sub* 
stance  80,  while  the  antique  will  also  be 
available  in  Substance  ISO.  The  White  and 
Ivory  items  bear  the  Strathmore  water¬ 
mark  and  have  an  excellent  opacity  with 
good  bulk  in  both  surfaces. 


The  feathery  deckles  add  attractiveness  to 
the  wove  formation  in  either  finish,  and 
will  help  the  quality  appearance  of  printing 
by  either  letterpress,  offset,  die  stamping 
or  gravure. 

The  price  of  Strathmore  “Pastelle”  will 
be  the  same  for  either  antique  or  smooth 
finishes,  and  eight  light  or  heavy  weights. 


Southern  Printers  Convention 

•k  Unusual  interest  and  co-operation  are 
being  shown  by  printers  throughout  the 
South  in  the  Southern  Master  Prmten 
Convention  to  be  held  in  Birmingham,  Ala., 
May  18,  19  and  20,  according  to  John  C. 
Henley,  convention  chairman. 

Mr.  Henley,  long  identified  with  the 
printing  industry,  reports  that  plans  for 
the  convention  are  going  forward  ahead  of 
schedule.  Associated  with  him  are  V.  C. 
Garriott,  secretary-treasurer  of  the  South¬ 
ern  Master  Printers  Federation  and  Don 
Ligon,  secretary  of  the  Employing  Printers 
Association,  an  organization  of  Birming¬ 
ham  men  which  has  done  much  to  lift  the 
standard  of  printing  in  Alabama. 

In  addition  to  these  men,  fourteen  com¬ 
mittees  are  at  work,  making  final  arrange 
ments  for  the  business  and  social  activities 
which  will  occupy  the  convention.  Head¬ 
quarters  for  the  gathering  will  be  in  the 
Tutwiler  hotel,  far-famed  Alabama  hostelry. 
Its  mezzanine  floor  will  be  given  over  to 
displays  of  printing,  printing  equipment  and 
supplies. 

»  « 

Detroit  Host  to  Craftsmen 

★  The  Detroit  Club  of  Printing  House 
Craftsmen  will  be  host  to  the  5th  District 
Conference  of  the  International  Associa¬ 
tion,  June  13-14-15. 

According  to  plans  of  the  Detroit  Qub 
the  conference  is  going  to  be  interesting 
and  one  of  the  most  unusual  conferences 
ever  to  be  presented  to  Craftsmen. 

The  Fifth  District  Conference  will  sail 
June  13  on  the  Steamer  Georgian  to 
Georgian  Bay,  in  Canada. 

Tobermory,  the  destination  of  the  Fifth 
District  Conference,  is  located  in  the  east¬ 
ern  end  of  Georgian  Bay,  about  four  miles 
from  one  of  the  most  interesting  islands  in 
the  district — Flower  Pot  Island — a  new 
National  Park  which  is  noted  for  its  queer 
rock  formations  and  pre-historic  caves. 


'THE  NEUraAL  nOLL  LEAF". 


A  QUALITY  PRODUCT  FOR  STAMPING  THE 
COVERS  OF  EDITION  BOOKS,  CATALOGUES, 
MEMORANDUM'  BOOKS,  DIARIES,  ALBUMS, 
SCRAP  BOOKS,  AND  LOOSE  LEAF  BINDERS 


COUGHLIN  MFG.  COMPANY,  695-699  E.  132nd  St.,  NEW  YORK,  N.  Y. 
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Steel  Shoes  on  Type  Cases 
*  Anotlier  important  improvement  in  type 
case  construction  has  just  been  announced 
by  the  Hamilton  Manufacturing'  Co.  of 
Two  Rivers,  Wisconsin. 

All  type  cases  used  in  either  wood  or 
steel  type  cabinets  are  now  being  equipped 
with  steel  shoes  on  the  end  rails  of  the 
cases.  These  steel  shoes,  shown  in  the 
illustration  below,  are  said  to  make  the 
operation  of  type  cases  much  easier.  This 
will  be  greatly  appreciated  by  all  printers 
having  large  fonts  of  type  in  their  cases  as 
only  about  one*third  the  effort  is  required  to 
move  the  cases  back  and  forth.  The  steel 
shoes  also  reduce  wear  on  type  cases. 


lEW  STEEL  SHOE^ 


For  several  years  it  has  been  possible  to 
get  type  cases  equipped  this  way  at  extra 
cost  but  a  new  and  improved  design  has 
now  been  developed  that  can  be  produced  at 
a  cost  that  allows  it  to  be  used  as  standard 
equipment.  This  exclusive  Hamilton  fea* 
ture  (patent  applied  for)  added  to  the 
combination  label  holder  pull  and  the  Ham¬ 
ilton  Masonite  Presdwood  bottom  make 
three  major  improvements  that  have  been 
mtroduced  by  Hamilton  unit  type  cases  in 
recent  years. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 


Get  your  copy  of  this  helpful  book  now. 

I  Send  check  or  money  order. 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 

fight 

CANCER 

with 

knowledge 

Help  the  American  Society 
for  the  Control  of  Cancer.  Enlist 
in  the  Women’s  Field  Army. 

AMERICAN  SOCIETY 

for  the 

CONTROL  OF  CANCER 

385  madison  avenue  •  new  york  city 
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Letterpress  and  Gravure  Unit 


A  n«w  combination  pren  eompoBmd  of  both 
lottmrproM  and  gravuro  units  imm  roeonUy 
domonatrat^  at  the  HarriaSeybold-Potter 
plant,  in  Cleveland.  The  press  is  complete 
unit  construction,  in  any  number  of  units 
from  one  up,  in  any  combination  of  gravure 
and  letterpress.  The  letterpress  unit  prints 
from  curved  electros.  This  press  prints 
sheets  ranging  in  also  from  17x22  to  30x4S. 

»  « 

New  Book  on  Offset 

Apparently  written  for  beginners  in  offset 
printing  and  those  having  a  limited  scien> 
tific  background  is  the  new  book  Photo 
Offset  Lithography"  by  Donald  Nicholson, 
of  Ronalds  Offset  Lithographers,  Ltd., 
Montreal,  Canada. 

In  his  "Preface,”  the  author  states  “In 
this  book  I  have  attempted  to  discuss  as 
little  as  necessary  various  methods,  but 
have  tried  to  give  the  simplest  and  most 
fool-proof  way  of  doing  lithographic  work 
following  common  practices.” 

The  book  contains  helpful  chapters  on 
preparation  of  copy,  camera  work,  layout, 
platemaking  and  presswork ;  and  a  number 
of  illustrations. 

It  is  published  by  Chemical  Publishing 
Co.,  Inc.,  148  G  Lafayette  Street,  Ne^ 
York  City ;  and  sells  at  $3.50  a  copy. 


Huber  Announces  Appointments 
★  Mr.  Walter  Huber,  President  'of  J.  M, 
Huber,  Inc.  has  announced  the  appoint¬ 
ment,  effective  April  1,  1941,  of  Mr.  John 
M.  Masterson  as  Sales  Manager  of  J.  M. 
Huber,  Inc.  Mr.  Masterson  will  have  com¬ 
plete  supervision  of  all  ink  sales  and  the 
company,  both  foreign  and  domestic,  in¬ 
cluding  the  Velo  Cold  Set  Ink  and  Print¬ 
ing  Process  announced  to  the  printing  in¬ 
dustry  some  time  ago. 

Mr.  Masterson  was  formerly  vice-presi¬ 
dent  and  general  sales  manager  of  R.  Hoe 
&  Company,  Inc.  and  previous  to  his 
association  with  the  Huber  Company  was 
assistant  to  the  general  manager  of  the 
Geo.  H.  Morrill  Company  of  General  Print¬ 
ing  Ink  Corporation.  He  is  widely  known 
in  printing  and  publishing  circles  in  the 
United  States  and  Canada  as  well  as  abroad. 

Mr.  Huber  also  announced  the  appoint¬ 
ment  of  Mr.  Robert  J.  Cashion  as  Comp¬ 
troller  of  J.  M.  Huber,  Inc.  Mr.  Cashion 
was  formerly  connected  with  Franke,  Han¬ 
non  &  Withey  and  prior  to  that  with 
Price-Waterhouse  &  Company.  He  is  a 
Certified  Public  Accountant  and  a  member 
of  the  American  Institute  of  Accountants. 


»  « 


“Did  you  say  you  bought  Junior  a  toy 
printing  press?** 


Wilt*  for  e«ir 
ffoMor 

TYPE  METAL 
HELPS 


(a-s  frne  a  type  metal  as  is  made) 

UIMITED  AMERICAN  TYPE  METAl 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street.  Chicago,  Illinois 
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WINGS  FOR  WORDS 

The  Story  of  Johann  Gutenberg 
and  His  Invention  of  Printing 

By  Douglas  C.  McMURTRIE  with  the  collaboration  of 
Don  Farran  •  Edward  A.  Wilson 

This,  the  first  popular  book  on  Gutenberg’s  life  and  times  to  appear  in 
several  decades,  is  at  once  a  well-written,  fascinating  story  and  a  note¬ 
worthy  example  of  the  best  modern  book  design  and  production.  The 
story,  told  in  narrative  form,  is  based  upon  29  documents  of  Gutenberg’s 
day,  many  of  them  newly  available.  It  paints  a  vivid  and  authentic 
picture  of  the  “father  of  printing,”  of  the  time  in  which  he  lived,  and 
of  his  long  struggle  to  invent'movable  types. 

Mr.  McMurtrie,  an  outstanding  authority  on  typography  and  the 
history  of  printing,  designed  this  book.  It  is  very  handsomely  illus¬ 
trated  in  two  colors  by  Edward  A.  Wilson’s  masterful  drawings. 

Price,  Postpaid 

$2-00 

IK  GMPHIC  ABTS  MONTHLY _ 

I  608  South  Dearborn  Street,  Chicago,  Illinois 
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How  to  Buy  Advertising 
at  50c  On  Dollar 

*  "The  recent  enactment  of  the  Excess 
Profits  Tax  Law  gives  added  meaning  to 
that  old  axiom:  Tt  pays  to  advertise.' 

"Because  advertising  costs  are  legitimate 
deductions  from  business  earnings,  many 
companies  are  studying  the  possibilities  of 
paring  down  their  tax  bills  by  jacking  up 
their  advertising  budgets. 

"An  analysis  of  the  new  Excess  Profits 
Tax  Law  by  J.  K.  Lasser  &  Co.,  New 
York  accountants,  reveals  that  tax  savings 
through  advertising  deductions  may  run 
from  24  per  cent  to  60  per  cent. 

"  'Is  it  patriotic  to  save  taxes  by  adver¬ 
tising?’  some  companies  might  ask.  Abso¬ 
lutely!  As  the  editor  of  'Sales  Manage¬ 
ment’  pointed  out,  'For  every  dollar  the 
government  might  lose  in  excess  profits 
taxes,  it  would  probably  get  back  two  or 
more  from  the  increased  sales  and  incomes 
brought  about  by  effective  advertising.’ 

"The  editor  of  another  important  maga¬ 
zine,  'Advertising  and  Selling,’  wrote  to 
the  Treasury  Department  for  a  statement 
on  the  problem  of  patriotism  involved.  While 
the  Treasury  Department  declined  to  com¬ 
ment  on  the  patriotic  angles,  its  reply  en¬ 
couraged  the  editor  of  'Advertising  and 
Selling’  to  write: 

"  'Since  money  spent  for  advertising 
Hows  through  a  maze  of  taxable  channels — 
agencies,  printers,  paper  manufacturers, 
publishers,  radio  stations,  outdoor  plant 
owners — and  since  it  sells  more  of  the  prod¬ 
ucts  advertised,  it  might  well  yield  the 
government  larger  revenue  than  if  retained 
as  part  of  a  company’s  taxable  profits.’ 

"It  saves  to  advertise  1’’ 

Galley  Proof,  Chicago 

»  tt 

Salvage  Ink  Tins 

"Patra  Information  Leaflet  No.  3  tells 
us  how  they  can  be  easily  cleaned. 

“Members  occasionally  find  difficulty  in 
disposing  of  used  ink  cans.  These  cans  con¬ 
tain  hardened  deposits  of  ink.  They  can¬ 
not  easily  be  cleaned  by  usual  methods  of 
which  the  use  of  a  rag  soaked  in  paraffin  is 
the  commonest.  Salvage  authorities  do  not 
welcome  them  as  scrap  unless  they  are 
cleaned.  One  member  who  has  consulted  us 


on  the  problem  has  found  it  necessary  to 
burn  out  the  cans  before  disposal.  This  op. 
eration  is  objectionable  because  obnoxioia 
fumes  and  smoke  are  produced  in  abund¬ 
ance.  Tests  carried  out  in  our  laboratoriei 
-show  that  the  following  method  is  simple 
and  satisfactory. 

“The  cans  are  immersed  in  a  10  per  cent 
solution  of  caustic  soda  (1-lb.  to  a  g^alkm 
of  water)  at  180  deg.  to  200  deg.  F.  for  tvo 
hours.  They  are  then  washed  in  cold  wa¬ 
ter.  The  residues  can  readily  be  removed, 
especially  if  a  good  pressure  of  cold  water 
be  used.  The  caustic  soda  solution  is  best 
used  in  a  cast-iron  pan.  For  small  tins  one 
of  the  large  type  of  household  pans  is  suit¬ 
able.  For  larger  tins,  and  for  quantifies, 
we  recommend  a  small  cast-iron  clothes 
boiler  such  as  is  fitted  in  the  scullery  of 
many  houses ;  an  ordinary  g^alvanized  boiler 
should  not  be  used.  In  the  large  boiler  the 
tins  can  conveniently  be  suspended  in  a  wire 
basket. 

“Heating  may  be  done  with  a  steam  pipe, 
a  gas  ring,  or,  in  the  case  of  the  large  pan, 
by  using  a  small  fire  under  the  pan. 

“(Rustic  soda  in  powder  form  can  be 
purchased  from  most  dry-salters.  Care 
should  be  taken  to  avoid  splashing  of  the 
operator’s  skin  with  either  the  powder  or 
the  solution.  Rubber  gloves  and  apr(» 
should  be  woriu  The  cleaned  tins  will  have 
a  dull  appearance  but  they  will  be  quite 
clean. 

"The  disposal  of  the  cleaned  tins  can  then 
be  arranged  by  the  printer.  If  not  sent  for 
salvage  purposes  they  can  be  re-used  in  the 
works  for  repotting  ink  which  is  delivered 
in  larger  tins  or  cans.’’ 

The  Alliance  Record,  London 


Detroit  Showed  Exhibits 

*  The  Detroit  group  of  the  American  In¬ 
stitute  of  Graphic  Arts  in  cooperation  with 
the  Typothetae-Franklin  Association  of  De¬ 
troit  and  the  Advertising  Clubs  of  Detroit, 
showed  at  the  Adcraft  Club’s  April  fourth 
meeting  the  traveling  exhibit  of  the  A.  I. 
G.  A.  “The  National  Printing  Exhibit" 
Prior  to  this  showing  the  exhibit  was  shown 
in  the  Detroit  Institute  of  Arts’  galleries. 

The  Detroit  Public  Library  showed  the 
Latin  American  Graphic  Arts  Exhibit  of 
the  American  Institute  of  Graphic  Arts. 
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QlcMJped 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

Th«  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .00  per  agate  iine  per  insertion  on  a  tweive  time  contract.  Average 
five  words  to  the  iine.  Please  send  money  with  order  and  copy  for  ciassifted  insertion  if 
you  have  not  estabiished  a  credit  rating  with  us 


_ ADVERTISING _ 

INVESTIGATE  —  Mail  Order  Selline. 
Dime  brings  copy  of  MAIL  TRADE  MAG. 
(Stevens  Point,  Wis.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. 


ADVERTISING  HEADS 


POWERFUL  HEADLINES  in  reverse 
plates,  $10  a  dozen.  Send  dime  for  proof 
sheet  and  distinctive  layouts.  Davis  Adver* 
tising  Agency,  2438  E.  Washington  St., 
Indianapolis,  Ind. _ 


ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2222,  Chicago. 


AIR  CONDITIONING 


ANNOUNCEMENTS.  BLANK  STOCK 
AND  THERMOGRAPHY 


BLANK  STOCK  —  Weddings,  PaneUed, 
Round  Corner,  Featherweights  and  Vdlum 
Business  Cards  at  lowest  prices.  Thermo* 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  Yoifc. 


ANNOUNCEMENT  CARDS 


1941  SCHOOL  and  College  Calling  Cards, 
Blank  stock  for  your  own  imprinting.  Write 
for  samples.  PAPERCRAFT  INC.,  3869 
N.  Palmer  St.,  Milwaukee,  Wis.  • 


ART  ADVERTISING  BLOTTERS 


STEP  UP  your  Blotter  sales  with  GOES 
ART  ADVERTISING  BLOTTERS.  .17 
gorgeous  girl  subjects  NOW  ready.  Write 
TODAY  for  NEW  Blotter  Supplement. 
GOES  LITHOGRAPHING  COMPANY 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  Ulustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control" 

B.  OFFEN  &  COMPANY 
t08  South  Dearborn  8t.  Chicago,  Illinois 


ANNOUNCEMENTS 


HEADQUARTERS  for  MOURNING  STA¬ 
TIONERY,  Paneled  cards.  Wedding  invita¬ 
tion,  Informals,  Featherweights  &  Vellum 
cards.  Religious  &  Sympathy  cards,  Xmas 
fancy  blanks.  M.S.House,36sCanalSt.,N.Y. 


CUTS«". 

LOW  POSTPAID 

cosiPim  asT  sno  cirr  seivici 

Etchings  <lOO 
OR  Halftones  — 

■VHinjenqM.mM  m,o 

NATIONWIDE  ENGRAVERS 

TYLCn .TEXAS 


61A  West  61st  Street,  Chicago 
S3B  Park  Place,  New  York 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min .  ^ 

Halftones  blocked  2''z3'' — 

65.  85  screen .  OwC 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENQRAVINQ  OO. 
40  West  22nd  St.  New  YoA.  N.  T. 


TonD{TAii.slOME  ZINC  CUT 

LETTERING  *  ILLUSTRATION 


kS—  A 


AmGRicnn 
PHOTO  -  GnGRRVinGCO. 

130400 SACf  ST.  PHlULPA. 
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ART  WORK  AND  CUTS 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wb. 


DRAWINBfcgUT 


OMMertAitrStmia 


BINDERS— LOOSE  LEAP 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current'or  Permanent.  Write  today !  J.  K. 
Loose  Leaf  Bindery  Co.,  608  South  Dear¬ 
born  St.,  Chicago. 


BINDERS  CEMENT 


Hove  Ton  Tried  AHSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin,  Campbeil,  Hayes,  Walsh,  Inc. 


50  East  2ltt  St. 
New  York  City 


536  South  Clark  St. 
Chicago 


TIPS  ON  PRESSWORK 
$1.50  a  Copy  . 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  moiMy  order. 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


BOOKS  of  all  publishers  on  advertisini, 
art,  color,  photography,  engraving,  print¬ 
ing,  offset,  silk  screen,  journalism,  nalfi, 
management,  correspondence,  etc.  Trade 
magazines.  Discounts.  Lists  free.  Com¬ 
mercial  Engraving  Publishing  Co.,  34A 
North  Ritter  Ave.,  Indianapolis,  Indiana. 


SI  BOOKLET  “How  to  Re-sjain  Litho¬ 
graphing  Plates  Coirectly”  tor  only  50 
cents.  Monarch  Precision  Machinery  Boild- 
ers,  Washington  at  Sharp,  Spokane,  WaA 


BOOKBINDERS  COVER  STOCK 


40% 

Carload  of  Cover  Stock  ^ 
Reproduction  of  Genuine  Leather 
Cut  to  Size — Black  and  Tan 
Writ«  for  QuotatlonM  and  Samploa  Todaj 
DIAMOND  CELLULOSE  PRODUCTS 

Cellophane  Bagt  omf  Sheeta 
1411  South  Michigan  Ave.,  Chicago,  IH. 


TAUBER-TUBE 


TAUBER-TUBE  TAUi 

Ck>lorful  plastie  tube  bind-  BINE 
ing  —  8  colon  —  9  binding  Tn«T™>nB 
styles  —  Diameter  sizes 
8/16".  14".  5/16".  %",  bindiing 

14".  %".  1".  from  14 

Free  Licenses 

•  236  WILLIAM  STREET 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Bindo*  Machinery,  Wirt 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  JaA- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


WE  MAKE  paper  punching  equip,  for  aH 


mechanical  binding.  Bargains  in  rebuilt  per¬ 
forators  and  paging  machines. 

P.  A.  JUUL  CO.,  KANKAKEE,  ILL 


TAUBER  ROYAL 
BINDING  RING  f  \ 


Inezpensiye  new  plastic  ring. 
Red.  whtte  and  blue.  ^;>ecial 
binding  styles.  Dia.  sizes 
from  14  "  to  1". 


.lAM  STREET  •  NEW  YORK  CIH 

The  Graphic  Arts  Monthly — April,  1941 


The  Reliable  3  Disk  Cam  Wickersham 

Over  ISflOO^OOO  Sold 

This  quoin  will  not  looton  or  slip;  oonformt  to  non-parolM 
•urfaooa;  looks  Instantly  by  ono  turn  of  koy.  Whon  Hmit  of 
expansion  Is  roaohod  and  anothor  roglot  or  slug  Is  roquirod. 
It  olosos  automatloally.  No  lost  timo.  No  guossing  as  to 
soourlty.  Sand  for  Oiroular  and  Prioo  List. 

Samuel  Stephens  and  Wickersham  Quoin  G». 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn>Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York  N.  Y. 


BUSINESS  CARDS  AND  SOCIAL 
ANNOUNCEMENTS  (Raised  Printing) 


100  Wedding  Invitations _ $2.75 

1000  Business  Cards _ $2.00 

New  Type  used  for  every  Job.  Finest  qual> 
ity  Stock  used.  Complete  line  of  Thermo- 
grsphed  Business  and  Social  Announce- 
nents.  Samples  free.  American  Business 
Card  Co.,  142  W.  24th  St.,  N.  Y.  C. 


BUSINESS  ft  SOCIAL 
THERMOGRAPHY 


100  "LINWEAVE  WEDDING  INVITA¬ 
TIONS"  $3.00.  Finest  Quality  Raised  Print- 
lag.  Permanent  Finish.  Same  day  mail, 
service.  1000  Thermographed  business 
cards  $2.25  complete.  Satisfaction  guar- 
Mteed.  Business  sample  booklet  free. 
CVCDI  ACT  Process  Printing  Co. 
CV  I  27W.24thSt..N.Y.C. 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R,  SjHcher 

at  a  special  price  of  . . .  $4.00 

Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 
608  S.  Dearborn  St.,  Chicago,  III. 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants, 
any  locality.  Strictly  confidential — LIQUI¬ 
DATIONS  OUR  SPECIALTY,  ANY¬ 
WHERE. 

PRINTCRAFT  REPRESENTATIVES 
1440  Broadway,  New  York,  N.  Y. 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years* 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


ACCOUNT  ILLNESS  will  sell  going 
printing  plant  in  booming  large  Western 
City  at  greatly  reduced  price.  Plant  inven¬ 
tories  over  $75,000.  Terms  $10,000  cash, 
balance  over  long  period.  Address  Pacific 
Printers  Supply  Company,  2406  Fourth 
Ave.,  Seattle,  Wash. 


CALENDARS 


CALENDARS  FOR  PRINTERS  com¬ 
plete  with  exception  of  printing.  Size 
S^ixlOyi,  samples  30c.  Size  9^x15^,  sam- 

Eles  30c.  Both  sets  50c.  Fan  samples,  30c. 

[enry  Tirrill  &  Co.,  1708  Delmar  Blvd., 
St.  Louis,  Mo. 


WHOLESALE  Calendars  to  pnnters.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  (:0., 
6540  Cottage  Grove  Ave.,  Chicago. 


DECOTONES  Halftone*  etched  to  double  depth. 


BUY  SMITH'S  "SAFETY"  FOUNTAIN  BRUSH 

Actually  saves  six  operations  over  old  method.  Flow  controlled  by  presstui 
index  finger  on  plunger.  Brass  Fountain  indestructible.  Brush  can  be  replaced 
when  worn.  Carried  in  Stock  by  American  Type  Founders  Sales  Corp..  sad 
Beputable  Supply.  Ink  and  Paper  Houses  Only. 

Price  $6.00  Complete.  Saves  Labor,  Time.  Waste  —  Non-Explosive 
Sianufactured  by  Francis  X.  Smith  Company,  952  E.  93rd  SU,  Brooklyn,  N.  V. 


CALENDARS 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  7Sc.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 
printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES _ 

NEW  CATALOG 


READY  TO  PRINT  ■■■I 

CALENDAR  PLATES 


318  designs — new  modern  treatments — old 
fovorites.  Yearly — single  months — 3  at  a 
glance — 1 8  months — 2  years  at  a  glance.  The 
most  complete  selection  of  practical  easy 
to  read  calendars.  Almanac  plates  ready  to 
print — accurate  —  authentic  —  informative. 

Send  25(1  for  the  37th  catalog  we  have  is¬ 
sued  in  over  7  5  years  of  service  to  printers. 
Credit  will  be  given  on  your  first  order. 


Sand  for  cofolog  today  I 


THE  FRANKLIN  COMPANY 

822  W.  Van  Buren  St.,  Chicago,  Illinois 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chaset 
Manufacturers  of  “Ever  Readv”  Paper 
Cutter — Dealers  in  printing  machinery. 

EVER  READY  MACHINISTS.  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


\A/U  hava  a  Car- 

Yw  If  ^  f  •  bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  aultyp’eb 

Pencil  Carbon.  One  Time  Carbon 
Striped  Carbon.  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians 
be  glad  to  adrise  you  on  your  problema 
Samples  and  prices  without  obligation. 

PEERLESS-KEY  IMPERIAL  MFC.  00. 
Factory:  401  Mulberry  SL,  Newark,  N.  A 

Branches:  321  Broadway.  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARD  CASES 


INCREASE  printing  orders  with  our  long 
wearing  leatherette  card  cases.  As  low  M 
234c.  Send  for  price  list.  Craft  Card  Cass 
Co.,  64  W.  30th  St.,  New  York,  N.  Y. 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


VARIOUS  STYLES;  different  qualities, 
different  prices ;  some  as  low  as  $3.50  thou¬ 
sand.  Simmons,  325  East  Fifth  Street, 
New  York,  N.  Y. 


CARD  CONTAINERS 


CELLULOID  or  paper;  any  size;  printed 
or  plain.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


I 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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CTCHinCS 

HflLFTOnCS 


zinc 


□n 


MAKSHALL  NEWSPICTURES 


NC 


drrulmr*  Info 
compact  packagmc 

timola  twitt  of  adJuttlno  torow  and  it*t 


iMDiaMapoLi 


DIAMA 


A  titnpio  twist  of  adjustl 
Mt  Taksi  from  3x5  to  7x 


c.  F.  ANDERSON  &  CO. 

3229  Calumat  Ava.  CHICAGO 


CEMENT-PRESS  ft  FOLDER  TAPE 


OVERLAPPING  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
ninutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1 .00  for  large  tube.  May 
Chemical  Works,  902  Larrabee  St.,  Chicago. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
ill  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


10,000  Attractive  Designs! 
BOXED  IMPRINT  Fancy  Papers! 

PIIDICTllAC  $1.00  Retail  Valuel 
vnnlwIIVlMw  Samples  Free! 

fiADDR  Four  different  sample 
vHnu«  boxes  $1.00  postpaid. 


COMMENCEMENT  INVITATIONS 


AN  ATTRACTIVE  LINE  of  Commence¬ 
ments  (blank  stock — ^unprinted)  at  low 
prices.  Name  cards  $1.00  per  thousand  and 
up.  Write  for  samples.  U.  S.  Anouncc- 
ment  C^ard  Co.,  Inc.,  116  W.  14th  St.,  N.Y. 


COMMENCEMENT  INVITATIONS. 
Also^  other  engraved  stationery.  Samj^les 
furnished  to  printers.  Sienist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


'"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELMUS  ft  SON,  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


$35 

Big  Ass't. 


CUTS 


E.  FANTUS 

440  N.  Walls,  Chicago 


CAPTIVATING  New  1941—50  for  $1’8 
ready.  30c  box  FOB  Elmhurst.  Sample 
free.  Foremost  year  round  $1  assortments. 
Sample  cards  10c.  Evers,  5156G  Simonson, 
Elmhurst,  New  York. 


SPECIAL  OFFER  50  for  $1.00— 25c  box. 
Send  50e  in  stamps  for  2  different  boxes. 
A  B.  Plateless  Co.,  243  Canal  St.,  New 
Yo*.  N.  Y. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


Little  Black  &  W kite  Cuts 


(inexpensire)  helpful,  add  zip  and  verre  to 
text  for  small  ads.  circulars,  blotters,  houae 
organs,  booklets,  announcements,  etc.  Send 
TODAY  for  FREE  PROOFS.  BftW  (B) 

OUTS.  282  North  High  St.,  Oolumbus,  Ohio 


SIGNATURE  ‘IgC  FROM  YOUR 

Wood  Cats  /wS  DAY^SERVICE 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago 
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HALFTONE  C 

es-as-loo  uitva- 

LINE  cun^ 


WHKATON,  ILL« 


CUTS  (TYPE  CAST) 


Type  Cast  Cuts 

A  fall  line — ^for  Antomn- 
biles.  Oil  Products,  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 

Sterling  Type  Foundryt  Vermontville,  MIoh. 


pS^^There's  s  Market 
in  your  community  for  our  St^ 
Posters  14x22  We  manufactuia  uat. 
noting  but  IWe  supply  U»«s 


no  wailing.  We  have  them  for  Own. 
4t&  Juty.Theatre.rooiball,  BeskelbM.ac. 


BOWER  SHOW  PRINT*dtsi  F,0WLER 


ENGRAVED— WEDDINGS,  ETC. 


FREE  SAMPLE  OFFER 

New  attractive  sample  port-folios  now  rei6 
—complete  line  GENUINE  ENGRAVED 
or  EMBOSSO — PROCESS  wedding  ua. 
pies — also  enclosures,  formal  and  imonMl 
cards  —  lowest  prices  —  liberal  discotm^ 
Samples  FREE  to  established  printn 
WRITE  on  your  business  stationcn, 
Stauder  Engraving  Co.,  Dept.  EW-4,  41ll 
Belmont  Ave.,  Chicago,  Ill. 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im- 

Eessions.  There  is  more  profit  in  Cut-Out 
ipressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  that  are  accurate, 
dependable.  75c.  up.  Quick  service.  Free 
diecutting  instructions  with  dies.  Riteway, 
M>1617  E.  42,  Kansas  City,  Mo. 


DIES  (STEEL  RULE)  DIE  CUTTING 


DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75c  up.  We  are  also  equipped  with  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
37  (^roll  Street,  Buffalo,  New  York. 


DISPLAY  SIGN  EASELS,  aU  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co..  324  E.  3rd.  Cincinnati. 


ENGRAVING— STEEL  DIE 


FREE  CATALOG  OFFER 

1941-42  CATALOG  NOW  READY,  &. 
est  of  its  kind,  sampling  GENUINE  EN< 
GRAVED  and  PROCESS  PRINTED 
wedding  and  social  stationery,  busina 
cards,  letterheads,  aimouncements,  etc.  lA 
eral  discount  allowed.  A  sample  book  lil 
be  mailed  FREE  to  established  printea 
Write  for  your  copy  today. 

Ace  Engraving  &  Embossing  Co. 

422  S.  Dearborn  St.  Chicago,  II 


ENVELOPE  PRINTING  PRESS (Anto) 


LIGHTNING  SPEED  Envelope  Prat 
Sizes  5  to  12 — lOM  to  18M  per  hour.  Bt- 
ing  used  by  U.S.  Govt.  prtg.  office.  Foit 
Mfg.  Works,  671  Diversey  Pkwy.,  Chgo. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  orde 
and  in  stock  service,  every  kind.  GEN> 
ERAL  ENVELOPE  CO.,  Boston,  Mm 


J«r  and  Brush  FREE  with  your  first  order 
S  S  Artist  Rebber  Ceaieat.  NotioMly 
used.  3  grodos:  Light,  Modium,  Hoovy.  %2.TS. 
por  goL  postpaid.  For  FrbkeH  uso  S  S  Spe¬ 
cial  Prisket  CeaMut.  $3.50  por  g«L 


RUBBER  CEMENT  CO. 

TL-/  J'lJg  No  Halsted  St  .  CHICAGO.  ILL. 
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HEIDELBERGS— 

New  and  Factory  Rebuilt,  with 
new  press  guarantee.  Also  other 
makes,  thoroughly  rebuilt.  Mod¬ 
erate  prices.  ]^y  terms. 

Heidalberg  Printing  Machinery  Corp. 
Z28  East  45th  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 

Super  Regular — Per  Roller: 

8x12,  70c;  10x15,  $1.40;  12x18,  $1.75 
Super  Non-Melt — Per  Roller: 

Kelly  B,  $2.70 ;  Vertical,  $2.50,  Multigraph 
per  set,  $6.20 ;  Breyers,  70c.  Other  prices 
soccMrdingly.  (Write.)  Check  must  accom¬ 
pany  order;  return  P.P.  or  fast  frt.  chgs. 
prepaid  within  600  miles.  Ptrs.  beyond  600 
miles  write  for  particulars.  Our  rollers 
treated  for  extremes.  Boxes  free.  MOTOR 
CITY  ROLLER  CO.,  747  Beaubien  St., 
Detroit,  Mich.  Wm.  L.  ‘‘Bill”  Lewis,  Mgr. 


MONOTYPE  DISPLAY  Caster  equipped 
wiUi  lead,  slug  and  rule  attachment  and  6- 

pt  slug  and  rule  mold _ _ $475 

MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 12  and  14  pt.  includ¬ 
ing  Gothic,  DeVinne  and  Antique,  at  2c, 
4c,  6c  per  mat  in  full  fonts. 

CLEVELAND  SHOPPING  NEWS  . 
5309  Hamilton  Ave.  Cleveland,  Ohio 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer's 
Eqtdpt.  Co.,  40  West  15  St.,  New  York. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers' 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

SimplMt  in  operation — quick  to  lock  up — 
precision  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  O. 


DUPLEX  Newspaper  Press,  prints  tab¬ 
loid  2-4-6-8-10- 12  pages,  cutoff  18^^",  prints 
5000  per  hour.  A.C.  motor  with  12  chases. 
Price  $3000  cash  f.o.b.  here.  Tom  Donahue, 
200  Davis  St.,  San  Francisco,  Cahf. 


FOR  SALE 


2 — 4/0  Miehles,  serial  Not. 
14322  and  13083, equipped 
with  Dexter  suction  pile 
feeders,  ext.  dels,  and  a.c. 
motors. 


2 — Miller  two-colors,  latest 
type. 

1 —  Miller  Major  Simplex  press 
single  color. 

2 —  5/0  Two-color  Miehles,  Dex¬ 
ter  suction  pile  feed.,  C.E.D. 

2 — 5/0  Single  Color  Miehles, 
C.E.D.  and  motors. 

2 — 1/0  Two-color  Miehles, 
Cross  Feeders,  C.E.D. 

1 — 5/0  Miehle  Perfecting  Press. 

1 — 2/0  Miehle  Perfecting  Press. 

1 — Model  O  Cleveland  Folder. 

1 — 12x18  Craftsman  Press. 

1 — Christensen  Gang  Stitcher. 

1 — No.  1  Miehle,  with  C.E.D. 

1 — Craftsman  Line-up  Table, 
45  X  65. 

lOZ  Seybold  auto, 
clamp  cutter. 

1 — 34"  Oswego  power  cutter, 
hand  clamp. 

1 — 44"  20th  Century  Seybold 
auto,  clamp  cutter 


AMERICAN  WOOD  TYPE  MFC.  CO.  | 

CHICAGO  NEW  YORK  CITY 


THE  VANCE  R.  HOOD  CO. 
225VarickSt.,N.Y.C  Walker  5-50f 3 


S 


I 


DESIRABLE  EQUIPMENT 

1 — Iflefale  Vertical  Modd  B.  Olerdand  Fblder 


1 — Iflefale  Vertical 

tSSrt  I' KdS  PKW.  “ow  » 

’*^.V!rP*Iwr“*  »-H«4B«o  Drill  l-10xl5O*PIU» 

Hand  and^!^  8— Portland  Punch.  Mchns.  Unit 

Paper  Cntten  1 — ^Wright  4  Hd.  Paper  Drill  1 — 12  x  18  Kluge  Unit 

Large  stock  piintere*.  bookbinders'  machinery  and  equipment— easy  terms  to  responsible  parties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  StrMt,  New  York,  N.  Y. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

1— No.  2  Kelly  Press 
1(^— No.  2-8-4"6-T  Boston 
Stitchers 

1 — 10  z  15  O  &  P  Rice 
Unit 

1 — 12  z  18  Kluge  Unit 


EQUIPMENT  FOR  SALE 


32''  C.  &  P.  PAPER  CUTTER,  32"  Dia¬ 
mond  Power  and  38"  Acme  Power  Paper 
Cutters,  12x18  C.  &  P.  Craftsman,  8x12 
and  10x15  C.  &  P.  New  Series  and  14x22 
John  Hiomson,  Laclede,  Wesel  and  Hoe 
Pedestal  Saws,  Potter  Proof  Press  and  other 
general  printit^  equipment  reasonably 
priced.  John  Griffiths  Co.,  Inc.,  145  Nassau 
St.,  New  York  City. 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


USED  PRINTING  Machinery  for  com- 
posing  room  and  bindery.  Many  like  new. 


do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 


PATENT  BASES 

Wamock  and  Latham  with  Hooks,  also 
uprightg^ain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


Miller  Simplex  and  Major 
Kellys  No.  2-1 -B 
Miehle  No.  4  Units 
Miehle  No.  41  and  46  two  colors 
Miehle  2—0  Units  Ser.  17000 
and  up 

Seybold  and  Oswego  Cutter  44- 
50-68 

Harris  Offset,  various  sizes 
Linotypes  and  Intertypes 


Hamilton  R.  Marsh  Co. 

Ilrii  &  Race  Sts.,  Philadelphia 


EQUIPMENT  FOR  SALE 


Rotogravure  Printers 


ONE  USED  laydown  machine  imd  ten 
rotogravure  cylinders  54"  face  and 
34^2"  circumference  for  sale  at  a  bar¬ 
gain  price.  Western  Printing  Machinery 
Co.,  430  S.  Green  St.,  Chicago. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combinei 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


COMPLETELY  REBUILT  and  guaran- 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses,  Verticals,  Joho 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


LARGE  stock  rebuilt  Printing,  Binding, 
Typesetting  equip.  Bargains.  Terms.  StaU 
requirements,  full  details  by  return  mail. 
Intergraph,  127  VV.  24th  St.,  New  York. 


LINOTYPES,  1  Model  8  and  1  Model  5. 
reconditioned  and  guaranteed.  New  ana 
used  parts  and  supplies.  G.  S.  Loring  & 
Co.,  470  Atlantic  Ave.,  Boston,  Mass. 


MILLER  JOBBER,  10x15,  good  value. 
$200.  Write  J.  L.  May  Company,  111  W. 
i9th  St.,  New  York  City. 


FOR  SALE  —  Sheridan  8-D  Continuous 
Feed  Embosser,  bed  33"x46".  Harry  W. 
Brintnall  Co.,  430  Howard,  San  Francisco. 


Model  6Z  Seybold 
41 -Inch  Automatic  Cutter 
Late  Style  Model  8  Linotype 

THE  M.  L  ABRAMS  CO. 

1 639  Superior  Ave.,  Cleveland,  0. 
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iPECI  AL  DELIVERY  direct  from  floor  where  now  operating;  1 — 3/0  62*' 
Two-color  Miehle  with  Berry  automatic  lift.  (Could  substitute  Dex- 
or  Cross  feeder.)  Also  2 — 5/0  Special  Miehles — 68",  with  feeders  and  exten- 
ii  deliveries.  These  units  located  in  Chicago,  III. 


OiRST  SEE  IF  ) 

HOOD  A 
FALCO^  ^ 


Available  Now! 

You  do  not  need  to  wait  for  a  new  machine,  as 
Hood-Falco  will  deliver  a  comparable  machine 
immediately,  rebuilt  and  guaranteed  for  new 
machine  performance. 


These  machines  and  others  are  ready  for  you 


CYLINDER  PRESSES 

i/O  Two-color  Miehles — Bed  Size  52  x  70. 

I  be  equipped  with  Dexter  Suction  Feeder 
Extension  Delivery  if  desired. 

S/0  Two-color  Miehles — Bed  Size  51  x  65. 

ion  Deliveries  and  Feeders. 

I/O  Two-color  Miehle — Bed  Size  43  x  56. 
ion  Delivery — with  Dexter  Suction  Pile 
if  desired. 

S/0  Single-color  Miehles  46  x  65.  Extension 
fy— with  or  without  Dexter  Pile  Feeder. 
1/0  Single-color  Miehles  43  x  56.  Feeders 
Extension  Deliveries. 

Ho.  1  Miehle — Bed  Size  39  x  53.  Complete 
Suction  Feeder  and  Extension  Delivery. 

Ho,  2  Miehles — Bed  Size  35  x  50. 

No.  3  Miehles — Bed  Size  33  x  46.  Equipped 
^Suction  Pile  Feeder  and  Extension  Delivery. 
4/4t  Miehles — Late  Serial  Numbers.  Dexter 
ider  and  Extension  Deliyery — Bed  Size  30  x 
-Also  Handfed. 

4/311  Miehles — Units  and  Handfed.  27  x  41 
fft 

IMR  Miehle— 27  x  41 1/2  Sheet.  Excellent 
liiine  for  Two-Page  Newspaper. 

Nay  Miehle — Units  or  Handfed.  22  x  34. 

1/3  Babcock — Late  Style  Press.  With  prac- 
iynew  Dexter  IF  Feeder  and  Extension  De- 
ly— Bed  Size  28  x  41 . 
k  12  Babcock — Bed  Size  47  x  66. 
iilO  Babcock — Bed  Size  41  x  55. 

1/3  Babcock — Bed  Size  28  x  41. 
h  7  Babcock  Cutters  and  Creasers — Bed 
j36  x  52. 

i-  0.  Premier — Bed  Size  43  x  52.  With 
rter  Feeder  and  Extension  Delivery. 


HIGH  SPEED  AUTOMATICS 

Miller  Two-color — Bed  Size  281/2  x  38.  Sheer 
Size  25  X  371/2 — Completely  Rebuilt. 

Chandler  &  Price  I41/2  x  22  Craftsman  Auto¬ 
matic  units.  Feeds  onion  skin  to  thick  board. 

Miller  Simplex — Bed  Size  20  x  26.  Completely 
modernized  with  latest  type  overhead  tape  de¬ 
livery  and  heavy  cylinder. 

Miehle  Horizontal — Late  Type.  Completely 
Rebuilt.  22  x  28  Sheet. 

Miehle  Vertical — Model  36.  Several  always  in 
stock.  131/2x20. 

Kelly  No.  2 — Sheet  Size  24  x  35.  Complete 
with  Reloading  Device  and  Auxiliary  Roller. 

12  X  18  C.  &  P  Kluge  Unit. 

1 3  X  20  Miller  Highspeed  Swing  Feeder. 

Kelly  Model  B— 17  x  22.  Expertly  Reixiilt — 

always  in  stock. 

JOBBERS 

Model  "J"  Laureate.  14  x  22  John  Thompson. 
12  X  18  Chandler  fir  Price  New  Series.  Miller 
Feeders.  10  x  15  Chandler  fir  Price.  Kluge  or 
Miller  Feeders. 

TYPESETTING  MACHINERY,  ETC. 

One  "C"  Intertype.  Two  "B"  Intertypes.  Two 
"8"  Linotypes.  Monomelts.  All  Completely  Re¬ 
built. 

.  20"  Brackett  Trimmer.  Model  B-4. 

44"  Seybold  Dayton  Automatic  Clamp  Cutter. 
2  Fuchs  fir  Lang  Bronzers.  Sizes  40  and  5^ — 
One  with  Hollingsworth  Conveyor. 

Folders.  Saws.  Perforators.  Punches.  Patent 
Base  and  Hooks. 


CORPORATION 

Chicago  Office:  343  SO.  DEARBORN  ST. 
Tel.  Harrison  5643 


HOOD-FALCO 


'York  Office:  225  VARICK  ST. 
Tel.  Walker  5-1554 


12x18  C&P  Rice  Automatic. 

Miehle  Horizontal — streamline 
delivery. 

Intertype  Model  C,  fully  rebuilt. 
Miehle  Pony  with  Dexter  swingback 
feeder. 

Miehle  Presses  No.  4-2R; 

Pony;  high  serials. 

Kelly  Presses — Style  B  Special ; 

Style  A,  131/2x20. 

Cleveland  Folder,  Model  B,  25x38,  and 
continuous  feeder. 


ABC  MACHINERY  WORKS 

566  West  Randolph  St.,  Chicago,  III. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 


Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes.  Inter- 


John  Thomson  presses.  Linotypes,  Inter- 
tjrpes,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


THOROUGHLY  REBUILT  Kelly  B; 
automatic  feeder  and  blower,  oversized  cyl¬ 
inder,  auxiliary  distributor  and  extension 
delivery;  new  press  guar.  Pinnow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 


Linotype  -  Intertype  Machines 
Bought  •  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 

27  W.  24th  St.,  New  York,  N.  Y. 


PULL  AUTOMATIC  Clamp  Power  Cut- 
ters,  32".  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — J.  Gus  Liehenow, 
608  S.  Dearborn  St.,  Chicago,  Ill. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.S0r  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


SAVE  over  50%  on  non-offset  spray  equip¬ 
ment.  Box  No.  1105,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


AMSCO  CHASES 


Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 


AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Ava.,  Long  Island  City,N.Y. 
Sold  by  All  Dotdort 


SALE  — USED 


GRAPHOTYPES 


Bought,  Sold  and  Exchanged 

Raconditionad  and  Fully  Guarantasd 


NATIONAL  ADDRESS  PLATE  CORF. 
900  W.  Van  Buran  St.,  Chicago 


EQUIPMENT  FOR  SALE 


FOR  SALE — Monotype  Display  Typeaal 
Rule  Caster,  complete  with  molds.  Box 
1112,  Graphic  Arts  Monthly,  608  Sontt 
Dearborn  St.,  Chicago. 


FOR  SALE — Taylor  Registering  Projeettr 
complete  and  in  excellent  condition.  Hit 
be  seen  in  use.  Eastman  Kodak  Co.,  Kodak 
Park  Works,  Rochester,  N.  Y. 


NEW  Simplified  Stereo-Caster  $6.50.  Caiti 
cuts,  big  type,  duplicates  forms.  Cut  &  Mat 
Service,  Box  351-G,  Pontiac,  Mich. 


INK  AGITATOR,  Ortleb,  for  00  Miehlev 
smaller,  complete,  nearly  new,  reasona^ 
News,  Ravenna,  Nebraska. 


S.  Himmelfarb,  1631  S.  Lawndale, 


FOR  SALE 

2/0  Miehle  Automatic  Press, 
late  serial  number. 

Kelly  Presses — No.  2 — Style  B. 

Miller  Presses  —  Simplex  and 
Major. 

No.  4  Miehle  Swingback  Unit. 

Miehle  Vertical  and  Kluge. 

40«.44''-64''  Seybold  Cutteu 

Cleveland  Folders  Models  B-E-0, 

Brackett  Safety  Trimmer. 

Linotypes — Models  5  -  8  -  H. 

Model  C  Intertypes. 

3  Model  14  Linotypes — serial  num¬ 
ber  over  44,000. 

Northern  Machine  Worfa 
Marshall  &  Jefferson  Sfreth 
Philadelphia,  Pa. 
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POST  ENVELOPE  PRESS,  recon.  |2S4-  _ 


Here's  Important  News! 

You  Can  Exchange  Your  Old,  Worn  Press  Equip¬ 
ment  for  Brand-New  Improved  Accessories 
with  a  Liberal  Trade-In  Allowance 

Don't  try  to  turn  out  fine  work  with 
worn-out  equipment  on  your  presses 


$5  allowed  on  old  "Cowan"; 
$2.50  on  any  other  brand  per¬ 
forator  when  you  buy  a  new 
"Cowan"  Ball-Bearing  Perfo¬ 
rator  for  cylinder  presses  and 
Miehle  verticals. 


$2  allowed  on  old  "Morgan" 
truck  sets  or  any  other  brand 
of  all-metal  trucks  when  you 
buy  a  set  of  new  "Morgan" 
Expansion  Roller  Trucks  for 
C.  &  P.  presses. 


MORGAN  EXPANSION  ROLLER  TRUCK  CO. 

P.  0.  Box  216  Park  W.  Cowan  Hollywood,  Calif. 


EQUIPMENT  FOR  SALE 


Galley  Cabinets — Save  $  1 0.50 

Heary  all  steel  constroetion.  electrically 
wdded.  reinforced  aides.  AttractiTe  dark  olive 
peen  enamel.  Extra  laixe  numerals.  Rust¬ 
proof  galleys. 

TOMPKINS  PRINTING  EQUIPMENT  CO. 
715  South  Dearborn  St.  Chicago,  III. 


BARGAIN,  17  inch  Levy  Camera,  one  pair 
McBeth  Camera  Lamps  and  double  arc 
printing  lamp.  Kimbrue  &  Company,  Louis- 
Tille,  Kentucky. 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 
LOW  Prices — ^Terms,  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept.  £,  Kalamazoo,  Mich. 


OFFSET  SPRAY  EQUIPMENT— Effici¬ 
ent,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Ginton  St.,  Chicago. 


MODEL  B  Cleveland  Folder  with  Cleve¬ 
land  pile  feeder,  double  letterhead  and  all 
attachments.  ’Thoroughly  rebuilt.  Late  ser- 
ies.  Others.  Box  1109,  GAM,  Chicago. 

FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

14S  Nassau  Street  New  York  City 


New  York  City 


EQUIPMENT  FOR  SALE 


DEXTER  No.  193  Automatic  Jobbing 
Folder  48x71"  used  for  magazines,  catalo|;s, 
pamphlets  and  book  work.  Folder  was  In¬ 
stalled  one  year  ago  rebuilt  and  erected  by 
outstanding  dealer  in  the  east.  Latham 
Litho  &  Printing  Company,  Inc.,  421  Hud¬ 
son  St.,  New  York  City. 


BABCOCK,  40";  B  Kelly;  Heidelberg; 
Baum  folder  with  feeder;  Lino-Intertypes; 
Vandercook  Proof  Presses ;  Magazine  racks ; 
Matrices  and  Space  Bands.  Linotype  & 
Printers  Repair  &  Supply  Co.,  270  Lafay¬ 
ette  St.,  New  York,  N.  Y. 


FOR  sale: — Kidder  rotary  press.  Prints 
one  or  two  colors  on  one  side  of  sheet. 
Feeds  from  roll,  up  to  40"  width.  Variable 
cut-off  from  24"  to  48".  Cost  $6,000  new. 
Priced  at  $1,500  Cash,  f.o.b.  our  floor. 
Mid-West  Prtg.  Co.,  Loogootee,  Indiana. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  SALE — Cleveland  Model  B  Folder 
parallel  and  right  angle  folds  with  auto¬ 
matic  feeder  and  motor.  Will  take  sheet 
24x36.  The  Leicht  Press,  Winona,  Minn. 
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Everylbing  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lak«  St.  Chicago 

Talaphoa*  Monro*  1114 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mig.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


MONOTYPE  6  Mono  Keyboards,  5  cast¬ 
ers,  1  material  maker,  200  fonts  of  mats, 
molds,  keybars  and  other  miscellaneous 
equipment.  Latham  Litho  &  Printit^  Co., 
Inc.,  421  Hudson  St.,  New  York  City. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 


For  BETTER 


See  World's  Largest  Stock 
of  Used  and  Rebuilt  Lino¬ 
type  and  Intertype  Ma¬ 
chines. 

Model  5's,  complete _ $500.00 

Model  14's,  ready  to  run,  com¬ 
plete  with  Monomelt..$ 1200.00 

Completm  Plants  Outfitted 
Exports  Our  Specialty 
Appraisers  and  Liquidators 

LINOTYPE  SUPPLY  CO. 

Established  1914 

335  Canal  St.,  New  York,  N.  Y. 


3 — Miehle  Horizontals  22x28 

2 —  Miller  Simplex  20x26 

3 —  12x18  Craftsman  Kluges 
2 — Miller  Hi-Speeds  13x20 
2 — Style  B  Kellys  17x22 
6— Model  8  Linotypes 

4 —  Model  C  Intertypes 

1 — Model  CSM  42-em  Inter- 
type  ^ 

Cutters,  Folders,  Cylinders 

Payne  &  Walsh  Corp. 

82  Beekman  St.,  New  York,  N.Y. 


EQUIPMENT  FOR  SALE 


METAL  FEEDERS  for  Linotype  or  Inter* 
type,  all  kinds,  to  feed  hot  metal  or  loof 
ingot  bars.  The  new  Reid  Hot  Metal  Fedei 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade,  write  u 
your  needs.  William  Reid  Co.,  2271  Qy* 
bourn,  Chicago.  '  ' 


USED  hand  and  pow.  presses.  Cutters, 
pony  fonts,  ink,  paper,  cuts,  slugs,  spaces, 
comp,  equipment.  Bulletins.  Bradshaw, 
3214-G  Huron,  Chicago. 


NEW  AND  USED  Equipment — Many  ex* 
elusive  items.  You  can't  buy  right  tillyoi 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kans. 


EQUIPMENT  WANTED 
See  Pages  1 1 3  and  1 1 4 


FANS 


FANS — Blank  or  printed.  30  numbers. 
Samples  SOc.  Robert  Maltz,  Towanda,  Fl 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  con- 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  lac. 
251  William  Street,  New  York. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re 
built,  guaranteed,  low  prices.  J.  L.  PaWi 
608  S.  Dearborn  St.,  Chicago. 
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GROVE'S  ImprovMl  "NO-SLIP'* 
Register  Gauge  Pins  with 
Spring  Tongues 


_  JACOB  R.  GROVE  COMPANY 
B14  Brandywine  8t.,N.W.,WMhlnflton,D.O. 


HEGIU’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gunge  Fins 

Res.  U.  8.  Pat.  OlBoe 


Add  to  Your  Profits 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 

MORRIS  MANDELL 

1123  Broadway  New  York 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print* 
iog  Trade,  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAUGE  PINS 


Vise  Grip — ^$1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complmtm  Cireulmr  on  Roquo$t 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Aye.  Brooklyn,  N.  Y. 


GOLD  AND  METALLIC  INKS 


GRIPPERS 


HAROHN  METALLIC  INKS  will  not 
rab  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 


GREETING  CARDS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Clereland,  O. 


GUMMED  TAPE— PRINTED 


YEAR  'round  money-makers !  Sell  big  line 
Everyday  Greeting  Cards,  $1  Stationery. 

samples.  New  England  Art  Publishers, 
D-200,  North  Abington,  Mass. 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


GRINDING  SERVICE 


DEALERS— 5  rolls  1"  Ptg.  Tape  &  Ma¬ 
chine  $2.95.  Richards  &  Co.,Ft.  Scott,Kans. 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  Ill. 


INK  DIVIDER 


Flinker  Fountain  Divider 


Permits  extra  erdMi  no 
extra  impreuions,  also 
■avea  ink  mine  only  part 
of  fountain  needed.  Fool 
proof — ^Leak  proof.  Beet 
Divider  on, market. 

Bend  for  OIroular 


THE  FLINKER  INK  DIVIDER  COMPANY 
P.  0.  Box  868  Cincinnati,  Ohio 
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2i  “FOOB  POINT” 

Samplm  Frmo 


CHAS.  L.  STILES  CO. 

64  Hanford  Street  Columbus,  Ohio 


3  for  50c 
12-$1.65 


BtNGO 


ars  of  Practical  Experience' 


LINOTYPES-INTERTYPES 

OUR  VALUES  WILL  BEAT  ANY  COMPETITION 

We  Stock  Practically  Every  Item  for  Composition  Plants 

REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  CO. 

237  Lafayette  St.,  New  York  •  CAnal  6-0242 


INK  SAVER 


SEALSPRAY  prevents  **Ink  Skinning.” 
Saves  money.  Send  for  trial  order  of  1  lb. 
&  sprayer,  $1.75.  Write  on  your  stationery. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "Q." 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LETTERHEAD  DESIGNERS 


LINOTYPE  INSTRUCTION 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

CD  ACED  LABEL  COMPANY 

■  732  S.  Federal,  Chicago 


Serving  the  Trade  for  over  50  Years 

PRINTED  IBPriC  ENGRAVED 
EMBOSSED  L  It  O  L  M  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  ptu- 
tical  instruction.  Men  from  Hon(jii]i, 
California.  Washington,  Ilorida.  ercq- 
where,  attend.  Free  catalos.  Addien— 

Milo  Bennett's  School  Maumee,  Obis 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machina; 
14's ;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


LITHOGRAPHING 


DEALER’S  Discounts — Send  samples  for 
quotations.  Richards  Litho.,  Ft.  Scott,Kis. 


MAILING  MACHINES 


JOHN  HORN,  837  Tenth  Aye.,  New  York 

PRINTERS  AND  BROKERS  WANTED 
TO  HANDLE  REVERSE  SHIPPING 
LABELS.  LOWEST  PRICES.  CATA- 
LOG.  PRINTRITE,  BILTMORE,  N.  C. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  AH 

Black— 6  lbs.  for. - 

(80e  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

SI2  N.  LafUn  St.  Chicago,  III. 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


DIRECT  ADVERTISING 
and  THE  PRINTER 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  prs- 
paring  your  customer's  advertising. 
Price  $1.00 

The  Graphic  Arts  PubUshing  Co. 

608  So.  Dearborn  St.  Chicago,  HL 
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PLATES 


[DLDR 


extra  profits  for  printers 

Wholetale  Prices 

steady  repeat  ordera  by  aellinff  Sales 


Books.  Aatosrapbio  Register  Forms.  Ro* 
tarr  Printed  Manifold  Books,  One-time 


Oarbon  Forms,  Envelopes,  etc.  See  larger 
adrertisement  on  Page  70.  this  magazine. 


Consumers  P.cr  P.  Co.,  Newport,  Ky. 

(AeroM  the  river  from  Cincimiati) 


mechanical  overlay  process 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


OFFSET  FOR  THE  TRADE 


DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  you  lose  that  difficult  job. 
Get  an  estimate  from  our  complete  Onset 
Department,  and  meet  competition.  Let  us 
quote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Company, 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


OLD  FASHIONED  TYPE 


OLD- FASHION  TYPOGRAPHY- 
200  faces.  Repro.pfs.  Bklet.  250 
“Modern  Usesof  AntiqueTypes” 
We  want  to  buy  more  old  fonts. 
F.N.  Phillips,  306  E.  46,  N.Y.  City 


PAPER  BARGAINS  FOR  PRINTERS 


MILLER  FEEDER  PARTS  AND 
SERVICE 

PINNOW  &  CRAIG  Printing  Machinery 
Ca,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad- 

way.  New  York  City. _ ^ _ 

MILLER  FEEDER  Registers,  Parts.  J.  G. 
Dixon  Co.,  1461  S.  Michigan  Av.,  Chicago. 

NUMBERING  MACHINES 

PRESS  &  HAND  NUMBERING  MACHINES 
Bought  -  Sold  -  Rented  -  Repaired  -  Parts 
Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St. _ New  York  City 

REPAIR 

RENT 
_  TRADE 

MACH/NES 


''PRINTING  PAPERS" 

is  a  good  book  on  paper 

• 

by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 


1,000  Hammerntill  sheets  &  envelope8_$6.00 

1,000  Hammermill  cards  or  sheets _ 2.50 

1,000  Gold  border  die  cut  cards,  6x8 _  1.50 

1,000  Kraft  Envelopes,  6^x9^" _ 3.00 

1,000  Close  Out  Imprint  Xmas  Cards..  4.00 
10,000  Round  Cor.  Cards,  size  2x3  K**  4.00 
Save  40%  or  more  on  many  Paper  Needs  I 
Large  Bulletin  Free  I  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 

PERFORATING  EQUIPMENT 

ROTARY  PERFORATOR—Many  tn>es 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  aso  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 

PERMANENT  CUTTING  STICKS 
and  fi"  All  Steel.  Larger  sizes  steel 
and  wood.  Price  15c  per  inch.  Minimum 
$3.50.  No  more  expense  for  cutting  stidks. 
C.  S.  Mercer  Company,  Plainfield,  Indiana. 


C  p  E  E _ a  copy  of  the  new  TASOPE 

r  l\  E  MAGAZINE,  monthly  tieae- 

lire  chest  of  photographic  and  photo-engrav¬ 
ing  information.  Learn  why  Aurora,  Mo., 
is  the  photo-engraving  photographic  center 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  with  picturea. 
No  obligation — postcard  brings  your  c<^. 

TA80PE’  Dept.  524  AURORA,  Mol 
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SUPERINTENDENT 

business,  and  for  the  past 
A  If  A||AD|C  years  has  held  execu- 

IIVAI  LAdLC  five  positions,  the  past  six 

•  •  •  •  General  Super¬ 

intendent  of  a  firm  doing  some  of  the  finest  printing  in  Chicago. 
38  years  of  age,  and  with  actual  experience  on  the  floor.  Would  like 
to  associate  with  progressive  firm  where  I  may  assume  complete 
supervision.  Will  consider  leaving  Chicago.  Replies  will  be  ^eated 
with  the  strictest  confidence.  Address  Box  1116.  the  Graphic  Arts 
Monthly,  608  South  Dearborn  Street,  Chicago,  lU. 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  London  Guarantee  Bldg.,Chgo. 


PRESSROOM  EQUIPMENT 


PLANOGRAPHY 


EXTRA  PROFITS  FOR  PRINTERS 

Job  out  your  planograph  and  color 
offset  requirements.  Special  price  ar¬ 
rangements. 

Write  for  full  details  and  Price  Sched¬ 
ule  No.  44. 

RAPID  COPY  SERVICE  CO. 

123  North  Wacker  Drive  Chicago 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum 

uatncs,  Ituisfs.  cameras,  cul<l-tM;)  enamel, 
aciil  tuoces^  ink.  Write  for  har^jain 

li'-t.  stating  want-..  Can  j^avc  you  up  to 
I.arKe^t  screen  stock  in  I'.  S. 
MOORE  LABORATORIES 
\Soo(l\\ai<l  .\ve.  Detiaat.  Mieli. 


WHIRLERS,  Vacuum  frames,  Layout  Ta¬ 
bles.  Photo-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printiitg 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printir^ 
requirements.  Cork,  oil -proof  synthetic 
rubber  or  combination  for  newspaper 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


MAKEREADY  KNIFE  —  Recedes  mto 
handle  Stainless  Steel  Case  with  refill  stm 
geonical  blade.  50c  by  mail.  Mark  Spedalb 
Co.,  89  Westminster  Rd.,  Rochester,  N.  Y. 


Would  your  advertisement 
in  The  Graphic  Arts  Monthly 
bring  you  results? 


Bear  In  mind  that  this  issue  ef  GAM 
has  been  sent  to  70,000  names.  Bsar 
in  mind  also  that  an  advertising  aa- 
thorlty  once  stated  that  there  was  an 
average  of  three  readers  te  every  n* 
ciplent  of  a  puUlcatlon.  That  maaas 
that  this  Issua  of  GAM  wHI  hava  basn 
read  or  looked  through  by  epproxi- 
metaly  three  times  70J000  or  210^)00 
persons. 

With  such  a  larga  drculation,  GAM 
cannot  fall  to  bring  returns  to  you  as 
a  result  of  your  advertisement. 
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SALES  BOOKS 


Serre  your  eostomets;  incieaae  yoor  pfoflti. 
Deftl  direct  with  plant  establiahed  50  yean. 
We  bdp  yon  with  wide  yariety.  line  quality. 
(Ut  ee^ee.  low  prioee,  llbend  dieMnnta. 
Ask  for  free  lampleo  and  local  agency  today 

Adsns  Bros.  SelMboolc  Co.,  TopoOco,  OCont. 


PRINTERS’  APRONS 


PRINTERS — Look  I  It  is  not  necessary  to 
pay  $1  or  more  for  aprons.  28*in.  60c,  2  for 
$1;  36-in.  75c,  2  for  $1.25.  Denim  or  khaki. 
Edw.  Reider,  Pleasant  Hill,  Mo. 


PRINTERS  APRONS  $1.00.  Satisfaction 
guar.  Guarantie  Aprons,  3064  5th,  Chicago. 


restaurant  and  cafe  checks 


restaurant  CHECKS  •  ROLL  TICKETS 
Special  Prices  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


NEW  —  RUBBER  PLATE  BASE 

Don’t  Mount  Plates  on  Wood  or  Metal 

USE  HAZ-EL-ITE 

Warp-Proof  —  Level  —  Pemument 
Cut  It  on  Your  Saw  . 

Sizes:  or  .806  Thick 

Write  for  Sample  and  Prices. 

LOCKWOOD-HAZEL  CO. 

Atchison,  Kansas 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  New  York. 


EQUIPMENT  WANTED 
See  Pages  1 1 3  and  1 1 4 


SALESBOOKS 


ATTENTION  PNINTERS! 

100  salesbooks  with  your  own  imprint  $3.40 

dJhdh  Tou  can  meet  any  ea 
IIIIB  competition.  Com-  V  illl 
plete  line.  Write.  U— 4U 
Free  samples. 


SALESBOOKS  AND  MANIFOLDS 


SALESBOOKS— MANIFOLD  BOOKS. 
With  your  imprint  on  every  slip.  Jobbers 
wanted.  Write  for  free  samples,  ^di  Rose, 
398  Jacksonj  Dept.  G.,  New  York  City. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpraed,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC 

520  N.  Cicero  Ave.,  Chicago 


SAWS 


MILLER  Router  and  Ji^  Saws  rebuilt  and 
modernized.  Separate  umt.  On  steel  stand, 
two  motors.  No  gears,  a  real  bargain. 
Wallin  Mfg.  Co.,  Omaha,  Nebr. 


dJhdh  can  meet  any  Ji  Jh 

IIIIB  competition.  Com-  V  illl 
plete  line.  Write.  U— BpU 
Free  samples. 

Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 
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SAW-TRIMMERS 

ROUTERS  CUBVFD  AND  FI  .  JIG  SAWS  •  MO  R  Tl  SE  RS 

STEEL  RULE  DIES 

J.A.RICHARDS 

THE  SAWMAKER 
> KALAAAATOO 


0- 


PRINTERS 


MMt  or  Boat  Oompotitlon 
With  Our  Lino  of 


1 A  A  duplicate  $ 
I  U  U  8ALE8BOOK8 


3  254S 


Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  8ervlee.  Write  Today. 


KELLNAi  SYSTEMS 


236  E.  LONG  8T.  OOLUMBU8.  OHIO 


SILK  SCREEN  FOR  THE  TRADE 


SIGNS,  Truck  sigrns,  displays.  Stock  holi¬ 
day  posters  for  imprinting.  Get  those  silk 
screen  profits.  C.O.W.A.N.,  32-34  Cedar 
Street,  Bridgeton,  N.  J. 


SITUATION  WANTED 


CARNEGIE  Printing  Graduate.  Produc¬ 
tion,  purchasing,  estimating  experience. 
Knowledge  of  offset  and  letterpress.  No 
selling.  Age  33.  Married.  Employed.  W.  C. 
Maurer,  204  Voorhees  Ave.,  Buffalo,  N.  Y. 


LINOTYPE  MACHINIST  five  years  ex¬ 
perience  in  field  and  factory.  Available 
unmediately.  Write  Box  1113,  G.A.M. 


mMim 


Helps  you  to  get  smell  jobs  on  end  off 
the  platen  press  quickly.  Saves  time  in 
Mtting  gauge  pins.  Ea<^  of  your  press¬ 
men  should  have  orw — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  ceifuloid.  Price, 
35c  each,  3  for  $1.00  postpMd. 


nt  ceifuloid. 
postpaid. 


Send  money  or  stamps  with  order 


Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  Sf.«  Chicago 


SAVE  MONEY 

ON  electric  MOTORS 


Electric  motors  for  every 
printing  press  requirement — 
adjustable,  variable  and  con¬ 
stant  speed  types,  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un¬ 
til  you  get  our  price. 


30% 


TO 


70% 


LESS 


THE  MOTOR  REPAIR  A  MFQ.  CO. 
1548  Hamilton  Ave.  Cleveland,  Obit 


STAPLES 


STANDARD  54*' — Guaranteed  A-1  frona 
to  fit  all  machines,  except  Acme.  (50,000) 
10  boxes,  $2.85 ;  25  boxes,  $6.45  cash  pre 
paid.  DiBari,  304  E^st  149th  St.,  N.  YC 


STANDARD  54"  at  competitive  pricn. 
For  Boston  54"  3  bx.  $1.50;  10  bx.  $4.75. 
Bargrains  on  Acme  and  Special  Stapl^ 
Economy  Supply,  15818  Bringard,  DetroiL 


GUARANTEED  to  work  perfect  in  ill 
machines.  Standard  54  "•  10  boxes  (50M) 
$2.85 ;  25  boxes,  $6.45.  Cash  wepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printen, 
lithographers,  box  makers,  novelty^  main- 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STRIP  GUMMING 


DON'T  LOSE  that  difficult  job  beame 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  grumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  servkt 
Estimates  cheerfully  furnished.  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


THERMOGRAPHY  SUPPLIES 


STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.^  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 


rections  and  Kit  o?  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. _ 


THERMOMETERS 


STEP  UP  your  specialties  with  ACf^J* 
RATE  Thermometers.  Specializing,  tu^ 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  SL,  Vineland,  N.  J. 
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Quoins  and  Keys 

Ho.  0  Quoins,  $1.50  per  dor.  Pressman’s  Quoin  Key,  $1.10  M 


A  pair,  spread,  is  less  than 

I"  wide.  Fits  where  lock-up  space 
is  limited. 

Ho.  I  Regular  Quoins,  $1.50  per  doz. 

Meet  most  lock  up  needs. 

Ho.  2  Large  Quoins,  $2.75  per  doz. 
Regular  Quoin  Key,  $0.75  each 


Pressman’s  Quoin  Key,  $1.10  each 

Make  quoins  under  cylinder  easy 
to  reach. 

Triple  Combination  Key, 

Fits  all  quoins.  Three  keys  in  one. 
Order  by  mail  from  nearest  office,  or 
write  for  complete  catalog  of  IMnU 
ers’  Supplies.  | 


I 


AMERICAN  WOOD  TYPE  MFC.  CO 


Lafayette  St.,  Nc 
South  Dearborn 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALKSBOOKS 
Send  us  your  inquiries  for  Roll- Folded- 
Reserved-Trade  Boosting;  Tickets  Coupon 
iB  'ksand  Salesbooks.  Handsome  Profits. 
KLLIOTT  TICKET  COMPANY 
409  Lafayette  Street.  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  clipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num< 
baing  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TWEEZERS 


TWEEZERS 

The  finest  tweezer  ever  made.  High  polish 
nickeled  5".  Each  tweezer  in  leather  sheaf. 
$6.00  per  dozen ;  75c  per  piece,  postage  free. 

EUROPEAN  TYPEFOUNDERS,  INC. 

192  William  Street  New  York,  N.  Y. 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  PTS.  6  PT.  COPP.  PLATE.  1-2-3-4.  $2.00 
4  PTS.  12  PT.  COPP.  PLATE  GOTH.  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
I  PT..  COMPLETE  PONT.  25A-50a,  $1.25 

I  PT..  COMPLETE  PONT.  26A-50a.  $1.65 

II  PT..  COMPLETE  FONT.  25A-50a,  $2.60 
11  PT..  COMPLETE  PONT.  25A-50a.  $3.30 

14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 

...  RULEX  TYPE  00. 

Ml  S.  Weill  8L  Chicago,  III. 


ntiP  ^'1**  ro**  lOCIEn  AND  w 

weddino  invitations  g 

1  Ft.  14  Pt.  lOA  aoa  $3.20  1  30  Day  Special  Si 
lFt.I8Pt.  9A  18o$3.60jAt  Only  $5.40  ^ 

Offcer  Facet.  Wrrfe  for  Catofogue  S( 

MUSE  nPE  PORT,  1847  N.  HabM  Si,  CUcait.  N .  C 
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JKWK  A  FONT!  NEW  Guaranteed 
Type  I  Presses  I  Catalog,  lists, 
6c  stamps  I  National  T^pe  Co., 
Dept.  C,  Jackson,  Michigan. 


TYPE 


TYPE  by  the  Font,  Line,  Sorts,  or  indi* 
vidual  characters. 

“Where  All  Display  Faces  Are  Available.” 
ACAAF  Type  Foundry, 

161  W.  Harrison  St.,  Chicago 


GUARANTEED  Type,  leads,  slun,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


TYPE  (FOUNDRY) 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,  PA. 


YOU  CAN  BUY  a  line  of  Crenuine  Arner* 
ican  Type  Founders  Display  for  50  cents. 
Ask  for  Descriptive  Folder.  Oakdale  Type, 
Germantown  and  Allegheny,  Fhila.,  Pa. 


WANTED— EQUIPMENT 


SUPER  Portland  round  hole  Punch  heads 
wanted.  Also  Automatic  paper  drilling  ma¬ 
chine,  Challenge  or  other  makes.  Write 
Comptoir  National  Enrg.,  997  Aqueduct 
St.,  Montreal,  Canada. 


WANTED  2  Smith  Model  C.  Interchange¬ 
able  Plunger  type  Envelope  Machines,  or 
2  Cooley  &  Trevor  rotary  envelope  ma¬ 
chines.  State  cash  price.  Ernest  Worth, 
13  Gilman  St.,  Holyoke,  Mass. 


NEW  ERA,  Kidder,  or  Roll  Feed  Presses 
wanted.  Write  full  particulars.  Box  1115, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 

WANTED— Monomelt  for  Model  E  Elrod. 
Send  fuU  particulars.  P.  O.  Box  1340, 
Cincinnati,  Ohio. 


WANTED— EQUIPMENT 


CASH  PAID  for  Kidder,  Mdsel  or  New 
Era  Presses.  SEALTITE  COMPANY, 
515  Greene  Ave.,  Brooklyn,  N.  Y. 


3/0  MIEHLE  Two-color  press.  4/0  Miehle 
Single  Color  Press.  Rouse  or  Berry  Lift. 
Box  1114,  GAM,  608  S.  Dearborn,  Chicago. 


WANTED  8x12  Gordon.  Also  in  market  for 
1  H.P.  Var.  Spd.  A.C.  Motor.  Baumgarth- 
Scheldrup  Co.,  1060  W.  Adams  St.,  Chgo. 


USED  Miehle  Vertical,  give  condition, 
price,  serial  number.  Box  1111,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Daalara  Evarywiiata 


Ask  for  Your 
Stitching  Wire 
Calculgtor 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


SORTS 

OR 

FONTS 


W«'-“WDOBTYPE 

AMERICAN  WOOD  TYPE  MFC.  CO. 

k  CHICAGO  NEW  YORK  CITY 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY  I  Wefw. 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satis^ 
tion  Guaranteed.  Also  50  Mail  Order  Plaoi 
for  $1.  Associated  Management,  916-918.1L 
Fanshawe  St.,  Philadelphia,  Pa.  Adverts, 
ing  Course  also  $1. 


JOURNALISM  in  20  Lessons  only  $1  pn. 
paid.  Associated  Management,  916-918-1^ 
Fanshawe  St.,  Philadelphia. 


Letterhead 

Design 

and 

Manufacture 

by  Frederick  Scheff 

is  an  invaluable  hook 
for  those  engaged  in 
letterhead  work. 

Contains  125  designs, 
each  different,  and  each 
representing  a  different 
business,  industry  or 
profession. 

Price  $10.00  a  copy 

Please  send  money 
Ufith  order 

TlieGiapliicJhisFiiIi.Co. 

608  South  Dearborn  Street 
Chicago 
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Los  Comerciontes  en  equipos  para 
Impresores  y  litogrofos  en  los  poises 
iberoamericanos  que  esten  interesa- 
dos  en  representor  monufoctureros  de 
los  Estodos  Unidos,  hordn  bien  en 
consideror  a 


como  el  medio  mds  eficoz  para  re- 
lacionarse  con  dichos  manufactnreros. 
Si  se  interesan,  sirvanse  escribimos. 


THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  S.  DEARBORN  ST.,  CHICAGO,  ILL.,  U.  S.  A. 
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cDmex 


TO  DISPLAY  ADVERTISERS 


Alsop  Engineering  Corp .  79 

American  Numbering  Machine  Co . .  41 

American  Roller  Co .  24 

American  Type  Founders . 86 

American  Wood  Type  Mfg.  Co. — . 113 

Anderson,  C.  F.,  &  Co .  99 

Automatic  Saw  Sharpening  Co . . . —  30 

Baltimore  Type  . 83 

Bames-Crosby  Company . 66 

Baum,  Russell  Ernest _ Back  Cover 

Beckett  Paper  Co.,  The - 4 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  57 

Blatchford,  E.  W.,  Co.....' . 43 

Bolton,  John  W.,  i  Sons,  Inc .  46 

Brackett,  The,  Stripping  Machine  Co.....  67 

C.  &  J.  Printing  Service,- Inc. _  30 

Challenge  Machinery  Co.,  The.~ .  5 

Chalmers  Chemical  Co . — .  41 

Champion  Paper  and  Fibre  Co.,  The _  13 

Chandler  &  Price  Company,  The - -  27 

Chicago  Roller  Co .  43 

Coes,  Loring,  Company _ 52 

Commercial,  The,  Paste  Company -  68 

Compo  Rule  Co . 36 

Consumers  Printing  &  Paper  Co. -  70 

Coughlin  Mfg.  Company _ 90 

Craftsman  Line-Up  Table  Corp . . . 35 

Cromwell  Paper  Co. _ Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The 

. . Inside  Front  Cover 

Devere  Company .  54 

Dexter  Folder  Company _  23 

Driscoll,  Martin,  &  Co . 64 

Ever  Ready  Label  Corp . 50 

Gegenheimer,  William .  86 

Goes  Lithographing  Company... .  85 

Gummed,  The,  Products  Company _  36 

Hamilton  Manufacturing  Co . . .  33 

Hammermill  Paper  Co .  29 

Hammond  Machinery  Builders,  Inc. -  31 

Harris-Seybold-Potter  Company  -  1 

Hood-Falco  Corporation . 103 

Hood,  Vance  R . . . - . 101 

Howard  Paper  Co . 19 

Huber,  J.  M.,  Inc. - - - -  2,  3 

Ideal  Roller  &  Mfg.  Co -  78 

Jacques,  John,  &  Son — .  74 

Justrite  Mfg.  Co . 77 

Kelly,  E.  J.,  Coi^any -  47 

Kimble  Electric  Company .  39 

Lanston  Monotype  Machine  Company....  17 

Lassco  Products,  Inc .  64 

Linotype  Maintenance  Co . 108 

Linotype  Supply  Co . „106 

Ludlow  Typograph  Company . 60,  61 


M  &  L  Type  Foundry .  53 

Matrix  Contrast  Corporation . 28 

Mid- States  Gummed  Paper  Co .  86 

Milwaukee  Saw  Trimmer  Corp . .  37 

Mohr  Lino-Saw  Co . .  91 

Montgomery  &  Bacon .  28 

Morgan  Expansion  Roller  Truck  Co...„105 

Morgans  &  Wilcox  Mfg.  Co . 34 

Munising,  The,  Paper  Co . 7i 

National  Numbering  Machine  Co . ..Ill 

Nelson,  C.  B.,  &  Co . 75 

New  Era  Manufacturing  Co . 21 

Nolan  Machinery  Corporation . 81 

Nu-Era  Photo-Engravers,  Inc . Insert 

Nygren-Dahly  Company . .  51 

Ohio,  The,  Knife  Co _ 82 

Ortleb  Machinery  Co . 46 

Paper  Manufacturers  Co . Insert 

Payne  &  Walsh  Corporation.. . 106 

Pitt,  J.  W.,  Inc .  64 

Plastic  Binding  Corp. . . 80 

Porte  Publishing  Company .  84 

Printing  Machinery  Company,  The....40,  86 

Rapid  Roller  Co . 53 

Redington,  F.  B.,  Company _ _ _ 42 

Riegel  Paper  Corporation _ .... _ .....  54 

Roberts  Numbering  Machine  Co. _ _ _ 67 

Rosback,  F.  P.,  Company _ 55 

Rouse,  H.  B.,  &  Co _ 11 

Royal  Metal  Mfg.  Co _ _ 54 

Sampson  &  Ollier  Electrotype  Co . .  85 

Scott  Linotyping  Co . Insert 

Seybold  Division .  15 

Shane-Beever  Co . . . Insert 

Simonds- Worden- White  Company _ _  34 

Sleight  Metallic  Ink  Co. _ Insert 

Stereotype  Equipment  Co . 62 

Strathmore  Paper  Company _ _ — .....  7 

Stripfounders . 62 

Swigart  Knife  Grinder - 48 

Tarrant,  Jack,  School  of  Estimating -  64 

Tepper,  J.  L,  Corp . 36 

Tompkins  Printing  Equipment  Co. — Insert 

Triangle  Ink  &  Color  Co.,  Inc . —  89 

Type  &  Press  of  Illinois - 32 

United  American  Metals  Corp’n — . 92 

Universal  Mono-Tabular  Corp. - 32 

Vandercook  &  Sons - - 5 

Verner,  B.,  &  Company - 69 

Wells  &  Co . iMert 

Western  States  Envelope  Co. -  44 

Wild  &  Stevens . Im^ 

Wood,  Nathan  &  Virkus  Co.,  Inc. — W 
Zephyr  American  Corp. - 69 
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PRESSROOM  SABOTAGE  EXPOSED! 


Costly,  unseen  waste  caused  by  poor  make- 
ready  ended  by  guaranteed  Cromwell  Tympan 


Bight  under  your  eyes — weak,  inferior  tympan  can 
sabotage  your  best  presswork,  destroy  your  profits. 

Against  this  unseen  enemy  Cromwell  Special  Pre¬ 
pared  Tympan  provides  fourfold  protection — calipered 
uniformity,  high  tensile  strength,  proof  against  oil,  mois¬ 
ture  and  adverse  atmospheric  conditions.  It  saves  you 
valuable  time  otherwise  wasted  stopping  your  presses 
for  spotting,  patching  and  changing  drawsheets. 

Thousands  of  leading  printers  choose  Cromwell 
Tympan  for  better  makeready,  finer  presswork.  Try  it 
on  your  toughest  job.  You'll  be  convinced. 

Play  safe.  Cromwell  Tympan  is  unconditionally 
guaranteed.  It  comes  in  rolls  or  sheets,  accurately 
cut  to  fit  any  high  speed  press.  Order  today  from 
your  local  Cromwell  ^stributor. 


WANTED 


Every  printer  wants  to  end 
costly,  unnecessary  make- 
ready  trouble.  Write  today 
for  a  free  sample  sheet  of 
Cromwell  Tympan,  giving 
size  and  make  of  press. 


THE  CROMWELL  PAPER  CO. 


4801-39  S.  WHIPPLE  STREET 


CHICAGO,  ILLINOIS 


They  say...  "We  re  CRAZY" 

to  otter  so  much  for  so  little  money! 

We  think  . . .  "Thee's  crazy  ...  if  thee  doesn't 
grasp  the  opportunity  ...  it  won't  last  forever 

. . .  these  days." 

Just  Think  .  . . 

for  $85  initial  and  75c  a  day  a  5  folds  in  one 
operation  •  .  .  Automatic  14x20  Folder  .  •  .  Per¬ 
forator  .  .  •  Cutter  •  •  •  Scorer  •  •  •  Decider  •  • . 
Recollator. 

Just  Think  . . . 

for  $130  initial  and  $1  a  day  a  7  fold  Suction-Fed 
17x22  (oversize)  ...  at  the  usual  price  of  a  5 
fold  14x20.  Fold,  paste  and  trim  8^2x11  booklet 
in  1  operation. 

Just  Think  .  . . 

for  only  $180  initial  and  $1.50  a  day,  an  8  iol 
OCTUPLET  22x28  .  .  .  folds,  pastes,  trims,  fol 
again  for  mailing  ...  in  1  operation. 

Prices  are  CRAZY  low  .  .  .  but  the  folders  ar 
the  finest,  fastest,  precision-built ...  in  machi 
history. 

Do  write  NOW  ...  for  details  of  the  CREATES 
MONEY-MAKERS  ever  designed . . .  hundreds 
your  competitors  are  profiting . . .  why  not  YOl 


RUSSELL  ERNEST  BAUM 


615  Chestnut  St.,  Philadelp' 


